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To Our Customers, Workers, @

Stockholders and Social Partners

In Banesco, we believe that the driving force behind the Corporate
Social Responsibility strategy (CSR) and within the organization is
not a commendable cause if it does not provide the opportunity to
create shared value between society and Banesco’s core business
portfolio. Thus, Banesco’s CSR policy is aimed to encourage the
domestic sustainable development with strategies that guarantee
growing levels of financial participation.

Financial exclusion impairs people’s access to resources that otherwise
would allow them to strengthen their work capability and assets. This
situation, in turn, encloses them in a poverty circle very difficult to
escape from. In this sense, the development of inclusive financial
systems is the required leverage to thwart such a situation and,
convinced of this we are, Banesco is concentrating its efforts to
expand access to the financial system through a massive inclusion
campaign, payment facilities and innovation to create value for our
stakeholders. Two of these three elements are the fundamental
components of Banesco’s 2010 Vision.

Banesco considers that banks should become a vehicle for a sustained,
distributed and inclusive economic development. These features are
seen as preconditions in order to be able to face the challenges of
the new millennium. Timely access to financial services, as well as
low costs, are a good point of depart to build opportunities for a
vast majority which has been excluded so far.

The urgent need to expand the physical infrastructure proper to
financial services is quite clear, but it is also indispensable to create
a more flexible and timely access to financial services. It would be
useless to count on a wider network of attention channels, if people
cannot make an increasing use of this web when they need to do so.

It is essential to start approaching bancarization as a dynamic topic
about how to use effectively financial services, and not only as a still
concept related to the access and availability of financial and physical
financial instruments. This is the great task for the new millennium,
if we wish the financial system to become a factor of change in the
democratization process of the financial system which has been under
development at different national and international summits.

The wide and growing international experience seems to indicate
that in order to achieve a sustainable increase of such an access and
bancarization it will be necessary to employ technological tools and
innovating business models to reduce the costs proper to the analysis
and verification processes of financial operations (account opening,
credits, insurance, collection, among others). Within this context are
included a series of initiatives already in practice in the developing
countries, known as “strategies towards the pyramid base”.

For the next three to five years, Banesco’s CSR policy points to
provide all its business layers with elements to fight financial
exclusion, having in mind that this is one of the most important
sources of persistent inequality, the poverty trap and the slowdown
of economies. Among these elements we can mention:

I Offering good savings services, payment facilities and insurance
to low income sectors, as loans are not the only financial service
they require. In many cases loans are not even the more relevant
service for their interests. For this reason, it is very important to know
the stakeholders’ needs.

B Offering products and/or services suitable to customers” needs
—products targeted to excluded segments of the population- with the
idea of paying attention to low income sectors. In some occasions
this would demand adjustments and/or changes to the present
business models.

It is important to understand that for the creation of inclusive
financial systems it is essential to adopt an approach that goes beyond
microfinance. Although it is fundamental to learn the lessons of mi-
crofinance, in most of the developing countries not only the poor
are deprived from access to formal financial systems. In many cases,
the middle class is also excluded from the financial sector. Most of
the SMEs, for example (including those owned by non-poor people),
have to deal with a limited access or no access at all to formal
financing.

M Providing financial education to the public, in line with the
previous approach. For Banesco, the education of its stakeholders
in the management of their financial resources is a goal.

The initiatives carried out in 2007 in order to pave the way towards
the stated medium-term goals were the following:

1.- The support and encouragement to the Banesco Community
Banking (BCB), which has produced important results from the
inclusion point of view: 25,943 customers, 11,600 loans for working,
1,777 personal loans and 12,802 affiliations to step-by-step saving.

It is worthy of mention that for BCB bancarization means not only
to provide services and products to a given sector. It also includes
educating people in finance, and providing customers with spe-
cialized assistance related to investment, commercial proceedings,
balance and requests as a part of the job, all this through a simple
and natural language. This way, we establish a closer relationship and
the customer grows at the pace of his real possibilities. In 2007, BCB
bancarized 52% of its credit customers.
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To Our Customers, Workers,

Stockholders and Social Partners

Through these innovating models, BCB reaches to its customers in
a practical and simple way. This means that the customer has not to
go to a bank office each time he needs to make a transaction, saving
time and money at the same time.

BCB has resorted to alliances with commercial outlets such as
lotteries, supermarkets, department stores, among others, and has
implemented technological solutions such as cellular phones,
ATM:s and POS, to offer multiple operations to its customers
around the places where they buy, work or live. This has produced
a virtuous circle not only for the bank customers, but also for its
commercial allies.

The main asset of BCB is its Human Capital, which in 2007
amounted to 215 employees, most of them young people, very
engaged and with service vocation. They also have the will, mo-
tivation and ability to support the customers and micro-entre-
preneurs, and help them to develop their plans and businesses, as
well as to carry out actions aimed to produce substantial changes in

their quality of life.

2.- The expansion of the platform to increase access, which is
reflected in an infrastructure composed at the end of 2007 of 1,174
ATMs, 234 self-services, 44,113 POS and 442 attention points
(offices, tellers, express centers, car banking, etc.) scattered through
the country, with points of attention in every state.

Taking into consideration that electronic channels play a crucial role
to reduce the costs involved in the operation and to reach a sus-
tainable growth, Banesco constantly encourages their use. This
allowed us to achieve a general growth of 56.47% in average
transactions carried out through these channels in comparison to

2006.

Along with the infrastructure of e-channels, our organization has
also devoted great efforts to guarantee the availability and safety of
these instruments, from the technological point of view as well as
the education of the customers in order to protect their interests.

3.- The support to the different stakeholders during the change
process involved the Currency Reconversion established by the
present administration.

Banesco not only complied with 100% of the reconversion process,
without any incident reported up to the moment of activating the
services or during the 01/01/2008 monitoring, but along the year
the organization provided information to all its stakeholders, as
well as education and tools designed to guarantee a successful
process. Banesco did this through 3,185 visits to their customers,
96 lectures, 49 suppliers hired, a dedicated consultancy line (0-
500Fuertel) and 100% of its employees trained with instructive
material delivered on internal campaigns (fliers, bulletin boards,
newspapers, a website, etc.)

4.- The organization and the celebration of Words for Venezuela

2007.

Words for Venezuela is a forum created to periodically share thoughts
and ideas, and it is also a space to debate with stakeholders. We are
encouraged by the idea that private enterprises can also propose
projects, notions and thoughts to the rest of society. Our point of
depart is that every organization, one way or the other, is entitled to
spread actions or speeches which could produce new meanings or
trends in the search of the solutions we all yearn of.

In accordance with our goal of a wider access and inclusion, one of
the guests in Words for Venezuela 2007 was Mr. Muhammad Yunus,
Nobel Peace Prize winner (2006). He said:

«

* ... men do not create poverty. It is the system we have built which
has created poverty... It is a phenomenon artificially imposed. It is
not a part of the human being itself. When we see poverty from this
perspective, we start to see the world in a different way because if we
try to redesign our policies, our institutions, our concepts, then we
can do it to fight poverty...”

«

... ¢why cannot we create an inclusive banking system in order to
not exclude anyone? Apart from those who do not want money, but
let us convince them that they do want money ...”

“... There is no reason for not making disappear poverty. If we
continue working we will be able to do it ...”

No doubt, Mr. Yunus’ speech and experience are inspiring in the
matter of financial inclusion and contributions to sustainable de-
velopment.



5.- The continuation of the efforts to support our social partners
and social action in the community, with the help, initiatives and
projects from different entities and institutions, which materialized
with a global investment of Bs.F 23,588,723 in 2007. This
accounted for an accumulated contribution amounting to Bs.F
89,530,793 since 1998, focused on education and health for more
Venezuelans every day.

Since 2004, Banesco has provided a transparent and continuous
report of its CSR policy on an annual basis. In this occasion, when
we cover a period which goes from January 1st to December 31st
2007, we have progressed (against the previous Report published for
2006) in the application of the guidelines of the Global Reporting
Initiative Version 3 (GRI G3), with the aim of moving forward in
the use of the best practices to inform about Banesco’s economic,
social and environmental performance. We are working hard so
that the Report could be more and more a communication tool with
our stakeholders, and a useful device to guide the next CSR actions

&

Juan Carlos Escotet Rodriguez

of our organization.

President of the Board of Directors
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Banesco Mission, @
Vision and Values

Banesco Universal Bank C.A. is a Venezuelan financial institution authorized to perform all operations established in the
General Law on Banks and Other Financial Institutions to Universal Banks. It is submitted to the corresponding regulations
for Banking Institutions, as well as to those regulations related to the Capital Market, since it is a public company whose

stocks are quoted at the Venezuelan Securities Market.

Its headquarters are located in the city of Caracas, and it is the bank with the highest underwritten and paid capital in the
Venezuelan financial system: Bs.F 641,499,327. This capital is represented by 6,414,993,270 stocks with a face value of Bs.F

0.10 each, distributed among a total of 5,909 stockholders.

Banesco mission

We are an organization of integral financial services, devoted to
know our customers’ needs and their satisfaction levels through a
relationship based on mutual trust, ease of access and excellence in
quality service.

We are the leader in Personal and Commerce sectors, and we
combine tradition and innovation with the best human talent and
cutting-edge technology.

We are committed to create the highest profitability for our
stockholder and wellbeing for our community.

Banesco vision

To duplicate in 2010 (base 2003) the economic value of our cor-
poration, through the development of international operations, the
leadership of payment facilities in Venezuela, and massive banca-
rization, supported by technologically innovating products and
business models.

Banesco values

Integrity and trustworthiness

We protect the confidentiality of our customers and manage our
business with honesty. We act consistently with what we are, what
we say, and what we do.

Individual and Social Responsibility

The success of the organization is based on the fact that each and
all Banesco’s citizens are responsible for the impact of their actions
at their homes, the company and within society.

Base for our business strategy
® Cutting-edge technology

® Innovative Products

® Direct marketing

©® Market segmentation

® Products “packing”

® High quality service at our branches

® Continuous and innovative communication

Innovation and Quality of Service
We are willing to break paradigms to permanently exceed our
customers’ expectations.

Undertaking
We foster the worker’s thought and action as the owner of the
business, to ensure his success as well as the corporate success.

Interdependence and Leadership

We promote a fair and inspiring leadership, able to forge alliances,
empower talents and build successful teams to favor the
Organization.

Renovation and Personal Excellence

We promote the integral growth of each and all of the members of
the Organization, so as we could be always at the forefront of
knowledge and look after its application to the business.

Diversity and Adaptability
We promote the ability to adapt to new realities, markets, and
cultures in the development of our business.

Banesco
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Main Impacts,

Risks and Opportunities

success factor always present in all the contemporary banking

systems with high growth and performance levels is the

strategic thinking that should guide decisions in order to
develop financial services at the pyramid base.

Banesco has focused part of its strategy on the development of
financial services at the pyramid base, to the extent that its 2007
planning introduced integral programs especially created for
Community Banking, payment facilities, e-channels, as well as for
the SMEs and CD segments. Besides, it created special programs
with a direct relation to the development of the Medular Capability
of the Human Capital and the CSR itself, in order to guarantee the
alignment of the business with the CSR vision.

This CSR strategic planning program is designed by Banesco’s Vice-
Presidency of Communication and Social Affairs, which leads the
CSR practices and is the contact point for all matters related to this
Report and its contents. It reports directly to the President of the
Board of Directors.

Once these programs were developed they were subjected to a
quarterly follow-up, and this explains the success of Community
Banking. Banesco, however, is aware that in order to produce a
positive impact on the population, the bancarization efforts must
be sustainable from the economic and financial perspective. This is
Banesco’s challenge for the future.

The prices of financial services and the efficiency of operations are
key elements for Banesco to be able to keep profitability levels and
sustain this initiative over time, so as the efforts focused in increasing
inclusion of the neediest sectors are not dependent solely on public
subsidies or direct private sector transfers that have not an enabling
character and could be suspended at any moment.

Among the actions taken by Banesco in 2007 to match this challenge,
we can mention the implementation of services through mobile
phones (credit information and last account movements), con-
sidering that one of the main benefits of the use of cellular phone
technology to distribute financial services lies in the low operating
costs associated. The international data available seems to suggest
that banking transactions carried out through cellular phones can be
up to six times cheaper than those carried out at a traditional office.

Taking into consideration that in Venezuela over 80% of the po-
pulation has a cellular phone, but a much smaller percentage has at
least a financial product, Banesco saw a window of opportunity
towards the future, as among other things it is possible to deliver
financial services to people who lacks any experience in this area.

Other actions have been focused on risk management, information
safety and business continuity with an integral approach. To do so,
Banesco counts on:

An Executive Vice-Presidency of Integral Risk Administration, which
is composed of areas devoted to the management of Operation Risk,
Market Risk and Credit Risk. The investigations conducted by these
units and the adjustments made for prevention, education and
control guidelines over the organization’s risks are the best expression
of the way the organization has adopted an approach of pre-
cautionary principle.

OPERATING RISK

2007 was a year of great challenges for Banesco and also for the Vice-
Presidency of Operating Risk. Among them, its active participation
in the identification of operating risks with a legal and reputational
impact on the Currency Reconversion Project, as well as the leader
role of the Operational Risk Sub-Committee vis-a-vis the Currency
Reconversion of the Venezuelan Banking Association, where it was
defined the risk profile of the national banking system in view of
the changes involved in the new currency unit for the financial ins-
titutions.

CREDIT RISk

The Administration of Credit Risk during 2007 was characterized
by a continuation of the monitoring process and risk estimation
already implemented by the bank along the previous years, according
to the best international practices and regulations in force. Besides,
the activities planned to redesign the credits admission models were
carried out in the framework of regular update sessions for the
granting of loans, as well as the creation of automated indicators to
measure the behavior of the credits portfolio, in order to continue
strengthening the technological knowledge of credit risks taken and
their rentabilization. All this was carried out in line with strategies
of value generation and Profitability Adjusted to Risks, proper to the
institution.

MARKET RISK AND LIQUIDITY

We kept the continuity of the identification, assessment and follow-
up processes of risks associated to the investments portfolio and to



Main Impacts,

Risks and Opportunities

the balance structure, conducting the required improvements to align
methodologies and models with the information needs in the
business area and the Corporate Units involved in the administration
of such risks, and according to the Profitability Adjusted to Risk
implemented by the Bank.

B The Vice-Presidency of Information Safety and Business
Continuity has focused its administration on the analysis of the
best security practices for information and business continuity,
the counseling from the different areas responsible of their im-
plementation, the advantages and disadvantages of each one of
them, and the support to their implementation in order to forward
the maturity of the organization in both types of capabilities,
according to international standards.

In all its projects, Banesco gives a great importance to know and un-
derstand the opinion of its stakeholders, and for this reason the bank
has taken actions to develop its strategy according to the relevant
issues for them. Among them we can mention:

M Consultations with customers, employees and the general public
through satisfaction surveys and focus groups.

The Executive Vice-Presidency of Human Capital conducts a
quarterly survey through Banesco’s Intranet among the workers
of its headquarters, in Ciudad Banesco, in order to measure their
satisfaction levels in relation to: toys gifts, Bowling tournament,
uniforms, sports campaigns, sports tournaments, vacations
packages, mini-Olympiads and distinctions.

Additionally, in order to know the satisfaction level in relation to
the cafeteria in Ciudad Banesco, a survey among its users in carried
out each six months.

These surveys are carried out with samples randomly selected, but
statistically meaningful and representing the universe of actors
among the stakeholders, which is a selection mechanism of those
who are going to give their opinion about Banesco’s performance
in relation to them.

On the other hand, the follow-up and monitoring of the service is
one of the main points of interest when we ask our customers about
their satisfaction level and fulfillment of their expectations. We also
conducted evaluations for the design and improvement of the
products’ offer adjusted to the needs of different segments.

Likewise, we researched the opinion of customers and the general
public in order to assess and measure the performance of our brand
and its attributes.

The strategy of contact with the target varied according to the type
of public and understanding of a given topic. To measure the level
of satisfaction with the services we provide, we conducted surveys:
service measurement at branches, phone banking, 48-hour multi-
credit products, Community Banking and Private Banking, among
others.

To understand the public’s needs and expectations we carry out focus
groups or in-depth interviews. Opening of accounts, design of
promotions and purchase motivators are some references of the
studies we have developed.

The results obtained were an input to the follow-up and management
of the internal and external service, to adjust the offer to our
customers’ needs and to the market, as well as to evaluate the brand
performance in terms of commercial drivers and in the field of
Corporate Social Responsibility.

Likewise, Banesco’s emphasis as a socially responsible company is
translated into the follow-up of the brand, evaluating the public
opinion about Banesco. Banking and non-banking customers, as well
as low income sectors participated in the study of Brand Value, a
stratified survey was carried out which guarantees the representa-
tiveness of the segments involved.

Previous works have revealed that understanding the concept of
Corporate Social Responsibility is a complex task for most of the po-
pulation surveyed. The simplification of this concept through simple
sentences reflecting the value of these initiatives was the most ap-
propriate way to measure and understand the public perception: “7¢
is a bank that works for the wellbeing of the country, with programs
that support education, sports and environmental preservation, among
other aspects”.

1 Banesco considers stakeholders all those individuals and organizations who significantly affect the activities or decision-making processes of the organization and, at the same time, all those who,

in some form, could feel affected by our business proceedings. This means that our stakeholders are composed by our stockholders, workers, clients, social partners, suppliers, the authorities and

the community.
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Tangible Direct Value

In 2007, the Generated Economic Value (GEV) was Bs.F 2.84
billion, which accounts for a 42.27% increase against the previous
year. In 2006 the GEV grew 36.49% against 2005.

Among the staples that compose the GEV, around 99% correspond

to Intermediation Margin and Net Commissions.

According to the figures of the last three years, we can observe that
the intermediation margin share has been increasing, while the
weight of Net Commission has been diminishing.

Regarding the level of economic activity of the nation (GDP) over
the same period, the economic value generated by Banesco for the
year 2007 accounted for 0.58% of the GDP. This ratio has been
gaining strength in relation to the previous years, as in 20006 it

accounted for 0.50% of the GDP and 0.48% in 2005.

As for the distribution of this generated economic value, as a result
of the activities carried out over the period, the Distributed
Economic Value recorded a global growth equivalent to 47.82%. In
this sense, the share of its components was as follows: supplier
expenses accounted for 32.66% of the Distributed Economic Value;
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the staff expenses reached 31.73%, while taxes represented 22.85%.
Finally, the complement corresponding to dividends was 12.76%.

l Generated Economic Value (GEV)

In percent

~ Suppliers and other charges generated by administration
Staff expenses
= Tuxes
&% Dividends

The Retained Economic Value (REV) reached to Bs.F 1,001 million,
which accounted for a 33.10% increase over the previous year. For

2006, the REV reached 54.64%.
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Risks and Opportunities

\ Generated and Distributed Economic Value  fin thousands of B} Percentage Participation
FCOMOMIC VALLE | m| 067 of the Generated Economic Value
Generated Econoenic Value (GEV] 1727 101 Figures a1 % | 26| 2007
Tntermedistion Margin A8 2,190,118 -
Ner Commissions 06275 63LIT Gienerated Fromomic Valoe 0000 00.00
t}lhzgwm".r'm 3420 GATA Iﬂ.ﬂ'lﬂli'l.llﬂ E.'IFI'I- _!W T7.1a
Oither et Gaim and Leuses 9,202 10,528 Net Comminioms 538 B3
Disaributed Fronomic Value (DEV) 151,642 1978.5H1 Otchery .63 0,60
Dividends 138391 156,524 Sowrcer: Sudebven, Bawesco awd Crracer Stock Exchange
Supplicts and other general sdminisrache cxpenses 495,742 309,998
Taes 00407 419830
Sealf expernes 4007, 102 TIL5M0
Retained Ecomomic Value (REV= GEV - DIEV) 45575 B61.210

Sewrres; Sudrban, Renvis and Caraca Seock Evcihange.

Participation of the Banking System
in Employment and GDP

The total number of workers in Banesco at the end of 2007 was
12,548 people. 59.86% of those employees are women and 40.14%
are men. The annual average income perceived per worker was Bs.F
46,320, which surpasses by large the minimum national average wage
for the period (Bs.F 7,377.48). According to the figures published
by SUDEBAN (Banks Superintendency) for the year 2007,
Banesco's workers accounted for 17.9% of the total employment
within the Venezuelan banking system. During 2007, Banesco's
payroll increased by 2,377 posts, equivalent to 23.37% over the
previous period, that is 2006.

Generated Indirect and Induced Value

The Indirect Value represents the specific group of rents and other
actions derived from indirect employment, which is encouraged by
the bank's activity. Together, these effects operate through various
channels, such as: activities fostered by the bank’s customers as a
result of the products and services provided to them, and the
dynamics generated by suppliers through the operations they
conduct in order to materialize the activities they carry out for their
customers. The effects identified are also extend to the most indirect
effects to the environment caused as a result of the organization's
activities. Some of the indirect effects of the latter group are the
following:

M Contribution to the configuration of sound, stable and safe
financial systems.

B Contribution to cut exclusion and to increase access of the low
and medium income population to the financial system.

M Promotion of innovation and technological development, as well
as the use of new payment means.

M Support to macro-economic stability and the growth of activities.

In the same token, the implementation of the Currency
Reconversion materialized with the replacement of circulating notes
and currencies for creating the so called Bolivar Fuerte (Strong
Bolivar) would be part of the Induced Value generated by the
banking sector to the Venezuelan society.

The difficulties to quantify all these effects has a significant impact.
Nevertheless, it is possible to do it with the most tangible effects,
such as the volume of direct suppliers and amounts paid to them,
where we can notice a 7.44% increase in the amount of suppliers
hired and a 47.18% increase for the amounts paid.

Dialogue with our Stakeholders

Having in mind the importance of improving the dialogue practices
and relationship with its stakeholders, and in order to move forward
in the process of identifying the relevant issues, Banesco has included
in its 2007 strategy a guide for the management of the relationship
with its stakeholders that could be applicable for the next years,
aiming to:

M Identify the material and relevant issues for each business and each

stakeholder.

M Contrasting the aspects and meanings of interest for all the sta-
keholders in relation to the organization's values and strategies.

M Discuss and make follow-ups of the relevant topics for these
groups and the way Banesco will respond to the expectations and
demands of these stakeholders, always in line with its strategies.



A FINANCIAL SUMMARY

In MM Bs.F

\ TOTAL ASSETS

Money stock
Securities Investments

Credit Portfolio

|_DEPOSIT TAKING

Chedk Accounts Depasits
Sovings Accounts Deposits
Time Deposits

Others

\_STOCKHOLDERS EQUITY

k. TRUSTS ASSETS

L HOUSING MUTUAL FUND

Financiol Income
Financial Expenses
Gross Financial Margin
Finoncial Infernediation Margin
Transformation Expenses
Income Tax

k. MET RESULT

k. INVESTMENTS HANDED OVER

hACCUMULATED AGRICULT. PORTF

k. OFFICIAL ENTITIES DEPOSITS TAKING

h_MICRO-CREDITS

h_NET COMMERCIAL CREDITS

| NET CONSUMERS CREDITS

Vehicles
Credit Cords
) NET MORTGAGE LOANS

b NUMBER OF DEPOSITORS

Depositars on Check Accounts
Depositors on Savings Actounts
Depositors on Time Accounts

RATIOS

Credit Portfolio Provision/

Gross Fixed Portfolio

Fixed Portfolio /

Gross Credit Portfolio

Net Result/ Average Assets
Net Result/ Averoge Equity
Expanded Liquidity

| Half
2006

12,555
2,599
2,653
6,294

10,446
6,196
2,402
1,451

397

1,245

4,909

1,038

631
199
432
631
440

162

1,672
835
1,873
31

3,588
1,259
51
1,209
504

3,286,125
1,274,019
2,011,152

954

407.2%

0.5%
2.8%
25.8%
36.7%

Il Half
2006

18,367
5,526
2,923
8,722

16,134
9,729
3,580
1,533
1,292

1,519

6,112

1,232

845
39
606
845
520

]
77

9,096
906
1726
a7

4,355
1,827
146
1,682
841

3,887,810
1,462,595
2,424,127

1,088

335.4%

0.6%
3.3%
33.2%
41.7%

| Half
2007

20,347
4775
2,882

11,432

17,855
9,401
3,859
1,746
2,849

1,736

6,680

1,516

1,052
316
736
993
607

30
296

5,803
1,227
1,787

504

6,202
2,549

m
2319
1,046

4,308,826
1,618,736
2,689,201

889

226.8%

0.7%
1%
36.1%
33.9%

Il Hatf
2007

27,700
6,638
3,338

16,207

24,297
12,858
5,047
1,819
4,573

2,150

7,003

1,365
455
910

1,196
693

47
398

2,494
1,582
2,766

766

8,730
3,780

448
3,332
1,380

4,633,089
1,792,978
2,839,414

697

173.3%

0.7%
3.3%
38.1%
32.0%

Sonrce: 2007 Second Half Report, Banesco Universal Bank.

Il Half
| Half
Absolute

7,353
1,863

456
4775

6,443
3,457
1,188

73
1,725

414
an

335

2,528
1,231
278
1,003
kk! ]

324.263
174,242
150,213

-192

Growth
2007 Il Half 2007
2007 Il Hali 2006
% Absolute %
36.1% 9,333 50.8%
39.0% 1,112 20.1%
15.8% 415 14.2%
8% 7485  858%
36.1% 8,163 50.6%
36.8% 3128 32.2%
08% 1467 410%
4.2% 86 187%
60.5% 3281 254.0%
23.8% 631 41.6%
4.8% 890 14.6%
22.1% 619 50.2%
29.8% 519 61.4%
44.1% 216 20.1%
23.6% 304 50.1%
14.1% 7 0.8%
14.2% 174 33.4%
55,3% 46 7,666.7%
34.4% 122 43.9%
~57.0% 6,602 -72.6%
28.8% 675 74.5%
54.8% 1,040 60.2%
51.9% 394  106.0%
40.8% 4,375  100.4%
48.3% 1,953 106.9%
103.7% 03 207.7%
430% 1650  9B1%
31.9% 539 64.0%
7.5% 745119 19.2%
10.8% 330,383 22.6%
5.6% 415,287 17.1%
-21.6% -391 -35.9%

CURRENCY
CONVERSION

In March 2007, the
national government
established that as of
January 1, 2008,
Venezuela's currency
unit would be re-
expressed. As a result,
all and every amount
expressed in national
currency before the afo-
rementioned date shall
be converted into the
new currency, dividing
by 1,000 and taking the
result to the closest
cent.

Such an expression
entered into force on
January 1st, 2008.
This includes the
presentation of the
financial statements
with the new currency
denomination as of
that date.

Following these norms,
and taking into consi-
deration that the 2007
Corporate Social
Responsibility Report
is being presented in
2008, Banesco adjusted
the figures contained in
said Report to the new
currency system, even
tough this was not a
requirement for 2007.

—
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The Banesco Brand

We generate bonds with our customers
and create value for our partners

Banesco is much more than a name or symbol. In fact, it has become
an intangible asset of the bank, which has evolved from the simple
offer of products and services based on material/tangible aspects to
a corporate communication with an emphasis on immaterial and
emotional elements, as a result of the importance that the bank
attaches to the need of personal and social expression through its
brand and with which it seeks to address increasingly specific
segments.

The brand is one of the main tools to build and strengthen the
preference and loyalty of its customers, employees, partners and, in
general, the public and audiences. To build a brand is not a matter
of budgets but of vision, leadership and commitment.

For the planning and management of the brand, we take into con-
sideration two aspects: identity (what we are and our aspirations)
and image (how we want to be perceived). The success of the efficient
branding management is the result of a balance between these two
concepts. It was fundamental that the brand could be understood
and shared by all the members of the bank, as it is the only way to
show the coherence that contributes to strengthen the audiences'
perception.

Brand management requires a permanent attention by the financial
institution as a whole. Any communication or action becomes an
opportunity to make tangible the brand promise, to give credibility
and build a sound brand, with a proper and differentiated per-
sonality.

The development of the Banesco brand has been confirmed as one
of the best strategies to protect and potentiate our equity.

Gtanting [ Award | ao06] w7
Peir Sarmes iraree m Remesco for i bonds, follow-up fre
sz nqhvl-‘h relation with & cammen
18 Muagarine Ind place Banking md Firmncial [nstizarion Caingory |y
ARDY Yred place. Bslin Feanctil Services with [
thr ad *Lim Irepeaile™
Lazin Ametican Amociation  Finuliss in the Producn cmegory, with the Aagu
ol Manks (FELARAM) “Malthcridoos 24 horas” canpags
H Macional nrespaper H Nacional Award for Social Commimem Oanker
Expootdim 2007 Rer Areeniios Jeste
e magismr T placr Banking sad Finascial bsteation Catepote kb
ANDA Uoldden: Tropley Fror - hannad Adwerisemens Cleznhes
Brerene Thaphy for Crodiestm Adwentiicnem
by Imicrmer
Wierl] Scammib Awanl T place fre o-Nesises for wwa hasecn com Nemezaher
Viacracts (WIA)
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The characteristics of the “Fundacién Citi / Accién Internacional” award are included in the

chapter about Community Banking.

The results

The efforts made during this period have not only positioned

Banesco among the 10 first brands in the Venezuelan market, but

also improved our customers' portfolio, as well as the expansion

and maturity of the whole relationship.

Awards and Acknowledgements

EXPOCREDITO 2007

Banesco was awarded an ackno-
wledgement for “Best Attention” during
the event Expocrédito 2007, held at
Caracas' Centro Ciudad Comercial
Tamanaco (CCCT) mall on June 16-24.
Around 50,000 people attended this
event for a 9-day exhibition, where the
organizers expressed their satisfaction
with the services provided by Banesco.

ANDA Awards

The ANDA Festival organized an ad-
vertisement conquest with pieces which
were exhibited all over the country from
July 1, 2006 to June 30, 2007. The
renowned ANDA Awards 2007 honored
the best of advertisements in 8 great ca-
tegories:  Campaigns, Audiovisual
Category, Creativity in the Media,
Technical Categories, The Best of BTL,
Graphic Production and Publicity on the
Web. These categories, in turn, are
divided into 70 subcategories, as well as
outstanding international prizes. During
the ANDA Awards' ceremony, on
October 18, 2007, Banesco received
three acknowledgements. The winner
pieces were created by G35 Publicidad.

P&M

At the beginning of the 1990s,
Publicidad y Mercadeo (P&M) magazine
created the P&M Awards, a tribute to ad-
vertisement and marketing. In July
2007, Banesco received the award co-
rresponding to the category “Advertiser
- Banking and Financial Institutions”.

World Summit Awards
Venezuela (WSA)

On November 28, the WSA ack-
nowledged Banesco through its Web
page (www.banesco.com) with the first
place on e-business category.

These awards are part of a global
project carried out within the WSA
framework (the UN World Summit on the
Information Society), whose mission is
to show the benefits of the Information
Society in terms of new qualities in
digital contents and applications through
the selection, presentation and
promotion of the best world products.

PRODUCT VERSION AWARD
E-channels Text message Gold
E-channels Credicarro Banesco Bronze
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Main action lines in 2006

M The organization started the design of the Balanced Score Card,
aimed to guarantee the implementation of the organization's
strategy and good performance.

M A balanced indicators system was created to gauge the executive
staff's performance and its alignment with the corporate strategy.

M Two independent directors were included following the recom-
mendations for the Good Corporate Government established by
the National Securities Commission.

Management evolution against 2006
and main action lines in 2007”

M Design of the New Model for Corporate Government and
promotion to the post of Director to Mr. Miguel Angel Marcano
Catea, who was not a stockholder of the bank.

M Establishment and review of credit, risk and human capital
policies.

M Creation of several Committees for the Corporate Government
(such as the Assets and Liabilities Committee, Alignment
Committee and Technology Architecture Committee).

Commitments made for 2008

M Implementation of the new committees created for the new Model
of Corporate Government: Alignment, Assets and Liabilities and
Architecture Review.

M Creation of a new administrative structure for the management
of the Corporate Government Office.

B Consolidation of the Multinational Government outline in the
management of the bank.

Our policy

We seek to strengthen and implement clear policies through the de-
centralization of the directing power. This will also create oppor-
tunities to identify the managerial talents who will run the
organization in the future. That is, at any level of the organization
there will be opportunities for professional growth.

Likewise, we seck to develop a corporate capability all along the or-
ganization to expand the government offer that demands the di-
mensions and complexities for different businesses managed by
Banesco as a group.

Our management

Banesco Universal Bank keeps a government structure composed of
the Stockholders' Meeting; the Board of Directors; the President of
the Board of Directors; the Compliance Officer for the Prevention
of Capitals Legitimation; the Internal Comptroller; as well as the
Credit, Risk and Auditing Committees. The latter was created in ac-
cordance with the Recommendations for Corporate Government
issued by the National Stock Market Regulatory Body.

The new government structure establishes the participation of
Directors, Vice Presidents and Division Managers as members of the
different committees that have been created. This shows our wi-
llingness to expand the participation of our employees in the go-
vernment entities. To this date, Banesco has activated around 16
thematic committees with the participation of almost 80% of its
medium and high executive staff. This wider access to participation
in the corporate government means more communication channels
with the employees.

Each year we conduct surveys within the bank. Their purpose is to
monitor the organizational climate and to establish programs for
improving the whole organization.

Besides, we use all our printed, digital and personal communication
channels to inform about the different policies and programs aimed
to enhance the quality of life and work conditions of our employees.

As a formal structure, Banesco counts on a Human Capital
Committee, a Human Capital Executive Vice Presidency and a Labor
Issues Vice Presidency in charge, among other things, of ensuring
fair and competitive work conditions for our employees.

We also support the right of association. Thus, we provide all the
communicational support and spaces for the celebration of work
meetings and general assemblies of the Workers Union's members.

The proceedings for designations, re-election and remotion of the
higher government members are carried out according to the
provisions established by Banesco's social by-laws, which are aligned
with the Commerce Code, the Civil Code and other regulations and
provisions ruling the banking system.

Likewise, on September 26, 2003, the Banks and Other Financial
Institutions Superintendency (SUDEBAN) enacted the Resolution
No. 459.05 related to the requirements to be a member of the higher
government of a financial institution, among which we can mention
the following:

M Experience: the knowledge acquired by means of the practice or
exercise of the banking activity.

M Solvency: the equity ability of natural or legal persons to honor
the liabilities they have incurred when these liabilities expire.
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B Honorability: the quality of a person to behave with integrity and
rectitude, showing always probity as a behavior rule, being a
faithful enforcer of his duties and worthy of prestige by the general
community.

The required experience to be a member of the higher government
includes the following:

M At least two years in high positions in banks, saving and loans
institutions or other public and private financial institutions.

M At least 6 years of verifiable and independent professional career
in the economic and finance fields, and activities related to the
banking sector.

Banesco Universal Bank C.A. stimulates the professional growth of
cach one in its staff, through courses on different subjects related to
the banking business, and also to social, environmental and
economic topics.

Banesco Universal Bank C.A. appreciates the performance of its
employees, as well as their contribution to achieve the bank’s goals.
For this reason, it conducts performance evaluation for its VPs on
an annual basis, and twice a year evaluations for each of our workers.
This evaluation allows the assessment of the managerial capabilities
in order to achieve our goals, as well as a compensation adjusted to
the abilities and results recorded.

Banesco recognizes the achievements of its staff through a com-
pensatory policy of fixed rewards, variable rewards, as well as various
benefits to favor employees and their families.

Stockholders’ Meeting

It represents the universe of our stockholders. It has the supreme
direction of the company and its acts and resolutions bind the
company and its stockholders. Among other capacities, the
Stockholders’ Meeting appoints the members of the Board of
Directors and fixes their remuneration, as well as the Commissioner
and their Substitutes; it also appoints counselors with the right to
attend and to speak at the sessions of the Board of Directors;
discusses, approves or modifies the Financial Statements. Based on
the Commissioners' report, it decides on the dividends decree and
payment method, its amount, frequency and when they should be
paid in accordance with the Law and By-Laws, and also knows and
decides on any other subject that should require it.

Board of Directors

The main objective of Banesco Universal Bank’s Board of Directors
is the guidance and general management of the businesses and
operations of the bank, including its Corporate Social Responsibility
policies. The work of the Board of Directors is crucial for the de-

finition of corporate strategies, the determination of business policies,
and to establish and control the corporate strategy. The Board of
Directors also controls the different operational and functional areas
of the bank, and at the same time it evaluates by way of comparison
with the businesses projections and results from previous years, the
results of each fiscal year.

Since the decision adopted by the Stockholders’ Meeting of March
30,2007, the number of members composing the Board of Directors
was increased from a minimum of 8 members and a maximum of
11 members to a number of members no lesser than 9 and no higher
than 13. Banesco already had two independent Directors. According
to a resolution issued by the National Securities Commission and
published in the Official Gazette of February 17, 2005, related to
the principles of the Corporate Government, it is understood that
the Independent Directors are those members of the Board of
Directors who do not perform executive or managerial posts within
the institution that appoints them; other society that, directly or in-
directly, possess a majority portion of stocks or that controls the de-
signating society; or any other society directly or indirectly controlled
by the society that appoints the Independent Director.

This provision neither considers as Independent Directors those
members of the Board of Directors who, during the corresponding
fiscal year, receive from the society which appoints them amounts
equivalent to five thousand tributary units, for other reasons different
to diets or other payments related to their condition of Directors.

This regulation also excludes as Independent Directors those who
are control stockholders in companies or partners in civil societies,
when such companies or civil societies receive, during the co-
rresponding fiscal year, from the society that is appointing the
director, o from any other society directly or indirectly controlled
by this society, payments or services in amounts higher than the
equivalent to 10% of the annual revenues of the company or society
that receives the aforementioned payments.

Likewise, and in order to guarantee the correct execution of the
corporate policies, the Bank structure includes other bodies:

PRESIDENT OF THE BOARD OF DIRECTORS

The President of the Board of Directors is subordinated to the
Stockholders' Meeting and to the Board of Directors, whose deli-
berations the President presides over. Additionally, he represents the
institution and grants contracts, agreements, deals on its behalf
and, in general, all kind of documents of any nature. In sum, the
President of the Board of Directors carries out any administrative
task entrusted to him by the Board. Along with the Board of
Directors he exerts the highest conduction of the bank's activities
and represents the organization before any political or administrative
authority. The President of the Board of Directors does not exert an
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Regulation, union and corporate participation

Banesco is one of the organizations regulated by the Superintendency of Banks
and Other Financial Institutions (SUDEBAN by its Spanish acronym), as well as
by the Deposit Guarantee and Banking Protection Fund (FOGADE by its Spanish
acronym). Banesco attends to meetings previously convened by these regulatory
bodies, and presents proposals for the implementation of changes under a pro-
active approach, as it did in 2007 with processes such as the Currency
Reconversion and the Financial Transactions Tax.

Banesco participates and is also a member of the following bodies:

M Central Bank of Venezuela (BCV): Operations and Effective Committee at a
regional level, which establishes the general guidelines allowing the coor-
dination and control of the currency species, at the branches and offices of
the financial institutions located in the countryside.

Banesco also represents before the BCV the Project of Payment Means,
Truncating and Images at the Electronic Compensation Chamber (checks,
transfers and direct credits).

M Banking Association:

— Swift Executive Committee of the Banking Association: Banesco is one of
its active members, and it is an important leader during the sessions of this
committee. It presides over the Sub-Committee of Standards of this body,
where the Bank introduces proposals for the implementation of changes under
a pro-active approach for the national banking community and supports the
BCV in the development and implementation of procedures related to the mo-
dernization of payment systems in Venezuela, such as SITMES (Standarized
Messages System Swift), LBTR (Gross Liquidation in Real Time), among others.

— Operations Committee: Banesco acts as Chairman of this committee, which
aims to give technical support to the Board of Directors and takes care of the
issues related to the by-laws of the Electronic Compensation Chamber.
Besides, it is in charge of two sub-committees: Banking Conciliations and
Cash Committee.

Payment and Electronic Inter-banking Transfers Committee: The main
purpose of this committee is to enforce the standard processes designed by
the banks that compose the automated system, and watch over its good
operation. This covers from the reception of the order sent by the customer
at the requesting entity to the publication of the payment at the recipient ins-
titution, including all those procedures required by the system scope or the
committee itself that have to be included in the Inter-banking system.

— Taxes Committee: Banesco is an active participant in this committee, whose
main purpose is to articulate criteria that could emerge in relation to the inter-
pretation of provisions and binding rules and their impact on the financial sector.

— National Banking Council: technical sub-committees. It assigned Victor Cova
to the Cash Sub-Committee and Myrna Hobaica to the Communications Sub-
Committee.

Swift Corporation: Banesco is an active member of the Cooperative Society
in charge of the world financial inter-banks telecommunications.

Banesco is also member of Fedecamaras and is an important actor in the
franchises and other committees related to its business, such as the Credit
Bureau, Suiche 7B, Visa, MasterCard and the National Council for Housing. It
also participates in the Cards Chamber.

From the social action perspective, Banesco is a member of Venamcham
(national scope) and is also a member of AccountAbility (international scope).

Corporate Government

executive post within the bank. The Chairman is responsible for the
definition, coordination and management of the strategies, decision
making process, guidelines and resources coordination, through the
process of planning, organization, direction and control so as the or-
ganization could achieve its goals and objectives.

It is important to mention that the Board of Directors has declared
as its vision for the year 2011 the separation of the stockholders' tasks
from the company operations. In fact, since 2006, the company
appointed two Internal Executive Directors, who do not own
common stocks of the bank.

COMPLIANCE OFFICER

In accordance with the applicable regulations, Banesco Universal
Bank, C.A., counts on a Compliance Officer in charge of supervising
and controlling the Unit of Prevention and Control of Capital
Legitimation at the Bank. He shall preside over the Capital
Legitimation Prevention and Control Committee, and inform the
Board of Directors about the results of his activities and the in-
vestment of the resources allocated for training and education of
Banesco's staff in this matter. He has the right to speak before the
Risk Committee, and reports to the President of Board of Directors.

INTERNAL COMPTROLLER

He coordinates the analysis of the different operations carried out
by the institution and acts together with the Auditing Committee.
He also informs the Board of Directors about the results produced
by the different audits conducted in order to improve the processes
and compensate potential shortcomings.

CREDIT COMMITTEES

In Banesco Universal Bank, C.A., the Board of Directors decided to
delegate its attributions for the granting of credits to several Credit
Committees and up to certain amounts. Therefore, and always con-
sidering the compliance with the different autonomies and de-
legation of attributions, a Metropolitan Credit Committees and
several Regional Credit Committees have been created. These
committees shall consider and approve the different credit requests
made by our customers, within the limits of their capacities, as well
as inform the Board of Directors about the results of their admi-
nistration. Likewise, they shall enforce the different risk policies
adopted by the Risks Committee of the Institution.
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Risk COMMITTEE

Its main capacity is to fix the limits of risk exposure for each activity
performed by the bank, so as it could exist a sound administration
of operating risks and businesses according to the internal legislation
and the best international practices.

It also advices the Board of Directors and the different Credit
Committees in the decision making process related to credits and
establishes guidelines and policies that should be adopted in order
to preserve an appropriate risk exposure.

AUDITING COMMITTEE

In compliance with the recommendations on Good Corporate
Government issued by the Stock Market Regulatory Body, the
Auditing Committee was modified and adjusted to the requirements

established.

The main capacity of this committee is to know the financial
statements to be considered by the Board of Directors and submit
them to the Stockholders' Meeting approval; to support the Board
of Director in the implementation of measures aimed al preserving
the integrity of the society's financial information, contribute with
the supervision and follow-up of the bank's internal and external
audits, as well as make the recommendation he considers necessary

to the Chart. The Independent Directors participate in this
committee.

The information provided by the Auditing Committee contributes
to supervise the identification and management of the organization
performance.

In this sense, it is important to notice that there are other bodies
able to evaluate the organizational performance and the oppor-
tunities related, such as the Board of Directors, which celebrates
quarterly meetings to make a follow-up of the strategies de-
velopment. During these meetings, the members analyze the
progress of all programs planned in the matter of business and ca-
pabilities. This includes the management supervision on the
economic and social matters, the deviations and risks.

In addition, the institution counts on several committees, Vice-
Presidencies, Policies and Regulation, which contribute to monitor
the organization's behavior in terms of economic, social and envi-
ronmental performance and the fulfillment of world-class standards.

For example, the bank's organizational structure includes units at
the highest executive level in charge of risk management, auditing
and business continuity, which guarantee that the company is
operating under the best accounting practices, integral risk ma-
nagement and prevention and control of losses.
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In the social area, Banesco counts on special units which are res-
ponsible for the administration of the policies and rules on the matter
of Human Capital and Social Responsibility. Other bodies that
guarantee the proper functioning of the bank and its attachment to
international standards are the Assets and Liabilities Committee, the
Strategic Administration Office and Corporate Government, among
others.

ALIGNMENT COMMITTEE

The Alignment Committee (AC) is composed of representatives
from the main Centers of Responsibilities and Medullar Capacities
of the Bank. It was designed by the Executive Committee, and is
composed by all the Executive VPs and the Finance VP, Its objectives
are the following:

M Supporting the Executive Committee in the search of alignment
and synergies for the formulation, execution and monitoring of
Banesco's strategic plans and initiatives/projects portfolio, as well
as its different Responsibility Centers.

M Ensuring the effective alignment of the budget and the dimensions
associated with the corporate and competitive strategy.

M Organizing and approving the initiatives/projects portfolio and
the dimensions of the workforce in PIPE.

M Participating as a guest in the Executive Committee during the
meetings to define the corporate guidelines, and wherever we
should address key corporate issues.

ASSETS AND LIABILITIES COMMITTEE

The Assets and liabilities Committee (ALC) is composed of a mul-
tidisciplinary team of executives and its purpose is to formulate,
implement and supervise Banesco Banco Universal C.A.’s Assets and
Liabilities Management, along the guidelines established in the
Strategic Planning and complying with the Investment and Risk
Policies approved by the Board of Directors.

Its objectives are the following:

M Defining the actions required in order to achieve the business
financial results established in the strategic planning.

B Managing the balance structure (assets and liabilities), ensuring
the desired exposition levels of the Bank/Group according to
deadlines, product and currency.

M Guiding the treasury strategy regarding the management of
liquidity, funding structure, capital covering and investment
portfolio administration.

Corporate Government

M Evaluating the analysis provided by the market risk unit in relation
to liquidity risk, interest rate risk and investment portfolio risk.

M Approving the financial intermediaries with which the bank will
carry out operations.

B Approving the Liquidity Contingency Plan.
B Approving the Treasury Manual of Policies and Proceedings.

ARCHITECTURE REVIEW COMMITTEE

The Architecture Review Committee (ARC) is a multidisciplinary
team of executives whose main purpose is to supervise the use and
implementation of the Information Technology (IT) architecture
and ensure that they are aligned with the organization's strategies.

Its mission is to manage the design, delivery, maintenance and evolution
of Banesco’s Corporate Architecture through the following functions:

M Serving the Alignment Committee as the decision making body
on architectural aspects.

M Making decisions and advising on policy, proceedings, standards
and repayment, as well as the relationship of development,
maintenance and evolution of the Corporate Architecture.

M Developing a work group for specific tasks on the architecture es-
pecially assigned by the Alignment Committee.

M Fostering the adoption and improving the IT architecture
practices all over the company.

M Sharing experiences and ideas, and fostering workshops related
to architecture among our stakeholders.

SECRETARY

The Secretary of the Board of Directors is a lawyer, and has a long
professional career in the banking sector and to the service of this
institution. He rules the Management of the Secretary of the Board,
in charge of keeping an organized record of the minutes. He also
cooperates with the gathering, preparation and maintenance of the
corporate information required by the Board, the stockholders and
regulatory bodies, among others.

In addition, he shall keep an agenda of the Board of Directors’
meetings and gather the documentation related to the issues to be
discussed during these meetings. As Secretary, and based on his
legal education and experience on the financial matter, he has the
right to speak before the Board of Directors’ meetings. This con-
tribution, in turn, enhances the legal content of the proposals
discussed in these meetings and the decisions finally made.



Corporate Government @

Report on the enforcement
of the good corporate government rules
up to december 2007

For Banesco Universal Bank C.A., the enforcement of the corporate
government principles is one of the main procedures of the orga-
nization in order to avoid conflicts of interests at the highest go-
vernment body. For Banesco, this also means to develop all our
activities according to the following standards:

M EFFICIENCY: to produce the maximum value with the minimum
resources available.

M EQUALITY: in strict compliance with the right to an equal
treatment for stockholders, workers and suppliers, as well as any
other individual related to this society.

B RESPECT: to our stockholders' economic and political rights.

B TRANSPARENCY AND COMMUNICATION: to create the highest level
of trust and credibility in the public, through the whole and
truthful divulgation of all the information required to have an ap-
propriate knowledge of the company.

Therefore, in Banesco Universal Bank C.A. we follow the principle
of “One share, one vote”. With this, we recognize the proportionality
that should be guaranteed between the capital share percentage to
build the institutional will, always through the documented exercise
of our stockholders' political rights. Because of this, Banesco
Universal Bank C.A. counts on a Stockholders Unit, a department
in charge of disseminating the corporate information in a timely,
whole and truthful way, from those who manage the institution
downwards to the stockholders. The Stockholders Unit is a means
through which the investor can pose his questions about his in-
vestment, gather relevant corporate information, analyze documents
related to the management and the bank's activities and clarify any
doubt through a fast channel.

Embracing the practices of the Good Corporate Government, the
Board of Directors of Banesco Universal Bank C.A. has taken steps
in order to preserve the appropriate standards of transparency and
trust in order to support a higher efficiency and soundness in the
Venezuelan stock market. The Auditing Committee celebrates
meetings at least twice a year in order to comply with what has been
established on its Operations Regulations. After the meetings the co-
rresponding minute is drawn.

The duties of the Auditing Committee are:

M Reviews and analyzes the Financial Statements as a previous and
necessary input for the study to be made by the Board of Directors
and the Stockholders' Meeting, in order to verify that it contains
all the required information and capture in a comprehensive and
clear way the organization's financial situation, without re-
servations and omissions.

M Assists the Board of Directors in the implementation of the
necessary measures for preserving the integrity of the financial
information of the Bank.

M Supports the Board of Directors in the implementation of the
internal auditing activity and External Auditing, and to do so
this committee:

— Discusses with the External Auditors the results of their work
corresponding to the previous fiscal year.

— Recommends an ideal Auditing Firm to be appointed by the
Board of Directors.

— Checks and approves the scope of the annual auditing and the
fees to be assigned to the External Auditing Firm.

— Verifies the Independence of the External Auditing Firm and
the evaluation of the VP of Internal Auditing.

— Checks and approves the scope of other services provided, or
to be provided, by any Public Accountant in the independent
exercise of his profession, as well as the corresponding fees,
and ponders the possible effects that these services could have
on the independence of such accountant.

— Checks the results of the audit together with the Board of
Directors, evaluating the adequacy of the internal control
structure and its degree of reliability, as well as evaluating the
enforcement of the most relevant remedies and recom-
mendations, should there be any, stated by the External and
Internal Auditors of the Bank.

M Checks together with the Board of Directors and the External
Auditors all the relevant points regarding lawsuits, contingencies,
claims, appraisals and all those material matters that should be
revealed and which could have an impact on the Financial
Statements.

M Knows and analyzes the contents of the Management Chart in
order to make the recommendations it deems necessary.

M Prepares a formal report which will be submitted before the Board
of Directors. This report should contain a summary of the ac-
tivities, conclusions and recommendations made during the
previous year and an agenda for the following year.
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Main action lines in 2006

M The Auditing Committee adopted the re-
commendations of the Good Corporate
Government Rules about the Good
Corporate  Government Principles

dictated by the National Securities

Commission.

“Management evolution
against 2006 and main action
lines in 2007

B We comply with the provision enacted by
the National Securities Commission
published on the Official Gazette on
February 17, 2005 and related to the
Good Corporate Government Principles.

B We planned the issuance of preferred
stocks.

Commitments made for 2008

M Issuance of preferred stock in order to de-
mocratize the capital.

B Hand-over of stocks to our workers in
order to include them in our stockholders
base.

M Strengthening the Stockholders Unit in
order to pay a more effective attention to
their demands.

Our Policies

B We ratify our will of managing the
business in a plural and inclusive manner.

B We firmly believe in the exchange of ideas
and thoughts, Therefore, we involve our
stockholders in our daily tasks. We count
on a wide base of individuals who enjoy
the benefits of a high profitability and

solvency.

B We respect the right of the minority stoc-
kholders regarding the payment of

dividends. We have a transparent rela-
tionship with them through the
Stockholders’ Meeting.

B We hold two Stockholder Meetings each

year.

The Stockholders Unit

We count on a unit whose priority is to serve
our stockholders in a fast and transparent
way. There they can get all the required in-
formation about their investment: bank
statements of their dividends (historical),
claims, certifications by external auditors,
stock assignments in case of divorce or
death, pledges, report copies if requested,
and anything related to their stocks.
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Our stockholders can also make consultations
by phone, by post, e-mail and through our
nationwide network of branches. This way,
they are able to update data, collect dividends,
get balances and bank accounts.

Worker’s involvement

Through the Secretariat, the employees can
request a point in the Board of Directors'
agenda to submit their statements or
concerns, if the topics are important
enough. They also can request a point of the
agenda of any of the aforementioned
committees, so as the employees could use
them as a primary discussion channel and
leverage means to get institutional support
for their concerns. For example, the VP of
Affairs

proposes a point in the agenda of the

Communications and Social
Alignment Committee in 2008 in order to
discuss and promote that all the respon-
sibility centers that prepare business
strategic planning and training programs
should be aligned with the CSR of the
Bank.

We maintain the dialogue
with our stockholders through
different channels:

M TiempoBanesco: monthly publication
prepared by the organization.

M CableBanesco

M Reports and reviews

B W Hanesco.com, our corporate website

M The Board of Directors

B Our Corporate Government practices

I Direct contacts and meetings

M \n 2004 we published for the first fime our
Social Responsinility Report, which contains
defaliled information about the distribution of
he revenues we devoted to all the social

action projects which have been previously
approved by the Board of Directors.

B The communication media at a national
scale.

M The Stockholders’ Unit, which offers all the
required information about the stockholder's
investment, as well as about the financial
nstitution.



Main action lines in 2006

B We started implementation of the Management Model by
Competences.

B The program Your Home with Banesco was launched, as well as the
benefit of the Unsecured Loan which started in December 2005.

M Alignment of the Human Capital processes with the business
strategy.

Management evolution against 2006
and main action lines in 2007

B We moved forward in the implementation of the Model by
Competences for Banesco's employees.

B The Your Home with Banesco program and the benefit of the
Unsecured Loan were reinforced.

B We kept the training programs for our workers, which were
defined in our institutional goals, in tune with the individual po-
tentialities and needs of personal development.

B We enhanced the activities aimed to foster the personal de-
velopment and the sound use of free time of our human capital
through a series of benefits, such as vacation plans, health
campaigns, sports tournaments, subsidies for the cafeteria and
parking, among others.

B We ratified the commitment of improving the quality of life of
our human capital through the signing of a new Collective Bargain
in force from 2007 to 2010.

Commitments made for 2008

M Investing in the technological revamping of the Human Capital
systems in order to improve the administration and consolidation
of useful information that could support the decision-making
process. To do so, we plan to implement the SAP-HCM module,
Phase I (Human Capital Module: planning, compensation, de-
velopment, personnel administration, benefits and payroll).

B Completing the implantation of Banesco’s Model by Orga-
nizational Competences Project.

M Converting Banesco's employees into partners through the sale of

preferred stocks.

TituloudeHentidm .’

Capital

M Continuing with the development of dialogue practices with the
employees through:

a. A program that encourages them to participate in the strategies
to generate revenues and reduce costs through an “idea contest”
(“Big Bank”) where everyone will be able to contribute ideas
to increase the organization’s productivity and gain with their
participation.

b. Studies on the organizational climate.

M Starting the review of our Code of Ethics along with the VP of
Communications and Social Affairs.

B The VPs of Human Capital and Communications and Social
Affairs will plan workshops for the staff of the VP of Security on
the matter on Human Rights in 2009.

Our Policy

We encourage equality and fairness and the mutual satisfaction
with our workers, creating in the process a harmonious environment
in the workplace and a better quality of life for all employees.

We manage the human capital through the experience of our
corporate values and taking as a base the key competences that shall
practice all members of the institution. Individual and Social
Responsibility are a fundamental part of these two aspects.

In this sense, the policy on the matter of Human Capital favors sig-
nificant levels of development, competitive remuneration, individual
and team motivation addressed towards achievement, as well as the
protection and well-being for its workforce, with the firm belief
that our workers are the fundamental axis of the Bank.

A fundamental part of Banesco’s strategy is to be an important source
of employment in the country. In 2007, Banesco’s payroll rose by
2,377 posts, equivalent to 23.37% over the previous period.

A Main Indicators
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Capital

\ Distribution by Age and Gender
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\ Distribution by Type of Commercial Relation and Gender
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We are an organization of young people. As of 2007, up to 92.4% of our human capital, or
11,597 workers, were between 18 and 45 years of age.
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Banesco has created a territorial division in tune with its business
strategy and each year it has a growing impact at the regional level,
as is shown in the increase in employees recorded at the Western-
Andean Region, the Middle-Plains Region and the Eastern-
Southern Region.

Banesco's Executive VP of Human Capital has a presence in the
main country's cities through a team of integral advisors, experts
on human capital management. The hiring process in the
countryside regions is carried out based on the same rules and
procedures applied in the Capital Region through the aspirants
evaluation and their profiles, which should be in accordance with
the organizational requirements. In the countryside, the Vice-
Presidents responsible of the Sales Network are native from each
one of these regions. This guarantees an enhanced knowledge of the
economic dynamics proper to each location and its customers.

Our Human .‘

Capital
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DISABLED PEOPLE

From our very beginnings, Banesco has offered the possibility of em-
ployment to disabled people who are able to participate in the labor
work. We have offered these people the possibility to deal with flexible
and dynamic activities. Their development has allowed, no doubt,
turning them into productive persons, and their effort and per-
severance have become an example to be followed both within and
outside the Bank.

The inclusion to the labor market of disabled people is a part of one
of our main values: Diversity and Adaptability. In this way, and hand
in hand with our Social Partners, as well as along the relationship we
have built, the incorporation of each disabled person creates a new op-
portunity to enhance the sensitivity and close the learning gaps
between the condition of these individuals and the understanding of
this reality by the rest of Banesco’s population.

\ Disabled Workers

Geagraphic Location | 2006 | 2007 | % Varition
Mermopolizn 9 13 it
Middie-Paies 1o ;
Westerm-Andean i 100
Eassern- South NN 100
Total Disabled

Workers o1 i

Achieving the successful insertion of disabled people means not
only overcoming a hurdle, but also an organizational challenge
which has been faced through a program developed to create an
impact that goes beyond the legal requirements in force, which
we faithfully enforce.
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Banesco’s Collective Bargain does not include any minimum period
of advance notice in relation to organizational changes. However,
the Bank follows the rules established by the LOPCYMAT and the
Organic Labor Law.

EQUALITY AND NON-DISCRIMINATION

No reports of discrimination against workers have shown up in
Banesco. We provide an equal treatment to all our employees,
without any discriminatory or consideration of any kind. We base
on our organizational values and the legal rules established in the
Venezuelan different legal instruments, such as the Constitution of
the Bolivarian Republic of Venezuela, the LOPCYMAT and the
Organic Labor Law.

Inwards, we have created rules which prevent discriminatory
practices, such as the Collective Bargain (Clause 2 of the General
Declaration of Principles) and the Code of Ethics (Rule 3).

CHILD EXPLOITATION

National and international rules forbid altogether child labor,
although in the developing countries it is very frequent to find a
number of cases of under-age children outside the educational system
and carrying out all types of economic activities to support their
family groups.

The nature of the banking activity demands a specialized knowledge,
and for this reason it is very difficult to find child exploitation cases
within the system. In fact, all of Banesco's workers are legally of age.
Only the INCE's trainees are under-age and, according to the rules
of this institution, the trainees shall be 14-17 years old. These trainees
devote most of their time to educational activities, so their activity
cannot be qualified as child labor.

JoB PROMOTIONS

We create opportunities for professional development. Currently,
83% of the positions available in Banesco are filled by technician
and professional staff who enjoy the benefits of our promotion policy
for internal talents as the main source to cover vacancies. In 2007
we filled 1,098 positions in this manner, as follows:

k Jobs Promotions

| ] o over | % over
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HALF-YEARLY WAGE ADJUSTMENTS

Banesco works to compensate the worker based on the performance
and goals achieved, in order to position the organization above the
market average within the financial sector. For the second year in a
row, the Wage Policy has consisted of conducting evaluations and
half-year adjustments. The average wage increase surpassed the
amount estimated for the rest of the banking sector peer group and
even the wage increase granted by some companies from other sectors.

The Evaluation by Objectives for the managerial role was completely
implemented in order to link performance and wage review. This way,
we included into the Performance Evaluation Process the fixation and
evaluation based on the objectives previously agreed upon and ef-
fectively achieved. The wage distinction, if so, would be subject to
the results obtained by the staff performance evaluation.



Our management

TRAINING

Being aware of the strategic value of the Human Capital to achieve
our objectives, we define our institutional goals according to the in-
dividual potentialities and the staff's development needs, so that
the business results be accompanied by the satisfaction of the in-
dividual aspirations of those who help to achieve them.

Among the strategies we developed in 2007 on the matter of training
and education, we wish to underline the following ones:

M Continuous training through the Projects Management Program,
including the bank’s technological enabler in order to control
and monitor these projects. This initiative has been called PCP
(Portal to Control Projects) and points to align all the projects
leaders by means of a methodology.

M Training programs and key certifications related to the business
and addressed to our network of branches, business advisors and
different segments of the bank.

B Emphasis on corporate programs such as Customer Service and
Quality Service, Development of Supervisory Capacities,
Consultancy Advanced Program, all this in order to enhance our
people's performance in key elements for the business.

M Permanent updates, secking to achieve the best practices in areas
such as Technology, Information Safety, Strategic Planning,
Risk, etc.

M Active participation on the Currency
Reconversion project, encouraging

Our Human .’
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Banesco trains its employees in different interest topics specific for
the institution, but also in complementary areas, in order to achieve
an integral professional and individual development of all its

employees.
i Trl,lnin;
Men Hon Trining
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\ Training by Position Levels

awareness and training for Banesco's
staff. For this nationwide activity we N+ of workens Men-Hours Training Average Hours of Teaining
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projects for the institution.
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Workshops and Training on Operational Risk

The VP of Operational Risk participated as a facilitator in all the Plans the moment of starting their activities our workers will have a general
for the Education of New Employees for 2007. These nationwide ac- description of the operational risk and the functions of the area that
tivities were held at Banesco's branches. This way, we ensure that at provides management advise to businesses.

\ Training Lectures for New Employees
N of meetings e af Astendant
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In addition and in accordance with what has been established in
Art. 96 of the Organic Law against the Illegal Traffic and
Consumption of Narcotic and Psychotropic Substances
(LOCTISEP), the bank devoted 1% of its net annual utility to social
integral prevention programs against the trafficking and con-
sumption of illegal drugs. The beneficiaries of these programs are
our employees and their families. In the framework of these
programs, we developed a series of activities which contribute to the
integral development and sound use of our employees' free time.

| N of Remefinsd Workers | Armesar B F

[ o] 1007 WVaradon | 206] 3007 [ % Variasion
Herw Ermglopees LETH ABET Wi I3 BRI 5]
Active sl B 1341 T ILHEN 1300000 054
Toud 3545 5,408 §255 BT DAL 2533
| Trained Workers | Total New Employees

Mew Emy L
|Tnt.|H[|ni| JEmus|

200 L by | L]
a7 LY ] LB Lk ]

During these sessions the employees receive general knowledge about
the area, its functions and the importance of identifying, assessing
and managing the operational risks present at the bank, as well as
clarifying their doubts and share their experiences. This, in turn,
allows the establishment of a relationship between the activities
they carry out and the management of operational risk.

In addition, we conduct evaluations aimed to validate the knowledge
levels acquired through the induction process.

Contents of training for new employees
M Operating Risk: Relevant Cases.
M Basic Concepts (Risk, Operating Risk).

M Operating Risk Categories (Human Capital, Technology,

Processes, External Events).
M Risk Evolution in the Banking System (From Basel I to Basel II).
B Why should we manage Operating Risk in the banking?
M Importance of the Operating Risk Management.
B What our people at Banesco say (corporate video).

M Elements for the Management of Operating Risk in Banesco
(Knowledge, Technique and Attitude).

M What does the Banesco employee expect from the Management
of Operational Risk?

M Who are the participants in the Management of Operating Risk?
M Role and functions of the Operating Risk Delegate.
B Methodology for the Management of Operating Risk.
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MODEL OF MANAGEMENT BY COMPETENCES

Through the continuous implementation of the Model of
Management by Competences launched in 2006, the following ac-
tivities were carried out:

M Configuration of competence profiles linked to the different
positions in the organization.

M Development of a new dictionary of interviews by competences
to make easier the recruitment of new talents.

M Design of tools to apply competence diagnosis, as well as the pre-
paration of a manual with the corresponding information to our
model, from its design to the finally approved dictionary.

The configuration and assignment of competences to positions shall
allow the organization to count on the profiles and ideal re-
quirements of the bank positions that favor the processes of at-
traction, retention, evaluation and development of competences.

The dictionary of interviews by competences is a fundamental tool
for the staff of Recruitment and Employment in the process of
searching talented candidates, as it allows the identification of the
staff which covers the competences of this model.

The design of instruments for the diagnosis of competences has
allowed the organization to move forward in the identification of the
current profiles of the workers, according to the expected profile for
their respective positions. This application has been put into practice
for a portion of the staff ascribed to the Sales Direction and the
Executive VP of Quality and Processes.

Finally, with the preparation of Banesco's Manual of Competences,
we will be able to provide the managerial staff with an indispensable
tool to rule its own work teams, as the manual mirrors our com-
petences, their degrees and behaviors.

The scope of the management under a Model by Competences will
ensure that Banesco can count on a human capital pointing toward
its personal and professional success.

STRENGTHENING ORGANIZATIONAL COMPETENCES

In order to align the training plans with the corporate strategies, the
Model by Competences and an optimal calculation of training hours
per position, we have introduced important improvements to the
training policies.
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In this sense, during the first quarter we achieved a 93% alignment
of the personnel development activities with the business strategy.
For the second quarter, the alignment achieved was 81%. In both
instances, the initial goal was surpassed by 70% in terms of alignment
of the development activities carried out by the VP of Human
Capital.

PERFORMANCE EVALUATION AND PROFESSIONAL
DEVELOPMENT

The main input for the Model of Management by Competences is
the result of the performance evaluations for the planning and
starting of training programs, remuneration plans and the
achievement of strategic objectives pointing to the professional de-
velopment of our workers. To do so, we take as a base the evaluation
of their capabilities, the adjustment to the corporate competences
and the identification of the candidates' development potential.

About 90% of our workers are subject to performance evaluation on
a twice-a-year basis. The remaining 10% corresponds to those who
are hired after the evaluation period and the Vice-Presidents payroll,
who are submitted to an annual performance evaluation.

QUALITY OF LIFE, FREE TIME AND PERSONAL
DEVELOPMENT

The Sports Campaign “Ir is Possible to do it Without Drugs”was held
nationwide and was attended by over 5,000 workers. The aim of these
activities is to encourage the integral development of our employees
and their families, through activities that foster the culture of the good
use of free time and sound lifestyles which enhance mental and

physical health.
k. Quality of Life and Personal Development

| Irveatment B | N+ Renchiisrion
Activiey [ a006] 2007 %Variation | 1006 | 1007 | %Varistion
Sipons Campaign BTG 1 36AA0 [ E Y. (AL 11y
e 116,800 LA NY LS00 1w {0
Toul A0 A1 WA RlN L3 (118}

2007 VACATION PLAN

With the participation of 2,250 children and teenagers from all the
corners of the country, we successfully developed the 2007 Vacation
Plan named “It is possible to do it Without Drugs”. Under the

approach of the Integral Prevention Plan, the purpose of this in-
itiative is to encourage the reduction of the risk factors threatening
our staff's children and teens, fostering the good employment of free
time and enhancing family values.

lmﬁﬂﬁunl’hn
Investment Be.F N Benchiciarien
| w06] 2007 [ % Variasion 2006 | 2007 | % Variasion
I ABRGOG | 628,577 LE ] 1983 children 2230 children 13.4
ood adolecentn.  and adolscenn

In 2007 the Vacation Plan was developed under the following ca-
tegories:

B Overnight sleep camp for 8-13 year-olds

M Adolescents program (14-16 year-olds)

B Guided outings during 4 weeks for the youngest.

HEALTH AT THE WORKPLACE

In 2007, we consolidated the different activities we have been
carrying out and developing on the subject of Health at the
Workplace, both at the different countryside regions and the Caracas
Metropolitan Area.

The continuation of this work, carried out by the Management of
Health Services at the Workplace at the different regions of the
countryside as well as in Caracas Metropolitan Area, turned 2007
into a crucial year for the consolidation of different activities on this

field.

We fostered a primary attention model which encourages integral
health, based on the bio-psychological well-being and based on
prevention and education as key aspects. Precisely, the modern
approach in the medicine field is based on the prevention-education
on the matter of health. This, in turn, results in a significant
reduction of the morbidity-mortality rate and, therefore, reduces the
need of medical treatment.

Under the premise “We approach the user” and supported by the use
of massive communication devices such as the Intranet, brochures,
medical-sports campaigns, vaccination campaigns, granting of
medical driver certificates and, especially, through direct medical
guidance, our employees received clear information about prevalent
diseases. With these activities we attempt to increase the individual
awareness about preventive health and spread this knowledge to all
members of the family.



The vaccines were provided by the national government; the cer-
tificates were paid by the employees, and special health campaigns
were sponsored by several pharmaceutical labs.

l Health Campaigns
N* Beneficlarie
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LABOR SECURITY

In Banesco we guarantee safe labor conditions for our workers. We
foster an adjustable work environment, as well as one favorable for
the best performance of our people. We develop campaigns to
prevent occupational accidents and diseases. Therefore, and
according to the present labor legal framework, Banesco has no
record of any labor accident involving serious or fatal damages to
workers. The same is true for so called occupational diseases. On a
monthly basis, we offer lectures about physical and industrial security
to new employees, according to the regulations established on this
matter.
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In 2007 we moved forward in the adequacy and updating of all our
facilities, both administrative and commercial all over the country,
to comply with the minimum conditions established by the Organic
Law on Labor Prevention, Conditions and Environment

(LOPCYMAT). This will favor all our workers.

In this sense and in accordance with the Law, 107 Labor
Security and Health Committees were created at the 510
identified facilities.

On the other hand, we provided training on the matter of Industrial
Security.

We also held 6 workshops on First Aid and Prevention and Control
Measures against Fires, which were attended by 120 people.

In Ciudad Banesco, also in 2007, we carried out 14 drills, 5
workshops on hygiene, security, fire prevention and extinction, and
3 working days devoted to Hygiene, Security and Fire Extinction,
as well as to Preventive Health. Likewise, we provided training in in-

dustrial safety.

Additionally, the Emergence Brigades held routine meetings,
exercises and updating workshops.

LABOR RELATIONS

As a result of an enhanced negotiations process with SI-
TRABANESCO (Banesco's National Workers Union), a new
Collective Bargain was approved in July for the 2007-2010 period.
This agreement will benefit 90.17% (11,315) workers under inde-
terminate work contracts.

This new collective bargain includes 55 clauses of different nature:
preliminary, general, economic, social-economic, labor union,
among others. Its estimate cost amounts to Bs.F 334 million and it
is a reference instrument in the national banking market. This way,
we confirm Banesco's commitment to the improvement of the
quality of life of its workers, not only through significant rises of
the benefits established in the agreement, but also through the im-
provement of its social plans.

In order to back and guarantee the right of association, we provide
all the communicational support and foster the opportunities and
places to celebrate work meetings and general assemblies of the af-
filiates.

There is no single practice in Banesco where the freedom of as-
sociation and affiliation to collective bargains could be violated. On
the contrary, we encourage a growing consolidation of the ne-
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gotiation process with the workers union in order to favor our
workers.

| Workers Protected under the Collective Bargain

| 2006] 2007 | % Variation
Toa emplens 7L 12348 ny
Employees under Colloiive Bargain BME 11315 21
% Employers under Collective Bargain LY 9017 .

STEPS TAKEN TO DEAL WITH
CORRUPTION INCIDENTS

Financial institutions are exposed to all kind of risks, particularly
those linked to Capital Legitimation. In Banesco we are protected
by our Integral System to Prevent Capital Legitimation, which also
serves to keep informed all our workers and customers about the
issue of Capital Legitimation and Terrorism Financing.

In this sense, we provide lectures to our newly hired personnel, as
well as training workshops for the staff in charge of our sales network.
Likewise, we have opened a space in our Intranet to provide all the
necessary information about this topic, at the same time urging our
workers to support the actions of the Unit for the Prevention of
Capital Legitimation.

The main tool to reduce these risks is to maintain and apply com-
prehensive and effective control mechanisms available to the
customer, in areas such as operations or relations with sensitive or
vulnerable customers, to the unintentional use of financial ins-
titutions involved in illegal activities, such as fraud, capital legi-
timation, swindle or any other fact of corruption.

When a worker suspects that he is facing a corruption case, first of
all he has to analyze the facts in order to determine if the displayed
behavior falls into any kind of illegal action, according to the
Venezuelan regulation on the matter. If this is so, the employee shall
make a formal complain before the competent national authorities,
so as they could start the necessary investigations to prove the crime.

New Initiatives for 2007

ATTENTION PROGRAM FOR THE CHILDREN
OF WORKERS INVOLVED IN THE CURRENCY
RECONVERSION PROJECT

In December 2007, we implemented the vacation program addressed
to the children of the workers involved in the Currency Reconversion
Project. The purpose of this initiative was to look after the kids
during the development of different recreational activities during the
school holidays of December. The aim was to encourage a better per-
formance of the workers devoted to the reconversion project.

Childeen Benehciaries
191 chilidren of 136 workens

| Investment B
245.795.00

READERS' CLUB

Aiming to foster the reading habit among our workers, we created
Banesco Readers' Club, which was born as the initiative of a group
of employees. By December 2007 the club had already 152 affiliated
employees in the Metropolitan Area. For two months, these workers
participated in trivia and discussion forums about the reading of a
book selected by the club members.

Benefits for the workers

Banesco's personnel enjoy benefits well above the average of the
national banking system. We consider our workers as the main assets
of our organization, thus, a fundamental stakeholder. We have
developed a policy of promotions based on the best performance
through the Model of Management by Competences, with twice-a-
year performance evaluations and their corresponding wage raises.
The Hospitalization, Surgery and Maternity Insurance (HCM), as
well as the facilities we offer our employees to buy their own home,
are outstanding within the banking industry.

Likewise, we develop permanent training programs at all levels,
preventive health activities, sports activities, and vacation plans for
our employees' children.

In order to measure the level of personal satisfaction we conduct
frequent surveys, whose results are published in this section.
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l Contractual Benefits
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NON-CONTRACTUAL BENEFITS

UNSECURED LOANS: One of our strategic objectives is to support our

employees so as they could buy their own home and improve their : | ook | . :
ploy Y Y p fial Actrve Ermgphonens 13171 12,548 mar

quality of life. In 2007 we maintained the benefit of the unsecured N Ersplayces whth Credit Cands appemed i the pesr 170 AN (R

loans, which allowed 1,161 of our employees to buy principal homes. :. ‘.‘hﬁ"‘"‘; "1. b e 1? "ﬁ ,‘;E

The unsecured loan is an amount in Bs.F which is turned into a direct
subsidy at the moment of the purchase. We also implemented the
benefit of Unsecured Loan for Home Revamping, and increased the h Vehicle Credits

2007 CORPORATE SOCIAL RESPONSIBILITY REPORT

amounts granted. This has given a boost to the program “Your Home 2006 2007 T
with Banesco”. Likewise, the amount of the Unsecured Loan went Amount | BaF | Amount | BoF | Amoam | BeF
from Bs.F 5,000 to Bs.F 7,000 for workers who earn up to 28 T.U. Baiseico Credii 196 (006000 1308 SEI%00 13030 8581
(official Tributary Units), and from Bs.F 7,000 to Bs.F 10,000 for “Vemeruels Mawil® 157 435600 T 45500 7.2 6,84
Total 653 145160 1,585 428400 14272 19315

workers included in the wage band between 28 T.U and 55 T.U.
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| Legal Liabilities
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“Timiets

Workers under temporary contracts are not covered by the benefits
established in the Collective Bargain and do not enjoy the contractual
benefits offered by Banesco to its permanent workers (such as af-
filiation to the savings fund). They only enjoy the benefits established
by law.

Partial-time permanent workers are covered by both the contractual
and non-contractual benefits described in this section.

Dialogue with our Workers

The Executive VP of Human Capital conducts quarterly, six-
monthly and annual surveys through Banesco's Intranet among all
the employees at our headquarters in Ciudad Banesco. The purpose
of these surveys is to gauge the satisfaction level in relation to toys
donations, Bowling Tournament, Uniforms, Sports Campaigns,
Caracas Sports Tournaments, Vacation Plans, Mini-Olympiads and
Distinctions. The results in 2007 reveal a satisfaction level of 3.95,
where 1 represents the expression “it has to be improved” and 5

means “excellent”.

Likewise, and in order to know the satisfaction level with the
Cafeteria Service at our headquarters in Ciudad Banesco, we
conducted a six-monthly survey among users. In 2007, a total of
1,167 employees were surveyed (641 during the first quarter and
526 for the second quarter). For both surveys, the average of active
users was 1,320. The satisfaction level of these workers in relation
to the cafeteria service was 3.65 in 2007. In the scale applied, 1 re-
presents “it has to be improved”, while 5 means “excellent”.

INTERNAL COMMUNICATIONS MANAGEMENT

In order to enhance its projection, Banesco introduced from its
very beginning a series of innovations through different com-
municational approaches, with the purpose of providing a massive
and/or segmented information to its audiences.

Through our internal communications, more than 12,000
employees are connected and updated about Banesco corporate

information.

k Satisfaction Index of our Internal Customers
Ineernal Dimesalon of sur CSR Programs
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Printed, digital, voice and audiovisual means compose a wide
range of options through which the internal customer gets in-
formation about the development of the institution, labor issues,
benefits for employees, products, promotions, innovations and
processes, among other relevant corporate topics.

During the second half of 2007, Banesco kept active its tra-
ditional media and introduced two new versions:

B TiempoBanesco Extra newspaper: a standard-size journal with
information printed on both faces and delivered nationwide to
our employees (monthly publication). During that half of the
year, Banesco innovated with the use of this format for the
publication of specific topics.

B TiempoBanesco: Bulletin Board, located in elevators at the
administrative offices in the Metropolitan Area: a monthly
summary of relevant information for the Banesco's community.

B TiempoBanesco: Bulletin Board located in service areas -
toilettes- at Ciudad Banesco: a monthly communication means
which especially addresses the personnel without access to the
electronic media so as they could obtain corporate information.

B Weekly Newsletter: an electronic magazine sent by e-mail. It
covers the most important weekly news in Banesco's

community.

W Segmented Newsletter: information sent by e-mail with a
specific value for the organization; topics that require an in-
depth communicational treatment. This newsletter was in-
troduced during the second semester.

W Special Newsletter: information sent by e-mail in order to
spread very important news for the institution, with massive
and segmented distribution.

W TiempoBanesco Intranet: a highly versatile media, through
which we enhance our communications:
a. News on our main Intranet page, TiempoBanesco, a space
where is published the same information displayed on
TiempoBanesco journal, as well as any other relevant news.



b. Corporate Information Portals: They have been designed so
as each work area within the bank has a space to display its
functions, activities, management and contact info.

c. Collaboration Sites: small portals with a fast design to address
specific topics. In early 2007, these sites worked with the last
SITRABANESCO elections, LOPCYMAT and the Sales
Department (so as the branches' staff could directly publish
relevant information for the whole network).

We took the first steps to streamline CableBanesco in order to
enhance its audiovisual features and turn it into a more ex-
perience-based information means. We introduced the following
new sections: CorpoBanesco, Campaigns, News, We in Banesco,
Social Responsibility and Banesco with You.

The voice system at Ciudad Banesco broadcasts messages through
speakers installed at strategic places. This system allows keeping
informed the community of this administrative headquarters with
live and recorded messages related to promotions and benefits for
workers, and also emergencies.

SATISFACTION OF OUR STAFF IN RELATION
TO THE INTERNAL COMMUNICATIONS

On a six-month basis, the Marketing Research Management
conducts the Channels Survey in order to measure the satisfaction
level of the Banesco staff in relation to internal communications.
The purpose is to determine which is the internal communications
means with the highest scope, knowledge and/or use; knowing the
reading and consultation frequency of the different information
means; measuring the interest and visual pleasure levels, as well as
the general evaluation of the information delivered through our
different media; evaluating traits linked to the weekly newsletters
and gather suggestions and improvement opportunities for these
media.

This is a quantitative study conducted through self-applied ques-
tionnaires, based on the objectives established and delivered through
the Lotus Notes tool. During the first half of 2006, a specific
evaluation was carried out about the recent changes in design and
content of the weekly newsletter. The sample was composed of 132
people and revealed that 85% were satisfied; 78% always read the
newsletter and consider that 90% of its contents were relevant, in-
teresting, updated and clear; 84% of the population surveyed said
that the frequency of this newsletter is suitable.

This instrument was applied to 258 employees, who said that Lozus
Notes and the weekly newsletter are the most used means (81% for
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both), followed by the Intranet (72%). The selection of these media
was based on access and content simplicity.

In 2007, we conducted two quantitative measurements (one per
semester) among 2,208 employees from the administrative areas. The
results were the following:

B Lotus Notes and Intranet/TiempoBanesco are the best known
internal communication means (98% and 94%, respectively) and
the most used (82% and 75%, respectively).

B Bulletin Boards: They also are among the preferred vehicles for
searching of information, thanks to the simplicity of their contents

and access (37%).

As for the newsletters, their frequency of reading is around 80% of
the total of Banesco's employees surveyed. On the other hand, time
limitations and other technological hurdles (equipment /connection
[lack of passwords) are the main reasons why 15% of the employees
reported a low or no use whatsoever of this format.

The suggestions stated are focused on higher information content
about products and services, particularly on the net of branches;
changes of the design/format of the presentation (attractive and
interactive contents), and more instructive contents about the bank's
processes and strategic plans. To all this we should add the reference
to events information and regional, national and international daily
news.

Regarding electronic formats (CableBanesco, Bulletin Boards located
at service areas and elevators), their contents are perceived as in-
teresting: the surveyed individuals say they were satisfied. The score
for image and location was 91%.

On the other hand, the most interesting and relevant issues for
Banesco's population were linked to the annual event Words for
Venezuela, the Currency Reconversion Process and Social

Responsibility topics.
Finally, a high proportion of the sample said they felt well informed.
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The External Dimension
of Our Social
Responsibility Program



Main action lines in 2006

B We organized a bimonthly meeting with Banesco's Vice-Presidents,
with the participation of our Social Partners in order to increase
awareness in our organization about our social action with these
allies, as well as foster a dialogue with these actors.

B We offer logistic support to our Social Partners in order to collaborate
on the fulfillment of their goals. One example of this is the support
we have offered to the auction organized by FUNDANA and the
congtess sponsored by AVESID.

B We partake in the fundraising campaigns of our Social Partners
(Great Raffle of the Kindness organized by Fe y Alegria, Health
Bonus, Kindness Bingo, Raffle for Children with AIDS).

B We automated the administration and control process of the
donations to our social partners.

B We conducted a survey among our social partners to gauge their sa-
tisfaction levels about the relationship between them and our orga-
nization.

“Management evolution against 2006
and main action lines in 2007

B We realized bimonthly meetings with Banesco's Vice-Presidents,
with the participation of our Social Partners in order to increase
awareness in our organization about our social action and together
with these allies, as well as foster a dialogue with these actors.

B We conducted a survey among our social partners to gauge their
satisfaction levels with the relationship between them and our
organization.

B We coordinated and held the event Words for Venezuela.

B We offer logistic support to our Social Partners in order to co-
llaborate on the fulfillment of their goals. One example of this is
the support we has offered to the auction organized by

FUNDANA and the congress sponsored by AVESID.

Commitments made for 2008

M Certifying the Corporate Social Responsibility Report, according
to the parameters of the Global Reporting Initiative (GRI).

M Ensuring the continuation of the projects and initiatives launched
in 2007 through our budgetary planning.

M Creating results indicators that allow us to go deeper into the
social impact of the projects we develop with our Social Partners.

M Evaluating the satisfaction of our Social Partners, emphasizing the

Our Social .’
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results recorded, along with the organizations expressing the lower
satisfaction level, all this in order to identify the weaknesses and
take the relevant steps.

Our Policy

In Banesco we focus our social investment on supporting projects
linked to the education and health sectors. We develop our social
action in the community, hand in hand with a number of wonderful
institutions that, all along the Venezuelan territory, materialize in-
itiatives in favor of the communities. We designed a Manual of Rules
and Proceedings which rules all the resource request process and its
approval. The Manual can be found at our Web page.

The social action Banesco develops together with its Social Partners
involves a medium and short-term relationship, which guarantees
the continuity of the projects, so as the contributions could be
more than mere aids but a growth process for the participant orga-
nizations. To this end, we employ a series of tools such as trusts, and
we conduct regular surveys, visits and progress reports.

The following inventory of activities reveals our Social Partners'
interests, and responds to several statements expressed by our sta-
keholders about the contents of our Corporate Social Responsibility
Report.

The social action that Banesco develops along with its social partners
is carried out through its Vice-Presidency of Communications and
Social Affairs, which in turn reports to the Corporate Social
Responsibility Committee composed of the Vice-Presidencies of
Preservation and Infrastructure, Administration and Accounting,
Human Capital, Economic Studies and Finance.

Our Social Partners are:

Fe y Alegria

It is an integral popular education and social promotion movement,
which addresses the impoverished and excluded sectors aiming at
strengthening personal development and social participation. It was
created in Venezuela 50 years ago by the Jesuit father José Marfa Vélaz.

“Don Bosco Houses” Network Association

It is integrated by nine houses located at several states of the country.
This association's goal is to teach skills to children, young boys and
gitls and adolescents that live in a situation of abandonment, to rein-
corporate them to the educational system, provide them with
medical and psychological attention, and assimilate them into their
family groups. They have representatives in Valencia, Miranda,
Meérida, the Federal District and Monagas. Nowadays, the project
is led by father Rino Bergamin.el proyecto el padre Rino Bergamin.

Banesco
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Friends of the Child

in Need of Protection
Foundation (FUNDANA)

It is a non-profit association, composed of
professionals and technicians from the social
sector, devoted to offering protection to
children between the ages of 0 and 6 years
who lack a family environment due to
physical or emotional maltreatment. Their
mission is to rescue the individuals, develop
their potential as much as possible, and
achieve their insertion in a harmonic family
environment. Fundana was founded in
1991 by Elsa Levy, its current president.

Children's Museum

This is the first science and technology
center in Venezuela focused on children. It
was created as an educational and re-
creational program of the Children's
Museum Foundation, a non-profit private
institution created and chaired by Mrs.
Alicia Pietri de Caldera 22 years ago. The
main objective of the Museum is being a
center of educational outreach for children
from 6 to 14 years old, especially those
belonging in the lower income sectors

Andrés Bello Catholic
University (UCAB)

With its three venues -Caracas, Guayana, and
Coro- it is a private non-profit higher
education institution. Its main location is at
the neighborhood of Montalbdn-La Vega in
Caracas. It was founded in October 1953 and
entrusted by the Venezuelan Episcopacy to
the Company of Jesus. Its mission is to
contribute to the integral education of youth,
on its personal and community aspect,
within a Christian conception of life.

\ Our Social Partners (Monto Bs.F)
__ Organization/lnstinution | Project | 2006 2007

UCAB-Caracas “Simoacito” Program and Basic Balivarian

Schoal in La Vega, Cancas 91,270 90,000

VI Informarics Engineering Workshop 5,000 .

NI Ecanamic Updare Congress 13,000 -
UCAR-Guayana Building of libeary 240,000 -
UCAB-Caro Schedarships - 0,533
Fe v Alegria Building and Procarement of Higher

Education Institutions 1000002 3,500,004

Project far the Development of Thinking

addressed 1o Fe y Alegrias reachens 264,921 .

Other 2130 -
Salesian Ladies Civil Assaoc. Consolidation Program

for Work Training 164.186 126443

Evert “La Sopa del Amign Taribero” 901 .

2006 Lazin American Ans Fetival 30 .
Dan Besco Houses Nevwork Bosco Bus 0B, 464 370,159
Civil Assoc. Oither 182 -
Fundana Mainsenance Cluote for

the Toddlen' Villige 0.000 150,000

Other - 13,532
Aparve Civil Assoc, Payment of 30% of the headquarten’ rene, 13,500 400
Veneczuelan Red Cross Installation of the main devator at the headquarters, 9,560 .

Carbo ]. Bello Masernivy at the Hospital. 1 040, 06D 22805

Project *No Oyennes” for the Educarion

of Children with Hearing Lo in PPD - 80,206
Veneruela's Anti-Cancer Busilding of new headquanen 100,000 -
Sociery Spansorhip of Radio Unids Against Caneer 19375

Procuremens for the hopieals operating roan 120,556

Spansarship for advertisement inwres

in pewpapers 5,001
Venczuelan Founiarion Danation of ancsaherics and medical
Against Children Paralysis equipment 160,557
Fesnasjiv Building of new headquaners for the Center

af Soctal Acion for Music 2000000 250,000
Children's Museum “The Emation of Livieg withous Drugs” profect 75,000 .
Foundation Develapment of edacational Web page 2000 Lo
Venezwelan Christian
Educarion Assoc, (AVEC] Several penjecns 394022 1,053,370
Excelsine Foundarion Funding for educasional programs

commespanding to 2006 B.500 -
Total BsF B68R000 5963476
% Variation {31.36)

Venezuelan Association
of Catholic Education (AVEC)
It was founded in 1945 and links all edu-

cational institutions which voluntarily ask
to be included and that define themselves as
quality, evangelist educational projects,

committed to social change. The centers in-
corporated have been willing to open
themselves and answer to the urgent needs
of the families and communities they offer
their services to. This way, their work
complies with real priorities: attention of

children and the young, training,



strengthening of family cells and of the
community organization

Venezuelan Foundation
Against Children Paralysis

In 1942, doctor Eugenio Mendoza Goiticoa
created this foundation to face the sequels
produced by poliomyelitis in Venezuelan
children. The foundation promoted the
construction of the Children's Orthopedic
Hospital (Caracas), which annually receives
140,000 children and young persons with
locomotive and neuromuscular problems
from different parts of the country.

Venezuelan Red Cross

Its mission is to provide timely and effective
humanitarian assistance to victims of inter-
national or national armed conflicts and /or
natural disasters. It works to improve the
situation of vulnerable people all over the
world, through the permanent action of all
components of the International Movement
of the Red Cross and of the Red Half-
Moon, and the tenacious and resolute effort
of its volunteers.

Venezuela's Anti-cancer
Society

The creation of this institution was the
result of the tenacious effort of a group of
socially sensitive citizens, led by Doctor
Alejandro Calvo Lairet. Its mission is to
contribute to the reduction of the incidence,
mortality and morbidity of cancer through
education, research and early diagnosis, in
order to creating a collective awareness of
the dimension of cancer in Venezuela and
promoting its prevention among the healthy
population.

Audacious Association to
Guide and Encourage People
with Special Needs (APOYE)
This

craftmanship training at work centers and

organization  provides labor-
addresses people with special needs (Down
Syndrome). Additionally, the association
provides psycho-pedagogical assistance,
including all the academic activities,
Language Therapy, Psychology, Informatics,
Drawing, Acting, Dancing, Swimming and
Labor Insertion.

Salesian Ladies Civil
Association

This association is composed by a group of
Catholic laywomen committed to the
Christian community and by Christians in
the civil society, and they constitute a Private
Association of Congregations. The Salesian
Ladies operate from private centers and
privilege popular health, education for
work, the rescue of the youth and women
in general, the education of women as a
means for the orientation of maternity,
aboriginal woman promotion, the recovery
of the feminine population in jails and
micro-enterprises.

“Venezuela Without
Boundaries” Foundation

This is a non-governmental organization
that funnels resources towards non-profit
organizations which work to improve the
living conditions of low income sectors, par-
ticularly children and young people.

2
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State Foundation for
the National System
of Venezuelan Youth and

Children Orchestras
(FESNOJLV)

This foundation was born in 1975 around
the figure of maestro José Antonio Abreu,
with the purpose of emphasizing the full de-
velopment of the musical project in each of
Venezuela's states: to foster and consolidate
the cultural idiosyncrasy proper to each
region, and form an humanitarian and
integral personality in children and the
youth in order to favor their full social
insertion, throu gh the artistic development,
in an useful life.

“Always Friends”
Association

The mission of this association is to raise
funds for supporting institutions and
programs which favor people in need. For
over 12 years, this association has been
working on the education of citizens in
moral and Christian values, while offering
tools to carry out activities in order to
produce the material resources required to
achieve their families' well-being. Among
other institutions, they count on the Colegio
Mano Amiga, where over 1,500 children and
young people receive an excellent education
from the primary levels to high school. On
the field of human education, they are
supported by Prosuperacion de la Mujer,
which provides assistance to around 600 af-
filiated women from different Venezuelan
states. They also develop the Un Kilo de
Ayuda program

Banesco
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Our Social
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A Results of the Projects carried out with our Social Partners

Social Parmer | Project Name | Desceiption | Direct Henehiciarien | Indirect Bemeficiaries
I Asoc. Training Program for Work ax the Coelidstion of the center with renewal of equipment. infeastructure 169 young people-1nt period 1,316 people
Salmtan Ladies Training Professional Center and Bcilsties impeovement 160 yoning people-2nd period
Dian Boen 55
AVEC Matioal Program of Soclal Integral ~ Cosolidstion of educational and recreational facifisies o emcourage 12817 childeen 4085 people
Prevention sz Affiliannd Cenaces vabucs for Bl |n children, sdalocents, studenn and commsniry memberc and sdelocents
Fe y Alegria Construction, revamping and Cossolidstion of infrastruciure 42 higher educmion cimzions 6,592 people 310X people
procarement of the Higher Education
Inststute festn Obeero (Herquisimeso)
anil San Francison {Maracasba)
s Funding Program for the Srengrhening Tmﬁrnuhnﬂdt\hmdmdﬂmmdmhuﬂtﬁmudcnlmd 63,000 peaple 159,000 peaple

of the Imtnsmeneal Plant st several The funds granted 1o this project were med i fizmish sad srengihes
centers ind modules of d¢ Mational the |mieramental Plant at several conters and modisles of de Nazlonal Syweem

Banesco

Sreens of Vencaucken Youth of Venenoelan Yourh and Childeen Orchestras in order s affer
and Children Orchseras 1he correspondisg, educational services.
Children Mucam  Prevensing fram che Infascy Participacion of seversl Fe y Alegris schools and the children of Rameso's 2006 childeen 1500 faenilies
Taivate Foundasion employees in the Exhibizion “The Ranh of Living ., wichout Dinegs™
foe Dvups Abuse Prevention at the Childeen Meneam,
Vemeruel Anevthesivlogy eqipment acggiiion  Lipdating of the Anesthesiology Equipment at the Orchopesdic Infansile 5,000 putienss whowould 24,000 paients
Foundation Against  for the Orchopodac Ifamile Henpieal — Hospiral with the acquisition of two high trchnology snewhesia machinss.  huve an operation in 2008
Infantile Parabys
Fundima The Toddien' Villages Masmerance of ke Villages ar the Home Cencer for Children who have been 338 childeen 1352 people
abandoned or abused.
Fandina Third Auction for Fundana Funds ralsing theough the auction of s works dosated by rations 338 chikleen 1352 people
and intctnations] artiss mo mainzain the V)
[ T T'rojee of sulsance snd fimily Asslstance snd fasmlly reimertion of children and sdolescenes under risk a1 291 childeen and sdoleicents 1450 people (families and
Doy Beica reienertion foe childeen the Mahile Unit (Bosco Be), commiunity memberi)
Houes Nework and adolacenm under niske
UCaR Culminarion of the conatruction Comrraction of 3 school for pre-schoed, secoed wage of the basic schonl 282 childeen 170 Eumilics of La Exreells
of Los Anpeles School, Ls Esorells and formal schoal chifdren of La Estrells secior, s well as an faciliny commniry and 30 families of
secnr, L3 Ve, Olasso Ceneer fine [megral education. the neighbaring communities
. Asoc. Aooye Labae Imertion of Disabled Academic sctivities, therapies, ot workshops and labor insertics training 55 young people 150 families
yuung, people e youh with Down
Lmnr Educationl Envimnmestalist Program  Provide the sudenn of the Balivarian ntegral Schood Lo Roques Archipelagn 261 studenas 1260 peaple
H Schentd for the 2006-2007 Acsdernic Yearand  and the memben of the educational missons with kaewledpe abous the
£ Foandation Tre-Hinpanic Archenlogy Workabog ! Diversiry of Lis Rogues Archipelagn Mationl Park, i inspareance, 40 adults snd 14 machens
g ut Boca de Seburropod, Los Resgors s well an ool assd behavion allowing the msined use of these blological of the Ribas Mission
a Archipelagn. reseurces. The development of Pre-Hapasic Archeology wetlabop
foe v seuddenes of the last grade of che Bolivarian Educsional Uniz
of Bl Gran Roque.
Lo Hoguues Heinforcement of Marine Biology Acquinition of equipmment 1o mpport the ressarch of the starion 18 young peopls 200,000 people {inclading
Scientific Saxrion and infrastructure revamping in ander e preere the envmnment murius and Lon Rogues
Fousndation at Lo Hnques Matsonal Park. popelation)
Lo Rograey Pre-Hupanic Accheology Worksbep A onc-week Feld Archenlogical workshop was carmied ous, where the snadeni 12 young people 48 people
Scientific st Boca de Schatropol, Los Rogees. o the lust grade: at the Bolivirtan School Fl Grin Raque experienced
Foustalatian Aschiipelagn. an jeal expeditran,
Veneruelan Firnr Ald Program for Childeens with  Firse ail imienactioes ssd wraining for Sters for childron with heating low. 500 childeen 2000 peuple
Red Cros Hearing Loss

Projects Follow-up Survey
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On a quarterly basis, we conduct a survey among our Social Partners h Our Social Partners Satisfaction Indicators
in order to monitor the evolution of the projects that we are | 2 007
committed to develop. This approach allows the organization to make  Saisdasian with Response Teme 104 HaTEN
§ . S . Sarifacrion with Guidsnce and Support 92.73% g243%
a follow- up of the different mmatl'ves, as well as t%lc investment and R D T i 70
consultancies offered by Banesco in order to achieve the successful  suiicrion with reule 84,1, Ty,
completion of these works, and improve in the process potential de- % of srisfacrion of ur Secial Panmens H.95% E5T00
N of Socka] Parmen 15 15

viations and build indicators to measure the impact of these projects.
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Wark of Mrofect Stana 2006 | Wistk ar Project Stas 2007 | Final Exscution |Tudmr|.d|npu | % Executed
Young people training snd infrastructure. Camolidation of training peojoees Permasent execation Capatal D %
Mirads Seste
Infrasoricaural deficiencies st 21 schoobs The wrrrks wiere busidy an differenn schoole 2 barhmaoma, | consenzion wall, Prrmarent exeoetion Natioeal 100
wsleance for 11,810 childees and sdolescente. | childrem park. 4 sports coares, § mwltise poams, | swimméng poal,
2 chapels. The roof of three schools were mude watesprood, W supporsed
the construczian of the headquarten af | school ane the estoeation
af | cheaser. T phosical plano weee expanded, Purchase of 2 traczoc.
Iniraitnictural deficiencion st the coniers. VIO Barguisienets: contraction of 4,600 m2 T bie finighed Lasu and Fulla Stares Bif%
LY. San Francisco: consraction of 5,750 md around 20
Onge Fenisdere] the conmruction, the intervension Undler execurion, Permasment execation Naticeal 0%
wai focused on equipmens procurement,
2,500 children asesed, Soceousfully scoossplisked, Permasent cxecation Capinal Dre. 1P
Mirada Stme
Giiwen che increme of the mumber of patican 2 anewchesia machines were soquired. Permasens execarion The beapizal receives 14
wha reguired susgical operations, it was secousty patients from ol che
o0 actjuise mew High-Tech Anesthesia equipmest. national ety
particaariy Fum the
Mictmopolitan area
Cansobidataon ol the differemt peojecr. Project consclidation amd cominsation of taks Pertasent exccation Cagiral D 100%
Miranids Seare
The fands raéscd by the 2006 sccond ssctine The: toral ameent raisod was Ba F O00,000.00. Annsl project Capinl D, 14
potalired B F 480,000, Mirands Scare
& children and adolscents msised. Succenfully sccomplished, The number of children and adolescenty awivied Permusent svecation Capinal D T
was increaed. Mirands Seate
“The schoal bullidisg was Enihed, Thse works had aearied. Succoufully exeoutod Cagsital Die. 100
wizh an increnie of
the enpallmens
The emmllment pose from 42 1 55 youn people. Succesfully accomplisked, Permasent excoation Cagital [, 1P
The project was sarted in 2007, 21 education becrares snd workahops were g It requires cominsity Federal Dependerscy 100
irver the time Los Roqoe o:
Archipelagn :
Qz
C
©
Equipment and infraieraciuse deficiencies. Finz Stage sccomplished T be finished sround Hatioeul 3 o
2008
Unsczomplished. Fininhed Finished Federal Diependency 11H¥%
Lo Raques
Arciipelagn
The peojecy was seaned in 2007, The schols for chilldron and sdul wich heating low lacked the necomary Corently und: Caginal D 15
knowledge im Fine Aid and Diwrens prevesnion. ] Miranida Seare

As seen by our Social Partners

A key activity of our dialogue with our sta-
keholders is the half-yearly survey that is
conducted among our Social Partners in
order to know their expectations and foster
a constructive dialogue allowing the
achievement shared goals.

The 2007 survey reveals a certain reduction
against the previous year in terms of the in-
formation flow and the general satisfaction
with the corresponding results. The first case
can be ascribed to the change of Banesco’s
administration informatics systems, which

caused certain delays in terms of response
time at its first stage of application.

As for the second aspect, we are committed
to evaluate the situation together with the
organization that expressed a lower sa-
tisfaction level, so as we could identify our
weaknesses and apply the appropriate
actions.
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'. Social Action

in the Community

Main Action Lines in 2006

B We attended and gave lectures and seminars before different
audiences in order to present our vision of a socially responsible
company.

M Ciudad Banesco was the scene for different activities organized by
several institutions and organizations with a positive impact in the
community.

B We organized a series of free-entrance concerts for the com-
munity's delight.

B We activated Banesco Community Banking, in order to support
the low income micro-entrepreneurs, most of them non-
bancarized.

Management evolution against 2006
and main action lines in 2007”.

B We held seminars for journalists in the countryside, one of them
in Valencia and other in Maracaibo, about micro-economy,
macro-economy and personal development.

B We have continued the training and specialization process of the
Vice Presidency of External Communications and Social Affairs,
in order to deepen relationships with our stakeholders.

M Ciudad Banesco was the scene for different activities organized by
several institutions and organizations with a positive impact for
the community.

B We organized a series of free-entrance concerts for the com-

munity's delight.

Commitments Made for 2008

M Launching the Micro-entrepreneurs Training Program, along the
Community Banking.

B Systematizing the dialogue with our stakeholders. The most
important of these events will take place with the authorities and
the community of Colinas de Bello Monte. Colinas de Bello
Monte is the immediate neighboring area to our headquarters,
and the purpose of this dialogue is to reach to a joint definition
about Banesco's social investment in this sector.

M Continue with the training and specialization of the staff of the

2007 CORPORATE SOCIAL RESPONSIBILITY REPORT Banesco

Vice-Presidency of External Communications and Social Affairs,
in order to deepen the relationship with our stakeholders.

~
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M Ciudad Banesco will be, as usual, the scene for different activities
organized by several institutions and organizations with a positive
impact for the community.

M To hold a seminar for journalists in the countryside about micro-
economy, macro-economy and monetary policy, in order to
support their personal training and development.

B We will continue the development and expansion of Banesco
Community Banking, which has shown an important de-
velopment and a positive social impact on the involved com-
munities.

Our Policy

Our motivation is to make a solid contribution to all the neighboring
communities of our headquarters nationwide. Therefore, we practice
the “good neighbor” policy. Guided by this vision, Banesco adds its
presence to our society, interacting with the different actors involved,
keeping an eye on their problems and making a contribution suitable
to their expectations.

Banesco’s social action has many facets which respond to our goal of
including those sectors deprived from education and health, and thus
are impaired to break the poverty’s vicious circle. In this sense, the
organization’s task is to offer study scholarships, workshops, support
for educational lectures, material and equipment donations, and a
wide and growing work carried out by our volunteers.

Likewise, we support cultural activities offering the communities a
wide range of options to enhance their aesthetical and intellectual
world, such as cultural events, exhibitions, book publishing and
many other activities sponsored by Banesco.

B We granted study scholarships to 33 people, and 99 of them also
enjoy the benefit of Banesco’s Life Scholarships. This initiative was
launched in 1996, when we decided to provide our current
account holders affiliated to any of Banesco plans with the op-
portunity to participate in quarterly draws, whose prize consisted
in a study scholarship named “Beca Banesco”. This scholarship
covers all academic expenses from pre-school to higher education,
and even postgraduate studies. The beneficiary can also transfer
the scholarship to his relatives. As a condition for participating,
customers were required to maintain a quarterly average balance
in their accounts equal or over Bs.F 1,000. Since then and up to
this date, we have favored 19 people. Nine of them are still
receiving the scholarships.
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k Seudy and Life Scholarships
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B We organize free-entrance concerts for the community at our he-
adquarters, as this place has become a reference point in Caracas.
Our Fernando Crespo Sufier Auditorium can host 300 people.

L Cultural A!em:ll. - Cindad Banesco Ainount i BeF
Event | Band | 2006 | 007

Coacen Penta Corde 250568

Concert Camorta Ludhs Vocaliter (WEVEL]

Concen Cuagervern Millersim 03848

Concen Cemm Infanfil Moasalhin 362844

Concent Quingeto Mezala 258540

T Concen Penta Coede 310845

= Shewing Tocar y Luchar (feanare A=) 140000

Concert Cugttetn Tromspetas 1, 71700
Pfl Sowiciinl SeF Concen Senlls Camorum 5195395 :
: Concen Ersmble Randal . 255200
4 . iy Concert Cissttern Lats Somos 27

T . IE Documentarics Zapeza Husoels
Showing Cama y Softa 1 Trex ciempos ENAD
SHLTE . 15 Documestaries A goasr con Billos

Shemang |donementary) i .
;;; Concen Sinfiinica Criolks . 240073
Ay Concert Grupo Misica Reservata - 1212442
e Toul 098660 MITATD
Tty Varlation T157%)

M Ciudad Banesco has also been the setting of different activities
organized by our Social Partners and other institutions and orga-
nizations, which have a positive impact in the community.

\ Events at Ciudad Banesco (Thousands of Bs.F)
Institution | Acivity 2006 | 2007
Venezuelan Assoc. for Down Syndrome Workshop: Profile of the Labor Trainer. Employment with support. 62.50
(AVESID) Video-clip about this erganization. 62.50 -

X International Congress on Down Syndrome. 1106250 -
Sanriago de Ledn de Caracas (private school)  Event “VIMUN® 9953.50  10,272.90
Paso 2 Paso Foundarion Aqui Estamos {Photographic Exhibition) 244444 1,844.62
Muei Gallery Exhihition and introduction of Fabbiani's book 11,979.04 -
Central University of Venezucla Lecrure on Corporate Social Responsibility to Political Sciences srudents 886,98 -
Los Andes University Lecwure on Banking and Corporate Social responsibiliny 1o Journalism studenes 333.60 .
Capriles Group/Tricolor Foundation Intreduction of the new Tricolor Foundation’s rexts 1o teachers - 400.00
César Cortez Premicre of the documentary “Zapata Humorts Causa and Sophia in three times”™ - 722344
El Macional Awards ceremony for the winners of El Nacional Christmas cands conquest - B44.28
El Universal Awards ceremony for the winner of El Universal Photography conquest 5,461.96
Eugenio Montejo Lecwura on the poem “The Flamish coupler: Poetry under the stars” - 505283
Fe y Alegria Fe y Alegria inrernal raffle 962.00
The Good Samaritan Foundation
(children with AIDS) Children Day celebration - 487585
Paso a Paso Foundation Workshop on Dislexia and Special Children - L6250

International Congress on Labor Inlusion 6250
Fundana Ars auction for The Toddlers Villages 2495700
Gilberto Carshallo Introduction of the book “Encounter with the South”, - M358
Jacobo Baorges Mural Inauguration - 965215
Sephardic Museum Intreduction of the book "The Jewish Table in Veneruels™. 14,978.37
Simén Bolivar University Introduction of the book “Idols from the Promised Ishinds®, - 47482

Introduction of the Collection *Literature Papyrus® - 25,766.78
Total Bs.F 38,120.17  162.175.58
% Varfation Bs.F 32543
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Social Action
in the Community

Juan Carlos Escotet, Muhammad Yunus, Derek Walcott and
Luis Xavier Lujin at the Words for Venezuela 2007

Words for Venezuela 2007
A Deluxe Edition

The event Words for Venezuela is already a reference for our customers,
stakeholders and the community. For this Third Edition we invited two
important Nobel Prize winners, as a contribution to entrepreneurship
and perseverance for all Venezuelans.

Muhammad Yunus, Nobel Peace Prize 2006. He was born in
Bangladesh in 1940. Developed the concept of micro-credits, and is

uel Delgado Estéyez
ring his presenta
lenezuela 2007 ev:

also the founder of the Grameen Bank (Rural Bank), whose main
function is the allocation of micro-credits among thousands of poor
people in his country.

Derek Walcott, Nobel Literature Prize 1992. He was born in the island
of Sant Lucie in 1930, and has devoted his life to tech Literature and
creative writing. Walcott is best known for his poetry based on
Caribbean traditions. He was awarded this Nobel Prize for his work
Omeros.

Our social entrepreneurs were also stars at this event. They have mate-
rialized many dreams through the financial support and participation
of Banesco Community Banking, a specially designed project to create
a tailor-made banking for low income sectors, at everyone's reach and
available at any point where our customers are. These conveniences are
reflected in our motto: “Now the bank goes to you”.

These experiences, along with the voices of Juan Carlos Escotet,
Banesco’s President, and Luis Xavier Lujdn, Vice President of the Board
of Directors, ratify Banesco’s commitment to work united with our
community in order to build the country we all dream.

This social action as a cultural contribution was promoted through a
national campaign, and the event was broadcast nationwide by ValeTV
and other TV and radio stations.

M Traditionally, we support our Social Partners and other organizations
and institutions with different raise funds activities in order to
support their operations or develop new projects. '

L [Z_uIJn'.finn for af our Secial Partners” Raflles and other events A i B §

| 1 ol
[Hroca
Organisntion’ | Canelotion
Inrisigiing 1004 M7 | % Verkitins Ty
b TR T i
AT LR 1141
BT [ A 1
Sauakrin g TLON)
ot s
ALY
Spomwmbyp i Thnd Bog
the bk of bl fondgtion.  JERX1)  S00LD00 1M 1554
Timall B F P208M 1.300.500 L10E ]

LALL

1 Source: Certified letters from the Venezuelan Foundation Against Infantile Paralysis,
Fey Alegria, “El Buen Samaritano” Children with Aids Foundation, Promotora Estubali,
Venezuelan Anti-Cancer Society, San Juan de Dios Hospital and Fundana.
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Reinauguration of Juan Cuchara Park, located

at the La Vega Parrish with Banesco's support. l Donation of new CompuEEey (Amoun Bs.F)
o [0 |

Institution Unis | oe Seane 2006 2007
Caracan Subway 1 Carscas 150820
Sucre Mayoraly [ Miranda b T
Ineemarional Instinore for Man Inegrl
Development 1 Caracas 407479
National Guard (NG) Esgaarnac Condern 3 Tachirs 1 1000
NG Regiorul Command N+ 2 ¥ Canshobo 20,070,001
Fundacidn Proyecro Pabs (Foundation Projec Country) 1 Carscns 6,207.30
UCY School of Adminkration and Accounting 5 Caracas = MHMIE
Mational Gard 5 Caracas - 1290283
Los Andes Univensity, Joamatism School 4 Tichira 12 58851
Los Roques Scienrific Foundation, Belivarian
Edecational Unis Gean Roque M Vargas 40,051, 12
Hural Ouspatiens Usit Type 11 *Dy. Tiskio Villaobos™ | Vargs 3,000.48
Yanama™ Interoutnaral Indigemsous School fi fulia 9,248 36
Aguatic Trarspartaton Tourism Cooperative 1 Lot Roegars * 1,764.00
Total THAISIE  130,000.47
% Variation BaF T4.69

B We contribute with different organizations and

institutions through the donation of new
computers.

B Thanks to the continued support of SOS Friends,
including Banesco, it was possible to offer benefits
to over 3,000 children and young people under
social risk in Venezuela.

In 2007, this social organization contacted 1,261.500
people, of whom 486 are new “SOS Friends”. At the
end of 2007 they will have contributed an average of
BsF 14,536.00 in order to continue our social work,

offering a family a warm home, and a loving mother

to children at risk in our country. *

Banesco

Our managers get involved in the community where they work,

SO Villages 2006 and grant donations to different organizations. —
Mol o/ — —_— %

B af ¢ o Children i“lgls a

Trirgram Ihndvnnm Eencheiario Hradguaricn and Benchiistin & _IM?_ ————— o=
o L 3 15 1.a Cafcls Chidorn Village, 173 chisbres N ol ]-“'““?‘_“ﬂ"' i =
Cndid e Cuoes Village, 103 chikdren Program heakpanen | beneicisin | Headguanien and Benchelaric =

Marscay Cluldern Village. 1 chililren foem Cam 3 b i La Cafuda Chisdon Yillggr, 108 chiklmn %

Nk commusitia L] L] Yovath Cossrrsniry for heming Young Fople Cradlad (hedda Chiidimn Village, 75 childwen =
{isnaley comaprcricn) Manscay Childers: Yillage, 92 childeen 8

Auneed Mante -] ] Yinaryg pople snder Independesie privem Vearh commusition ] L N Yissrh Cosrmrreanivies hawing M) pung people et
fustaben ettt | Msdied Hame 1 w Vi propl eader independence process o

Fanily Fnsxing i 57 L Cafaels Szl Crrmer: 17 childrens Family firuneing i Iy L Catanls Soctal Center: 104 childies f(
Marscabs Soisl Center, 44 chidee Mlaracate Social Cereer: 41 childrn S

Caathad Ohpela Soschal Comes; 1022 chililes Ulnlad (Reda Sesclad Comier: W12 chilklien 3

Marsesy Sactil Cense 4 children Marscey Socid Cemen 13 childeen =

Communsy gemen - | iy 772 kbl wnder diily care i belping Castrmaniey Lenien n "l B2 chikden ender daily cane s help =
s homn Ty e 1= b patrne=tin ) Saekon o
Preschosd 1 L1L] |a Catuda: 774 chiblen P bl 1 54 La Caels: 777 il e
sl Cherda: 119 chilibn Chuelad Chedda: 122 chedoen S

Sichaal ] i Hermaan Gmeiser Rac Schond - La Canada Schon| 1 il Hermazn Grciser Batic School- s Catads ~
Total 505 Villages u 1710 155 children and young peoplz under Total S06 Villages i e 84 chiléen s yomareg peopie ender S
i dependence snd ronl psimnce ininluives depemdenor and ol smimaace N

1015% childbeen wnder dlly care
1,500 chibisrn wnder pary-tirse daft

1174 chilldeen under duly care
1484 childes under pan-time shift

Source: SOS Villages

~
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'. Social Action

in the Community

M To support unattended children we act through different public
and private organizations and institutions, with the purpose of
bringing happiness to the kids with the donation of Christmas

Toys.
k Donation of Christmas Toys
Lisin
Degantaatinn | [anirute 2006 | 1007 | % Varkssion
Chcsn Fousdasion 150
Mensls Cleddsm Fooredinien 150 L501] .
Fusdss 1y i B
Opuiratiss Thester W 1 s Mliditaty Garman
ol Creanbmalios (Manienad Geand) 1,100
Frinehs of Childoen with Cascer Foundution Mt =0
Social Action Foundation, Caace Mapacliy = ]
11 Hatille Manicijul Coenc 500
Swcre Mayoraly ! Sacre Foundation 1,000
Aliseipe! Comnel i chie Mgl ol e (il Our workers also participate in Banesco's social action in the community.
ol Acdolescenn [CHMITINAY 1M o] LES
il Asecietion (24 Ls ey 550 .
SENIAT 158 . HA diti B he “U he L C idoe”
Mgt 3000 Foumdiecn 1 phs ' s a tradition, Banesco supports the “Up to the Last Cartridge
Atk i i8e Chibdorn b im o i program, one of our social partner Fundana’s flagship programs’.
Sam Aguitin e P Siums | Thekica Stare 500 :
Metzopotiean Polics Fosssdation [FUNTIAPOL) - 1] . . .
MMM S il ot Li08 440 S Under this program, volunteers collect used tape and laser printer
Vemerurla witheus Bosndiris 4 o . ink cartridges. These items are donated by public and private
Manicipsd Comncil for the Right of the Childom 5 g 5 . d b Id li . d
il ek Mgalbun T ind institutions in order to be sold to recycling companies an
Frienuds of Chibdren with Cancer Frundarion | Maracafin ] produce a fixed monthly income for Fundana. The cartridges used
Falia Suee reglondd grremmenn i 30 i = .
Masalbo Migasiky e {100 in our headquarters at Ciudad Banesco, other branches and
Larsbobu Sen tepiondl prcimen : b : offices, are periodically donated to this program.
Namioral Coenl of Linkenitin . E ] .
IPSFA-SISA 0
"lesis e s Misericead” Socil Weds Comminee k]
T 4,00 145 (35380 l Up to the Last clruid,p
(@) |resrsaniensl Fimdy Cradimis Cemrer ([ 1] ‘ _ )
O Foastadstion Prosgs Cirantry 1) 00 1.1 Carridpe | Units
(7)) FONDARY 100 . fond
O vt ; 23 ) Headquarters 2006 l 2007 | % Variation
c N - 2 - Ciudad Baresco 68 529 (144)
picxry. Foupicd " J Banzsco El Rosal 160 166 375
oM “Oxaumare e Ty Barte” Beserve Batalfion 10 . e 1 1l 5842
Mempolian Mliz Fossdeim Mo . R e =
&= A Fricadly Hasd Foundarion 150 Total Baneico B&T 36 (357
1 {perasioss Themer 1 | {Nationd Cud) 500
= “Remacer” (Foter Caee frr Chilidren) L1 (1] L1
o S : Fund:
> Crasrmiin Neighlerhond Conperntre Asmaclins (4L} . 3 Source: Fundana
= Libertabor Balwarian Mussigabey Mivody 1000
= 14 e Ricn Pl 200
[22) Chikdren with AITDS Fomsidlstion " .
s [k B Fiarnrs ctmneh Aocaies H -
% Regionl Crammand N* 2, Valencia e 2) 1.0
= Lamors Munscipaliry Mayassley M
3 Ot Loty o Compmin Parzish (Cammmas) M) .
= Total tey 18520 1 153
8 Total BaF #ren Al 44T AL ALE%
$ Tiy notaal rerrarsnrmt e by e DOy Bl AR AT AL, v iy ol sasnvel fm NI, [, 10 iy rorrrypomed
5 im e B OO
I The total investment in toys in 2007 was Bs.F 548,497.43. From the total
o . .
g of toys donated in 2007, 1,108 correspond to toys bought in 2006.
~
o
o
N

N
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Odur social action in the community covers a wider scope, thanks to the support to initiatives and projects from different

organizations and institutions. We focus our social action on education and health for more and more Venezuelans

k Our Commitment to the Community Amount BuF
Drganizstion/ Institution | Project | 2006 | 2007
Assirtance 1 children under rivk. eider and dissble people
Vienczucham Assec. for Down Symdrome Acquisition of isstiution’s headguanen | Ocher 1,742 -

Spansoship of Avesids X1 Intenacional Congress . 10,004
Fundudbmidn Headquariens cosatricrian 100,000 -
Videmnrer Dividend for the Community — Carababo St Mezbership fees Ldoo 1540
Hogare Crea {sbehter for women), Marscay Infrastructuer pevamging 18553 .
Suppon for malntenance 0 1,200
Alwys Friends C.A. Ovganirarion T'ress Conference Dimner of the Grest Chefi m raie funds for the foundation 15,000 533
Satt Antoio de Padus Foundstion Dosation to develop social Works £.000 1
A Smile for Meérids Childeen Foundarion Donsion of 5 wheekduin 1333 .
Ciril Awoc: IUVEC.A Spanweski for che Sporn Event 1 kil of Heip oo
Asoprogar, AC Maimmance of Home-sheliers 000
Childres Fousdaion Children Digy Celebration 5000
Hogar Hasn {Frecer care) It Gk Toxmmasment fo the bencit of Hogares Basibi 10,000
Lachie of Sam Vicenee de Paill Chiarizy Assoc. Donazion 00 -
“Chébdren e the Motherland, fom the Seeee, of the Life” Ciil Amoc. Vsl su the Children Meneus 165
Casa Hogar Sanio Dombegn Sshio (Foeer Cased Dosation of 1) matrese 1500 %
Friends of the Elder Foundarion Recomery of fusn Cuchara Fark/Cthen - 169,383
Autmmi Aloud Foundation Hesdquartens comtruction - 5,162
A Friendly Hand CA. Hizadauaress comercrion at Filis de Turgua School - 150,000
_Halh
*[x. Julio Criofls Rivas™ Children Hospinl Donasion of X-rays eqeipment and impur 3081 -
Pabacion Maserniry Honpisal Linen 41360
)M, de low i Miosprzal Linen/Curress Water filter 47356 -
Donztion of chan . 4,142
Satt Juan de Dhos Honpital Infrastricticer rreamgpineg Oty 198734 10,592
Sponsoethip 11l Ringo of the Smile - 10048
San Juan de Dios Mentad Hnpital (Miéxids Suase) el Spomarship 1,000 :
Childress with Cancer Fundarios Madicine donatios Ta, 106 OO L
Canfinamigm Foandminn Surgery for childeen 50000 .
Suppart for raing funds evens . bYLY
El Semin Heskh Comer Spanseikia for inscpermion game among clinics, inssrasce, Barks and suppliens 500 -
CABISOFAC Clinic Edition of a poblication 3000
Fundisco Suppor for the musbcal cvent “Wich all the Hear™ foe the besefit of the foundation 1500 -
Senosfuds Spansoeskin fur the celebeatioe of v cncern in Cudad Banescn for the henefir of this foundasion . 10,0041
Municipal Bood Bank Suppors to cempaign *Warld Diay of Blood Doren™ . A0
Education
LICY [Ceneral University of Veneraely} Donation of VideoBeam o the Fostprachene Studies Commimian B
3od Econonyy Essays Conboie 3000 5,000
LCY Fire Fagheen &7 .
Donation of § compurens 10 the Adminiuration and Accomnting School . 14,248
Sponioerkin of LICV's Agenda 2004 - 5000
Univensidad Simén Bolévar (Simén Boliar Usiversicy) Acvaations Irogram for El Guamache Secror, Histric Ciry of La G 43,000 .
11 Encounter of Wisdom ¢l
Ouher L -
Book abvast Lo Rexges Archipelags 10430 T
“Papryrun” ook Collecrion 2007 spanionbip = 0,100
LA {Los Andes Universiry) IV Emternasional Bock Fair: Méxida Scaie 2006 1 10th Entermatioe] Book Fair Mérds 2007 - 40,000
Lexture on Economy 1 Cludsd Baseico o Joutsalivn sisdents * 7.250.8%
Pamiciparion b Incereational Festival of Choirn. Choral Foendarion of the Univenizy Worken 1500 .
Donstion of | enmputer, 1 VideoBeam asd | Lapoog re the joumalism School. LA San Crimihal - 12,589
Univenidad de Ciriente {Eaiern Universicy) Works on Los llusiees Boulevand 157549 17,088
LU (Zulla Stage Usieertiey) “LUF Hiitatic Vition™ Pook HEL000 -
Auls Magna construcrion 120,000 -
Anaiversary Celehration of Teachers, Workers and Chtbers Savings Fand 15.500 .
1 [ernarosal Scientific- Technical Congeess on Engineering in Manicsibe s 000
Publicztions program of the Academic Vice: Recoorue - 50,100
Universidad Metsopeditins (Metrapolitan Univenity, Caracas Educariomal projects of the Jout Abedals Acadermy Fuunidasion 5000 10,000
URBE (Universided Dr. Rafse! Beflosn Chacin, Marscaibo) Spamoeshin of the 1X Vacaties an 1350 .
Spomwerkip of Chrisems parsy . Ldo
USM (Universiclad Santa Maria Chistsnas parry for workens Lo
Acquisition of Fiberglan wastepuper haskens T4287h -
lrssitun Tecnokigicn D, Crinbal Mesdons Spamoeskp of V11 Walk of Young Students 8
UmuhmﬂdhhﬁnﬁmmMUhmhi V] Barion| Teachen' Games 749
Veneuelan Anec. of Mathemation € Mathematics Cllymgica { Clther BB ,
I.-Bdildn.l’rlmPgandubﬂ Awand tn Excellence of Noeva Egurm Ly 3000
Anesnalioup Foundasion Social Froject "Maken of the Nation” | ocher T .
Jaint action with Basesn for he benefit of the Capuchin Sisen . 38,950
Philip . fewsaap Fowadarion Suppon m smudenss for paericiparing in Public Intermarional Law conres i Washingron 4300 .
Individiml Suppart to studens for presenting Undergraduase Thesks st the Sociery for Comervation Biology Lisy

)
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Liceo Libernadoe. (High School, Mirids Seare] “A Song for Bolivar” even 7] -
Center of Technial Conulancy for Productivicy XX, Imesnationl Seminar of the Desss Nudesi, Veneruelan Facalties of Economic
and Social Schenoes 5,000 )
1ESA {lastiuite of Segerioe Seudi in Administraiion] SEKN Project LI 51,60
Intercultural Commusiny Foundarion (ALITASIA} Commemaration of the Endigenos Resisance Day Lo00
Vencruelan-American Asoe. of Fricndihip Annuad Geseral Assembly 2006 34l -
Support fir Asnbveraary parry - 180
Hemera Luque Foundasian X1 Reflection Meeing “Caracas .., What a city we are” 5,000
Indivicheal Spansarhip of Political and Civic Trainksg Coure 30,000 -
ABC Pdein (Cindad Santa Maris Cigym School, Prosre- CI5AMA)  Consmucrion of rwo Boor of the schoal . 100,100}
Cagarey Apreenent o dlshotase craftwork pieces 13471
Espacio Anna Frank Ceearton and impiementation of eechnological plarform {Viensal Commesniny] 1040, 0}
Spomarhip oalural quce 1,00
Amoc. Senviam (Fn Alumnas Academia Metici) Merici Barasr i 10 M
Ansemla Giaramin Blanco School Donacin of industrial kivchen and wappan for the PAE Food Progeam 3H
Interviencls Amnc. Funding of scientific rescarch 0,000
San Igmacio Private Schocd Spemsanibips Famnily Fovival B0}
—The Church
La Cosesriatns Partish Funiling of the hisoric research of the Temple o upgrade it ta Minor Basilica 4,000
José Alj Lebins Mosatinos C A Sappart for Venczuehan prisses 1o snady abroad 5,000
Muracaiba Aschdiocese it o ol Bz of e bk Vi, Meother anc Chucee of the el poogke” 80,000
Archdiocesan Regiery Farber Luis Carmana Foundation Culrural Project Ivencory and Catsboging of the 42 section of Mérdd Archeliocen Regiaury 50,000
Venesuelan Episgopul Conf Support for communicarinnal araisgy 100, 0}
Pubilic eticies
(hacao Maporairy Virnaal Library at the Los Palns Grandes Communicy Center 35,000
Tistn Municipality Mayoealry Dunatian of 15 wheelchair i be dorsted by the msporsdy 4,000 i
Arsure Mayoealy Dhonaion of 15 wheclcain 4,000
Sucre Municipality Mayorahy, Casaca Chaistrrezs celebsrazion at arque ded Ene, Caracas 409
Metmpolitan Mayer's Office. Metropedizan Distrir Cheren Day coicbasian 1280 .
Barvrs Mayoralry, Caracn V Speciad Sporn Games 5,000 -
Arts Featiwal 2006 20,000
Dhonation of 500 copies of the ABC of Drugs” for parcens and teachers : i
Eulalia Buros Mamporal Mayorliy, Mirands Soae V1 Mamgpeel's bernariseal Fair 15,000 7500
Mirida Ste regonal gvernmest IV Dy af the Public Servans 2006° Spoets Games 3485 .
Soppor to activities selazed 1o the inauguration of the Trolmérida (lighe rill, Mérids 2007 . 1,130
*Beautiful Merids™ Program 411
Merida Sime regjonal prvenmes, 111 s~ Labuoe Games, Mirids Saaie
SENIAT "Vt Iwedor Awanded” program iponsanhip 30,000 *
Cantzura Fair Founddwion (Fundecan) Tribute o Ls Candelasia Virgin - 30,000
Mirsatry for Indigenous Pergics Eronarion of §50) hummecks 17,500
Danarion of 203 bales of whale milk - 12498
Mizands Scaie pegional govenment 1 Berwling Tournamess of the General Treasury, Mirmda Stz 3,648
} Regional Command N* 3, Machiques, Zalia sate Cosattucsion of 3 sentry bowe . 11}
g Ceapoaulia Cekebraion of e 30KV Apsireeray of thin inminmion 15,000 .
g Sub-Police Searion N# 12, E Yigia Provisons donation 50
" Troferioeal Bodic
Venamcham Membenhip 5863 =
Suppere 10 the Sockl Allkance Commiizee 15251 i1
IV Sympesium of CSR £.000 -
Other 1,00 :
Treewds foxt Low Incume Secton” workahop . 1,200
Spamurship for the Annual Dinser of the Venemuelaa Popular Crafwork : 3,000
IV Dhireetoeate of Sockal deveinpment Orpanizatiom . 5,500
Paraguand Chamber of Commeree and Indusiry (CACOINPAR) Celehration of the Banincoman Dy 5,000 -
Carabobe Stare Industrizls Chamber Seminar on Values and fnmmarion Culnere 17100
Caapral Diseric Lawyers Ao World Soccer Ui of Lawyers in Tuekey 10,000 .
Méxida Sme Lawyen Asec. XXVII Matices] Games of Méridds Lawyer Asoc., 2006 5,000 -
Zulia Seate Economists Asso. Celehration of the Economin's Masional Day 200 .
Capager, Caprandes end Caypecazach Ocher a1} %
Fulis Scare Lawyers Asoc frvter-Sckenls Nations] Games 300 -
Veneauclen Assoc. of Ceba cattle ivens Asoceba Fair 2006 4,000
Savings Funil asd Social Mevention of Lin Andes Unbveniry warken— Annbvenary celehration
ICPPSTULA) 500
Saving Fund and Social Provention of Fuiia Usteeriey worken Anniversry celehration
(CAPRELUZ) 10K}
Fedecimara LXIN Amual Asmembily sponsarship 32000
Zulia Seate Indunirials Chamber lmutiusonl 1,080
Caarele Raisers Unbon of E] Rosario Menicipaliy. Peeifd, Zulia S, Spomonhip for instisurional pobiicarion 7IH}
Venczuelan Awoc, of Carora Cantle Haisers {Sicarigaa Ranch) Winmer of the Apropecn Prize as great Champion of Mk 4,000



Amount Bs.F
Ohganizationl Inssizution Project H0G | o7
Spoms
Venetuclan Apeca Asoc Spansonik 20,000
Hebealca Social, Culmiral and Spoen Ceneer Mesantain M 1 spomseshi 15,000
Pestria Schonl Sponsorih ampetition in Sanin Demingn 1,708
Spa b pal \,m.'iu!_: inY B.Th0
i Jeazreament | 2.000
laracaibo Mauzical Club Larguic ({1 L]
Iesscituze of Aves of the Image and the Space (JAIME) r Softhadl Teamumer
Santa Crux Kickirgball Club - Scre Parish forms and & soccer halls for the Sano Cinar Team, 28 de Enevy Parish
Special Olympics [paralympial of Veneruels Foundatios Schalanhap for the participation of 3 special employess of the cepanization
Eaguarnac Cordero Sport Compler (Mationa! Geand, Tichira Seate} Inter-Schock Games of the Marionad Gaard 1000
Culture
Congermporary Museum of Fudia § Mainteriance of the Indactsen Room ]
Spomotshin of the worksbon of Plaiic Exprewion and Ceeativenes 70
hdpmitment 2005 14400
Caracas Schola Cintorum Foundarion Sponsonhip C1) “Arrih Coimnonisa’, 2 eribute to jess Hous Marcano 16700

The Vemetietan Fel Geoup

Caoneribation for the celebearions of the Firima Yinges, along with Poruguese commusitics

i de Bello M M)
II.E_ Hesteiadnrs Hadin 51-._'||,-||n'-':u||'. “la's ot 2 nade: ir's hiancey™ i &l
Robivar Filma "El Reventtn™ ["The Baru”) video docamesstary speanosship 64,500
. _-:'||~|:n-||n}' |1-| Jr:'..-l iteran section il

Venezuelan Sociery of Medicine Hiztory Spomsonhip for magnine 12400
Conciencia Activa {Acrive Conaciousiness) Foundarion "‘I|'\|IF'\-|II'||' for magaaine 30,000
Institute of Communications Reseasch (ININCO), Crearal Univensiny Spomsont Jivrial productian, Ne 1T, Volume 2 1000
Enererion Sponsorship for the book “The Moral revpoenibility of the Capicalist Company” 1 MK
Jacobo Barpes Spomsonhin for the book “0f the Sun or of the Light™ {the monol coflected from

the sale of the book will be donared 10 Casarte) T
"2001" mevapager Spomsonhip of serializnd publication “The Golden Cenury of Spanish Lneearure”,

lenrmed i the sewipaper 15,000
Sephasdic Muwnam Book "Adtar of o Dhsspora - The fewhh Table in Venends™ 04,228
Others
Bedka Mlonne Meighbors Assoc Celebseazion of the Virgim of Firima Day 4T

Sponsorship for the Web page of this municipality
Veneruelan Commession of Social Service, Carta { cenmusiny Cenrer H:.q'npmg *Eiduards Blohe® Covered Grm BI9.070 il

Invitsrionsl K mens at the *Emexo Blohm” Covered Gym 100
Vel TV Supporn &
SR Acrivities

Irinsing of CSR. peblicacions
Matsonal Center for Competitivenes Membership 2007 L5385

“Venesuekan Succew” Priee Awands coremony 00
Other 1561
Total 3,187,131 L083,5TH
% Yaratinn BuF {H.61)
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Banesco

Corporate Volunteers

Main action lines in 2006

M Training of new volunteers-facilitators, along with Fe y Alegria,
in order to give courses to the IUJO-Catia students.

M Design of new initiatives with Fundana that involve a higher

number of workers.

Management evolution against 2006
and main action lines in 2007

M Continuation of the attention model for abandoned groups and
communities with the Venezuelan Red Cross.

M Continuation of complementary training workshops to IUJO
students and increasing the number of beneficiaries.

M Development of new initiatives with Fundana.

M Recruitment of new volunteers and strengthening of the links
between Banesco and its Social Partners.

Commitments made for 2008

M Increasing the worker's participation in the Corporate Volunteers
program.

M Creating new opportunities for the educational volunteers’ in-
tervention on the areas of children care, education and sports.

Our Policy

Banesco Corporate Volunteers bases its action on the community
and the organizational value of individual and social responsibility.
We act as agents of change, building support networks for the lower
income communities. Recruitment of volunteers is coordinated by
the Executive VP of Human Capital, through the internal commu-
nications channels.

Afterwards, we integrate the individual interests of its members with
the community’s needs. In order to motivate the remaining of
Banesco’s community and, at the same time, to enhance the effec-
tiveness of its actions, we promote awareness, information and
training activities through the Executive VP of Human Capital.

The new members of Banesco Corporate Volunteers are offered an
induction course, which is given along with our Social Partners.
Likewise, our professional volunteers participate in a training process
based on classroom strategies to improve their performance as

volunteer-facilitators.

Investment in Corporate Volunteer
Activities

| 2006 | 207
INOLES  55.9%.50

Amouss B F

Varitice: B644 %

The number of workers that compose Banesco Corporate Volunteers
marked a 2.12% increase over 2006, and the average men-hours of
volunteer work remained unchanged at 10 hours, as we can see in
the following tables.



Banesco .’

Corporate Volunteers

\ Volunteers Distribution

N workess "u["m[ :»:-%mn| % oo | % Vasiation
Posts Cazegory 2006 2006 2007 2007 | N* workers
Bac 42 1673 43 16458 138
Professionals
and Techniciam 11 4482 1% 4598 909
Superrivory H 18 15 17.24 17
Managerial 43 (FAE] L] 1533 1]
Wie Presidentn 12 478 13 498 LEL]
Total warken 251 10 26l 100 198
Total Men/Hoer 2537 - 250 - 213
Annual sverage Howry
per volusteering 10 - 10 - 0

Main actions

SPECIAL EVENT “HAND IN HAND WITH
SociAL RESPONSIBILITY”

The special event “Hand in Hand with Social Responsibility” was
held in April 2007 with a group of students and teachers from the
Jests Obrero Universitary Institute (IUJO Fe y Alegria, Catia,
Caracas). The purpose of this event was to exchange experiences and
think about shared interests. Among the achievements of this
encounter can be mentioned:

M Integration and alignment of Banesco’s policies with Fe y Alegria’s
Human Management and Social Responsibility policies.

M Exploration of new learning experiences and alliances of Banesco’s
Corporate Volunteers, through the fulfillment of the Community
Social Service.

M Implementation of Banesco Corporate Volunteers in Catia, by
preparing the learning experiences guided by our volunteers in the
community.

COMPLEMENTARY TRAINING WORKSHOPS

One of the main action lines developed by our corporate vo-
lunteers is based on our Complementary Training Workshops,
where our volunteers act as learning facilitators. These volunteers
are executives, professionals, experts and technicians who work
in Banesco. They transfer their knowledge to the students of
higher education institutions belonging to Fe y Alegria.

These Complementary Training Workshops cover three wide
learning areas. In 2007, 739 people at the Higher Education

\ Complementary Training Workshops

Training Expeeience | N Benehciaries
Boiiding of vahues, culbare and werk paining 358
Mastic and viemal arty asd other manual warka 46
Technudogy i
Total bencheiarics b

A Complementary Training Workshops

0B | | |
2005 2004

U Hours facilired B Sudenss beneficiaries

a7

Institute Jesis Obrero (Catia) and Maracaibo Institute were the
beneficiaries of this program. The figure includes students,
teachers and community members. Thanks to this wide array of
workshops, the number of beneficiaries rose by 36% over the 2006
figures.

RED CROSS

During the second half of 2006, the Venezuelan Red Cross begun
the first stage of a project named Training on Disasters Prevention
to Children with Hearing Loss (PANDA). During this stage, 14
Banesco volunteers were trained in VSL (Venezuelan Sign Language),
disasters and first aid. Likewise, Banesco and the Venezuelan Red
Cross volunteers composed the groups which will go to the Special
Schools of the Caracas Metropolitan Area in 2008, in order to
transfer this knowledge to children and teachers. It is expected that
200 children with hearing loss who study at those institutions will
be benefited by this program.

Banesco
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'. Banesco

Corporate Volunteers

We donated part of our profits to Fundana

M Accompaniment and guidance to mothers hospitalized at the Since 2003, Banesco’s
Carlos J. Bello Hospital in Caracas. workers donate a A Dosatioas to F'mdlm BuF
: : 006 2007
M Visits to the Guarenas community (Asoplacer I and II), Miranda e ol gt e P

annual  Christmas

Suate. bonus. This donation
goes to Fundana Toddlers (Los Chiquiticos de Fundana), a con-
FUNDANA tribution that creates happiness and a better future for these kids.

For several years we have been participating in the celebration of the
Fundana Toddlers Anniversary. In 2007, Banesco Volunteers designed INAGURATION OF THE JUAN CUCHARA PARK
the “Thematic Parties” which are organized by the six directions of the
bank: Strategic Management, Risk and Finance, Credit, Credit Cards,
Channels and Services for the Customer, Analysis and Operations
Control, Sales, Technology and Processes, Real Estates, Infrastructure
and Security. Besides the coordination of the logistics required for these
activities, our workers composed teams in order to organize the delivery

In April, a delegation composed of 7 volunteers participated in the
inauguration event of Juan Cuchara Park, located in La Vega,
Caracas, which was restored thanks to Banesco's support. The
children who study at the neighboring schools enjoyed snacks and
cultural shows organized by the community.

of donations such as school implements, pajamas, toys and Christmas

gifts, all them purchased with the volunteers' money. Each opportunity SOCIAL PROJECTS EVENT 2007

to share with The Toddlers was propitious to enhance family values

and solidarity. In December, we held the Social Projects Event organized by Banesco
Corporate Volunteers. The main purpose of this meeting was
k Fundana's Activities promoting the activities developed by Banesco volunteers and
Theme | Dute [ Direction in charge | Ne Benet fostering the exchange among our Social Partners that work along
Chisken Doy by 14 Srargic) . with our volunteers: Fundana, Don Bosco Houses Network, and Fe
Risk and Fisance 86 children y Alegria. They also introduced the new projects jointly designed.
Coming Back Crediz, TN, Channels During these meetings, 90 workers were recruited as new volunteers
) :m o Sepucmher 22 i"m";:lj“i‘“ 3 chiddren to start operating as of January 2008. The date of this event coincided
£ Decentber 14k and Operations 94 chidlrn with the toast to the International Volunteer Day, where many of
F Cheistoms Party December 18 Sales 0 childien them received a deserved acknowledgment for their work in 2007.
THE GOOD SAMARITAN FOUNDATION | Social Projects Fvent
Social Partnes | New Projects for 2008
In August, a delegation composed of 11 Banesco Corporate Fey Alegria Comed y Trsining Wodkshops ot 1U}0 Banquisimers sadenss
Volunteers accompanied the children of this foundation to enjoy the Comglemeraaey Training Workshops for ILSFRA Maracaibo sadenn
facilities of El Tolén Park (Banesco covered the amount of the rent Vemeruclim Accompanimess to mothen at the Carlos | Bello Matrmity Hetpina
of the park). It was a beautiful activity, where we shared quality et ;::I;mm:;:;rmzt Ditieets snd Fise Al

time with these 12 children who enjoyed mechanical games, desserts
and gifts. The Good Samaritan Foundation supports these children
and their families for their medical treatment against Aids.
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Our Customers @

Main action lines in 2006

B We achieved leadership in the credits segment. This was the result
of an improvement in procedures and systems, the training of
our human assets and the decentralization of autonomies involved
in the approval process, in order to offer a differentiated service
to the customer.

M Our coverage was expanded with 21 attention points.

M A new attention model was implemented, Banesco Express, in
order to offer faster transactions (Chacaito and Catia, Caracas).

B Our Community Banking started operations with a pilot program

in August.
B We strengthened intermediation to support our customers at CREDITO PARA SU NEGOCIO
different sectors nationwide. ABONADO EN 48 HORAS

channels, encouraging the customer to manage their operation by

M An aggressive penetration strategy was launched through e- HASTA Bs. 3[]{] MILLONES / BsF 300 Mu

these means. MULTI-CREDITOS J‘ .

» Criwhing dosde Bla 350 000 0 Bar 450 hasts s, 300 millones / B F, 550 il

Management evolution against 2006 AR 3 o ¥ it o g Ve e
and main action lines in 2007

= Tosa de liiberés M

i Commir s s o e e

M Banesco recorded the highest growth rate in resources managed a. TPIDALD YA EX CUALCATERA DE NUESTRAS
ithi ; - 425 ACEN 1ng *
within the segment of the biggest banks in Venezuela. l 125 AGENCIAS EX TODO EL PAIS
M As a part of Banesco's consolidation leadership in the credit [ .‘.
I

segment in Venezuela's financial system, our Board of Directors

Lo L
held several meetings in all of the country's regions in order to 0 0500 1435511 Banesco T
establish direct contacts with our customers and allocate specific . '

Banco

resources fOl‘ supporting ﬁnancing aimed at sectors such as

agriculture, construction, automotive, commercial, health and M Developing the technological platform for collection and payment
food. We supported the most important initiatives proposed by of e-services, in order to serve basically the communications,
our customers at each state, fostering at the same time the regional energy and commercial sectors.

development and helping with credits the satisfaction of individual L. . .
P ping M Achieving our consolidation as the leader bank in terms of our

needs. . .
ATM network nationwide.
B We encouraged the change in our attention model and the au-

tonomies delegated to our branches (empowerment).

Our Policy

M Banesco complied successfully with the Currency Reconversion
Process. We foster win-win relationships based on three premises: profi-
tability, reciprocity and quality service. In accordance with our

Business Vision 2010, we encourage a massive bancarization

Commitments made for 2008 supported by technologically innovative products and business

models. In this way, our strategies guarantee growing levels of

2007 CORPORATE SOCIAL RESPONSIBILITY REPORT Banesco

M Continuing with the attention model and autonomies delegated o .
financial inclusion.
to branches (empowerment).
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'. Our Customers

The First Banking Network in the country

Banesco continued expanding its attention points nationwide in order to provide
a more timely and convenient service to our customers all along the country.

ihmuﬂnn Points and Costomers l Blm[:unumm
Reggor: | Indicaron 2007
¥ Memypolian Zone I* ol attention poinn 180 Customens I 2006 r 2007
el ATM: 428 Natural 3996,198  46BOG95
::' :‘I-:rqhum : '-5-? Legal 118,541 135457
I l Uamineses 55825
¥ Center-The Mass Rigion W= of amention poin® 73 Toul HISTY 4152
be ol ATk In
e of Emgloyess .34 5
N of Cantomes usss | Main Products and Services
§ Westrra-Andean Region = atrention potne” k]
e of ATMs 161 Main passive products
:-.-{_lr_:fqbw uL;s; Liguid Savings Account
* of Cumipemery - :
¢ Esmem-Sowh Regon g nd_uunna.n poirm’ &7 {'_m'f:“ Account with Imm -
8 of ATMx 11 Ligaid Assets Acconint with Liquid Rens
H= ol Employees L7t Cuseens Accouns without imercts
. : Dhck Clmontesy #1959 Munial Fuund (fxed and varisble rent, in USS)
5 dudarFilcte Region t: ::IFT-II:M posnn’ ’: Investmenss (term deponits, partickpations with intemsts,
et e I_'lnlbk panticipations, maditional participations)
N+ of Cantoemen 1084 Main credit Prl;d“m
- : Credit Cands
Ty saranas imfnaly bramebvs ATMG irmiers. ar-dambing,
. o - Personal creits (Multi-crdit 48-hou, Extra-cedi,
credin for payralls)
Credirs for housing {Mandamory Savings Fund/LPH,
# Marmgage Ceedir)
i ; = h Credit for Vehicles
o ) b u (5, Agriculrural Credia

Ocher erodies (b, cooudie fines, micro-cmdits, 10U, diseninis
an bills of change, mercantile loan, letier of credit).
Orther important products
Trunt funds
Insurance
Main services
Eleotronic serviees | BanescOvline, eelfular velephone service]
Imuernarianal services (parchase of checks in LSS, purchase
of mubi-crrency checks, purchase of vravel checks,
purchase of cash in USS, mulii-currency ransdens)
Warions] services (pavment of checks from other banks,
trarediery on natioeal currency, saitey depoits bow, special servioss)
Callection
Payiments to chird parties,

BANCO UNIVERSAL

At the closing of 2007, Banesco ranked first in the Venezuelan financial
market in terms of public deposits taking, with a market share of
14.24%. Likewise, it ranked first in credit portfolio with 15.31% of
market share; first place in credit cards (TDC) with 24.42% and sixth
in credit for vehicles with 4.26%. !

2007 CORPORATE SOCIAL RESPONSIBILITY REPORT Banesco

Source: SAIF of Softline Consultores and proprietary estimations.



Detalles de cuentas por Banca

|, Passive Accounts
Ne of Passive Account Placed
Banking 2006 | 2007 | % Variation
Branches nerwork!
SMEs segment 143672 13534 an
Premiuim segment 0,680 76,288 50,50
Communizy banking 3B95 25943 5.0
Private banking TR 8418 743
Enterprises Banking 5,133 11315 120.44
Corporate Banking 468 1504 212564
Encrgy Banking 634 1,308 106,31
Public seceog banking L1709 2915 337
Agriculrural banking 1413 2,688 9023
\ Trust Funds
W= of Trust Funds Placed
Banking 2006 | 2007 | % Variation
Bramches nerwoek/
SMEs segemiens 16 123 (2723
Premium segment s T 15.15
Communiry banking . - -
Private banking 116 12 (3.45)
Entesprises Banking 40 81 To0T
Carporate Fanking 5 9 8000
Encrgy Baniking 15 7.14
Pusblic sector banking 41 2 (29.27)
Agriculeural banking - - .
LC Il
* of Credits Maced
Banking 2006 | 2007 | % Variasion
Beanches nerwoek
SMEs segment 13600 19,072 4024
Promium segment 7387 13207 7879
Community banking 1,783 13377 650.25
Private hanking 134 2889 11657
Enterprises Banking L5 LS 2553
Corporate Banking 302 438 45.03
Erergy Hanking 42 il .73
Public sector hankiag B3 2416 530.81
Agriculural bamking. 1,368 1,740 .
\ Credit Cards
Ne of Credit Cards Maced
Banking 2006 | 2007 | % Variation
Branches network!
SMEs segment 7603 T0A90 8746
Premium segment 14341 26,68% 8610
Community banking . .
Private hanking 4385 4612 518
EnerpriwsBunking =~ NIA 425 .
Corporate Banking NiA 155 -
Enserpy Bunking WiA w
Public sectar banking NiA 23M
Agrultural banking NiA 1430
NEA: Now-Anaileble ar the bank

Our Customers @

Innovation and Customized Offers
Products and Promotions

“YOUR TRANSFERS WILL BE CASH
BEFORE 10:00 AM”

In line with Banesco’s positioning strategy as leader in electronic
banking, we launched the campaign of electronic transfers in order
to increase the use of this payment means and support, at the same
time, the Central Bank of Venezuela in the creation of the so-called
Compensation through this technological system.

BY POPULAR DEMAND: “THE WINNING
TICKET” AS PERMANENT PROMOTION

Thanks to the success of the promotion “The Winning Ticket”, it
was decided to extend this promotion during the year 2007 and
adopt it permanently. With this promotion, a purchase can be
completely free of charge for the winner if the customer pays with
his Banesco credit card and through a Banesco point of sales. 14,000
prizes had been granted up to June 2007.

CREDIT FOR PAYROLL:
“REQUESTED TODAY, GRANTED TODAY”

A product aimed at employees of affiliated companies and cor-
porations. The beneficiary can get up to five times his monthly salary
in less than 24 hours. With this offer, Banesco ratifies its leadership
in fast and timely loans for all the segments of its customers base.

SUMA TARJETUM: “EXTRA-CREDIT IN CASH”

With the purpose of increasing the preference of our customers to
pay their consumptions with Banesco credit cards, we implemented
the “Extra-Credit in Cash”, the only system in the market that
provides access to 100% of the addition of the credit cards limits,
keeping unchanged the credit line of the customer. They just have
to call to our Phone Center, request the credit and it will be im-
mediately deposited on their account.

Banesco
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Our Customers
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THE SKY IS BLACK AND BOUNDLESS:
BANESCO SIGNATURE AND BrLACK CARDS

With an important program based on direct marketing, we launched
and placed over 20,000 exclusive Banesco Signature (Visa) and Black
(Mastercard) cards. This long-awaited product exceeded our
customers’ expectations.

COMMERCIAL ACCOUNT STATEMENTS
“IN A FLASH”

This product was created to make easier the life of our natural and
legal customers, by providing their commercial outlets with a
Banesco Point of Sales affiliated to BanescOnline. Through this
means they can get the accounts statements online and print them.

RETURN TO THE CLASSROOM

With the aim of promoting the preference for Banesco’s credit and
debit cards we launched the “Return to the Classroom” promotion,
which permitted our cardholders to enjoy up to 10% in discounts
in school goods and uniforms, paid with Banesco cards at the par-
ticipating stores.

TRAVEL AND ENJOY SPECIAL DISCOUNTS

Having in mind the enjoyment of our customers, between August
19th and December 31rst 2007 we developed the promotion
“Travelling is no more unattainable”, through which the customers
who paid their tourism packages and/or services with their Banesco
debit or credit cards received the benefits of discounts of up to 12%
with the participant tourism operators.

“BANESCO POINTS”
BRING MANY GIFTS
With the program “The Winning Ticket”, during the second half

of 2007 we implemented two different versions of this successful
permanent program: one of them during the school vacations period,
and the other on the Christmas season.’

These promotions provided our customers with the opportunity to
make purchases at no cost, just passing their credit cards through a

Banesco point of sales. A total of 18,000 happy winners enjoyed the
benefits of this promotion.

“CASH AT THE TURN OF THE CORNER”

Towards an enhanced consolidation of Banesco Electronic Banking,
we launched the permanent program “Cash at Commercial Outlets”,
through which over 5,000 outlets operate as ATMs. Thanks to this
offer, the customer can withdraw money up to BsE 300 per
transaction and directly at the cashier of the outlets affiliated to
Banesco Point of Sales.

A FIRST CLASS PROMOTION

Strengthening the Private Banking strategies towards our First Class
segment, Banesco developed a promotion through which this
exclusive group participated in the raffle of an Audi A4 car per “green
point” accumulated. The divulgation of this activity was customized
and displayed as direct marketing, through the delivery of a gift box
to the customer with an small bottle of Moét & Chandon and a card
explaining the promotion.

PREMIUM ITINERARY

Secking to consolidate the loyalty of the Premium Segment towards
our products, we offered during the last quarter an activity that
allowed our customers to participate in a raffle to win ten travels for
two people to attractive international destinations. Each participant
received one electronic ticket for each “green point” accumulated
during the promotion. To advertise it, the bank sent an envelope as
those used by the travel agencies, Banesco Airlines, with a simulated
Boarding Pass with the information about the promotion.

“BANESCO HELPS EARLY RAISERS”:
A PRIZE FOR ON TIME PAYMENT

During the second quarter and in order to encourage on time
payment and the affiliation of payments to our accounts, Banesco
cardholders who paid on time were allowed to participate in the raffle
of five brand new Trail Blazers. If the customers had the payments
affiliated to a Banesco card, the customers' opportunities were du-
plicated.



“48-HOUR MULTI-CREDIT FOR YOUR
BUSINESS”

It is a promotion exclusively targeted at commercial outlets, and
offers a higher availability for the financing of working capital.
The maximum amount was increased from Bs.F 150,000 to Bs.F
300,000, available in 48 hours, with a fixed interest rate for each
term and available at all our branches nationwide.

PAYROLL AUTOMATED REVERSE

Our electronic payment service allows companies a timely recti-
fication of faults or duplication in a payment file. Using the
provided tools, the company indicates the file to be paid and
avoids potential losses or delays in their operating areas, as well
as in the bank’s operating areas.

“YOou ARE THE NUMBER 1”7

Ratifying the value of our customers, we launched the campaign
“In Banesco You are the Number 17, as our success is first of all
the result of an integral management which has allowed us to
conquer the trust of our most valuable asset: our customers.

The purpose of this communication is to reward and acknowledge
those who have led us to be the leader in Venezuelan banking.
This ratifies our approach focused in the customer.

“YOU CAN WIN CHANGING YOUR PASSWORD”

Strengthening the awareness of our customers in relation to the
safety of electronic transactions and seeking to curve electronic
fraud, we introduce the campaign Protect yourself as the chameleon.
The purpose of this campaign is to offer an incentive to the
customers to change their passwords and make their operation at
Banesco ATMs. Those who did so participated in the raffle of three
cars Optra “0 kilometers”. This promotion was reinforced online
through different preventive messages. This kind of campaign
supports the consolidation of our position as the leader in the
electronic banking segment.

For Banesco, trust is one of our main guidelines and, therefore, we
carry out permanent efforts in order to guarantee the highest level
of safety when we provide our services. This, in turn, leads us to
introduce technological innovations on a permanent basis.

Our Customers @

“Safety depends on two: our technology and your prevention”. This
is the motto of a campaign launched by Banesco during the second
half of 2007. This campaign tried to take roots on our customers’
consciousness about the need of changing their passwords as a
protection mechanism.

Strategic Alliances

Banesco continued fostering strategic alliances with renowned
partners, seeking to offer additional benefits to our customers and
encouraging the preference for our products. Among these alliances,
materialized during the second half of 2007, there are:

ExXPAND YOUR COMBO WITH BANESCO
AND CINEX

Along with this leader in the entertainment segment, we reached an
agreement to offer a discount, additional to the 50% discount on
the tickets acquired from Tuesday to Friday, to our customers who
pay their tickets with a credit or debit Banesco card. With this ad-
ditional discount the customer who buys a medium combo receives
a big combo for free.

HiT A HOME RUN

As a part of the added value that we offer to our customers, during
the baseball season we provided special discounts to buy Olevia LCD
TV sets if the customer paid with a Banesco credit or debit card, with
Banesco “Extra-Credit” at the Olevia Stores.

COMFORT AT YOUR ARM-REACH

To develop this promotion we forged an alliance with one of the
main telemarketing companies, along with the representation of
renowned international brands in the country such as Oster,
Coleman, Campingaz and Ecology, among others, in order to
provide our customers and employees with the opportunity to buy
their preferred products, at the best prices and with the highest level
of comfort. To do so, we offered our customers different options at
the moment they use their Banesco credit card or “Extra-Credit”.
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EXCELSIOR GAMA: AN ALLY AND MANY WINNERS

With this alliance with Excelsior Gama we aimed to encourage the
preference for our cards and create additional benefits for our
customers through raffles of groceries for amounts of up to Bs.F 500,
as well as cars.

Presence in nationwide events

Our brand, products and services are always present at the most
visible and interesting events for our customers. For this reason,
during the second half of the year we participated in the main events
held all across the country.

SHOPPING MALLS

In order to be present in our customers' lives and support them at
their purchases and entertainment activities, Banesco has a presence
at the 42 most important shopping malls all over the country. In this
way, we contribute to consolidate the affinity of the Venezuelan
public with our brand. We were the exclusive sponsor of Christmas
at the CCCT, providing our customers and employees with a space
for their recreation called Ice Entertainment. Likewise, we sponsored
another innovating project: Yupiii Park at the Sambil Valencia Mall,
where we have a children-scale branch. At this branch our future
customers make different transactions, are encouraged to save money
and interact with the entertainers who promote our values and
service mission, among other topics.

AUTOMOTIVE SEGMENT

We participated at ExpoCirculo Automotriz, Auto Show Maracaibo,
Automarket Caracas, Fiat Venezuela 50th Anniversary, Auto Show
Caracas, where we promoted our “Credicarro by Internet” and
“Credivehiculos” plans.

SPORTS EVENTS

We were present with our brand and promoted our products and
services at the Baseball Season 2007, the Locatel Month of Health
and the Hebraica Acuatlén.

HALLMARK NATIONAL EVENTS

We were present at the 10th International University Book Fair at
the Los Andes University in Mérida (FILU 2007), ExpoBodas and
Expocrédito Caracas, offering a wide and attractive array of fast credit
options and products. We were also present at Expo Hogar 2007,
Agroferia, Foro Ansa and the I Scientific-Technical Congress on
Engineering (University of Zulia, LUZ), where we offered an at-
tractive array of products and services.

ENERGY

We were present at the 17th Latino-American Petroleum Exposition,
the biggest in its kind in our country, where we promoted our Energy
Banking and its specialized products for this sector of the economy.

Electronic Banking

BANESCONLINE:

M It showed a 106% increase in terms of average transactional
volume over the previous year, and 44.93% on the affiliated
customers' base.

M This channel recorded over 1,200,000 affiliated customers, with
a monthly average of 18.8 million transactions and Bs.F
2,560,000; 122% over the previous year.

M Launch of the new look and feel of BanescOnline.

B New functionalities: capture and consultation of requirements of
liabilities and CADIVI quote availability.

M Production of the following services:
— Consultation on returned checks
— Visualization of Compensated checks
— Details of deposits
— Details of cashier's check

— Commercial Account Statement for legal and natural persons.



PHONE CENTER (CAT)

This channel managed an average of 4,435,455 calls and 1.8 million
transactions per month, with a participation of the robot (IVR) of
91%. From the total of calls, over 1,000,000 are received by our
attention agents, who offer a highly competitive service in the
national and international market.

STARTING UP OF THE FOLLOWING SERVICES
IN IVR (ROBOT):

Consultation of products features; credit for payrolls; consultation
of credit cards requests, Extra-Credit in Cash and Extra-Credit for
Purchases.

ELECTRONIC CHANNELS

Average number of transactions through electronic channels grew by
56.47% over the average of the previous year. This accounted for an
average relative participation of 80.32% over the total of transactions
of the organization, accounting for an improvement of 4.23 points

over the previous year.

POINTS OF SALE AND CHECKBOOK
DISPENSERS’ NETWORK

Banesco closed the year with a total of 1,174 ATMs, 234 self-service
machines and 44,113 Points of Sale, the widest network in the
Venezuelan market.

B The average transactions as issuing and buyer at ATMs grew by
16.83% and 11.43% respectively over the previous year, with an
average market share of 16.05% as buyer at the Suiche7B and
Conexus networks.

M Increase in the monthly average of transactions through the self-
service networks (63.32%), dispensers (20.97%) and points of
sale (41.47%).

M Incorporation of a new functionality to change the PIN and new
important progress on the matter of security, with the imple-
mentation of a dynamic exchange of keys and migration to a
3DES code in our ATMs network.

Our Customers .’

M Implementation of the pilot plan for the new channel of Cash
Deposits. Banesco multifunctional machines allow our customers
to make online cash deposits with a state-of-the-art technology
for the recognition of notes. The machine is able to return cu-
rrencies if required and also allows to make withdrawals, con-
sultations and transfers.

Payments Means and Services

CASH MANAGEMENT

At the end of 2007 we had recorded very important achievements:
transactions grew by 19.3% and the amount managed rose by 65.1%
over the 20006 figures for the services of Payroll payments, payments
to suppliers and billing through the EDI (Platform of Electronic
Exchange of Data).

Thanks to the joint management of the Specialized Banking and our
executives, it was possible to affiliate 1,643 new customers to the
different services of Cash Management, 29% over the previous year
figures.

Today we count on 6,566 customers affiliated to the services of
Payroll Payment, Suppliers payment and billing. The inter-annual
increases relating to each service are the following: 35% for payrolls,

66% for suppliers and 14% for billing.

COLLECTION SERVICES
At the end of 2007, Bs.F 14.2 million were collected with 4,785,957

transactions recorded, accounting for increases of 64.8% and 49.7%,
respectively against the previous year, for a total amount per
transaction of Bs.F 2,967, higher by 12.5% against 2006.

New Technological Developments

NEW E-PAYMENT FUNCTIONALITIES

We were able to strengthen the Service of Payment to Suppliers
through the incorporation of new functionalities in order to cover
the demands of Commercial Partners from different sectors and offer
increased comfort, speed and security for all operations.

Banesco

2007 CORPORATE SOCIAL RESPONSIBILITY REPORT

ol
o

0 UNIVERSAL

BANC



Our Customers

%

BANCO UNIVERSAL

2007 CORPORATE SOCIAL RESPONSIBILITY REPORT Banesco

D
o

The functionalities that have been incorporated are the following:
M Installment of the payment one to one (one debit, one credit)
M Electronic notification to the supplier over the payment made
M Detailed invoice for the supplier

M Consultation of the payment made to the supplier

M Notification via e-mail of the payment of the files received through
the Van Network.

COLLECTION SERVICE BY CASHIER

During the second half of 2007, we incorporated 9 companies for a
total of 16 all over the year, through which the creditors can use
Banesco's network of branches to make their payments in an easy
and comfortable way with the use of special forms.

ELECTRONIC BANKING, INTERNET

AND ELECTRONIC PAYMENTS MEANS

M New functionalities in BanescOnline and Electronic Payment
M Integral Systems of Requirements in the Web for Banesco

M Public and private sites for Efecticket

M Increased capacities and availability of critical services in the
Internet.

IMPROVEMENT ACTIONS:
CREDIT CARDS AUTOMATION
AND COLLECTION MANAGEMENT

M Emission of 39.923 new Locatel cards and 34,400 new Mastercard
cards.

M Annual Account statement for Platinum cardholders.

M Optimization of critical processes, Macro-Processes of Credit
and Credit Cards, curving the execution time.

M Account statements with masking of the card number for all
products and database, which improved by 90% the control
among the account statements and documents returned by
courier.

M Automatic reversal of Cash Advances non-granted by the S7B
ATMs network.

M Improvements to the system of Food Cards EfecTicket

M Creation and delivery of information related to the ROCA Project
to Sudeban.

M Statistics System about Monetary Transactions (SETM).

M Transformation of the Customer Account and TDD Re-en-
gineering.

M Re-engineering of the TDC Portfolio Report, improving the ac-
counting process.

M Release Visa and Amex, April 2007, strengthening the electronic
exchange of data.

M Regularization of the Local Exchange Commissions Mastercard
and adjustment of the incoming process.

M Automatic incorporation of TDD requests to the Management
Module of Sales Receipts.

Leaving Traces on Cards

DEBIT CARDS ISSUING BUSINESS

As the N° 1 in the market of POS Sales, Banesco leads the business
of debit cards in Venezuela with 21.5% of market share and 53%
growth at the end of 2007. This result is sustained by the de-
velopment of key strategies to improve Customer Service, such as
the review of the purchase approval parameters to curve the amount
of denied transactions, which allowed the highest level of success in
the country, above the average of Latin America and the Caribbean
region.

CREDIT CARDS ISSUING BUSINESS

For this half of the year, Banesco showed a growth rate of 147.55%
in sales, in comparison to the same period of the previous year. This
means that the bank kept its lead position in sales of credit cards in
the Venezuelan market, with a share of 25.5%, 3 points above the
level recorded during the same period of 2006. This allowed Banesco
to increase the gap with its closest rival by 9.9 points and all this
success has been based on the strategies applied to the business.

Aiming to develop integral customers, Banesco granted over 49,000
plastic cards to new cardholders, who had liabilities with the ins-
titution. At the end of the process, a raffle was made to give up prizes
such as travels and money deposited to the credit card, all this in
order to foster the use and preference for our brand.



As a part of the inauguration of the new Sambil shopping mall in
Barquisimeto, Banesco developed a massive process of cards issuing
in order to position our private products and placing Sambil cards
in the region and its neighboring areas.

Additionally, as a growth-centered strategy, the bank implemented
several massive processes of Locatel Cards. This allowed an increase
for these private cards of over 120% each. On the other hand,
Mastercard achieved a growth rate of 84% against the previous year,
mainly supported by upgrade processes. As for Visa, it grew 51% in
2007 in the placement of new cards in comparison with the number
reported for 2006.

In our permanent search of a better quality service through the
attention channels, Banesco established several programs addressed
at promoters in order to reinforce their knowledge about credit cards.
The purpose of this strategy is to consolidate the benefits offered by
each product in order to provide a higher satisfaction level to the
needs of each customer segment. As an added value, Banesco
awarded the commercial branches with the highest indexes of
placement fulfillment against the established goal. This, in turn, en-
couraged the taking of new cardholders served by the branches
network.

Banesco is still the leader of the Credit and Debit Card market,
with more than 4 million cardholders.

Specialized Segments

PREMIUM SEGMENT

During 2007 second half, the Passive Portfolio grew 12.12% against
the first quarter, with a mixture of 60% sight deposits and 40% term
deposits. The share in the total liabilities of the network for this
period achieved 19%, 1 point above the result recorded during the
previous half of the year.

At the end of 2007, the growth of the credit portfolio was 100%
against the first months of the year, with a total delinquency rate for
the portfolio of 0.04%. This is the result of the management control
over the placements and collection.

The average amount of products per customer is 5.66, strengthening
in this way the loyalty of the customers with the organization.

Currently, we count on 210 advisors all over the country, after the
incorporation of 28 new advisors during the half of the year. This
accounts for a 77% level of presence above the whole branches
network. Today, the segment serves 44,689 customers nationwide,

Our Customers @

with an average of 212 customers per advisor. The training of these
advisors who have been incorporated to the certification program,
as well as the experience they have developed during the last four
years, has allowed the creation of a precious seedbed for the de-
velopment of a new generation of advisors.

PRIVATE BANKING

M The Certification of Financial Advisors for the first group of
Account Executives of the Private Baking was completed. This
achievement will allow Banesco to enhance the knowledge of our
teams and provide an improved consultancy service.

M The new structure of positions and functions for the private
banking was created: Business Manager, Accounts Executive and
Operating Assistant. This new structure will allow the bank to
get adjusted to the demands of our customers and the market in
order to provide a more effective and timely service.

A Regional Management for the Private Banking was created in
Aragua state. Previously, this management was merged with the
Regional Management of the Private Banking of Carabobo. With
this separation, the bank will be in a better position to provide our
customers in Aragua state with the best service and immediate
answers to their concerns.

ENTERPRISES BANKING

In 2007, Banesco increased its presence in the malls sector and par-
ticipated in the funding of important and huge works, such as the
construction of the Lider and Millennium shopping malls.

W created financing plans tailor-made to commercial outlets located
at the different malls nationwide. These funds were specially
addressed to working capital, revamping and equipment purchase.
These improvements allowed our customers to enjoy better
conditions in terms of time and response, as well as customized
attention according to their commercial needs.

Also in 2007, the Enterprises Banking carried out the segmentation
previously designed in 2006: the segment of big enterprises (with
sales above Bs.F 30 million) recorded a sustained growth rate, con-
solidating in the process our relationship with the customers.

ENERGY BANKING

Banesco has consolidated its position as PDVSA'a first management
bank. Likewise, in the field of nationalization of PDVSA's
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operations, Banesco is one of the main supports as it concentrates
the accounts of the new 24 joint ventures created between PDVSA
and the previous operating companies.

The Energy Banking has become an important driving force for the
development and consolidation of the so-called joint ventures, as the
bank acts as one of its main operators for the nationalization of
foreign currency both, in the oil market and the petrochemical sector,
managing around US$ 600 MM during 2007 second half.

In the services field, and as a support to our affiliated Todo Ticket,
a total of 24,000 new users were incorporated (PDVSA's contractual
and daily payroll), as well as pensioners.

In the iron and steel sector and metallurgical sector, Banesco is the
leader of the market, with a concentration of above 35% of the
sector's operations. In this sense, Banesco advantage over its closest
rival amount to 10 percentage points.

In the electricity sector, Banesco is the main financial support for the
service companies and contractors of this sector, concentrating above
30% of the private operations derived from this activity.

During the year, the Energy Bank totalized above 90 new customers
of a high potential and business development, which in turn allows
to encourage an important and sustained growth in the sector.

BANESCO COMMUNITY BANKING (BCB)

The purpose of BCB is to foster bancarization, offering financial
services that can meet the needs of the low income sectors in order
to improve their quality of life and the social fabric of their com-
munities. This is carried out through a branches network and
commercial allies in the target areas. Given the importance and de-
velopment achieved by this service since its inauguration in 2006,
we devote a separate chapter to the topic on this report.

TRUSTS

The Trusts portfolio amounted to Bs.F 7,003 million in December.
During the second half of the year, assets increased to Bs.F 323
million, with an equivalent variation of 4.83%.

Bs.F 3,950 out of this portfolio correspond to private sector assets
(56%), while Bs.F 3,052 million correspond to resources placed by
the central government (44%), centralized and decentralized entities.

Likewise, 23% of these funds correspond to Administration Trusts
(Bs.F 1,610 million), 39% to Guarantee Trusts (Bs.F 2,765 million),

26% to Collective trusts (Bs. F 1,811 million), 3% to Mixed Trusts
(Bs.F 212 million) and 9% to Investments Trusts (Bs.F 604 million).

During 2007 second half, 193 new trusts were created. This led the
amount of existent business to 6,911 plans, with 4,775 co-
rresponding to Administration Trusts, 1,072 Collective trusts, 1,073
investments trusts and 47 guarantee trusts.

For the total financial systems, the trusts' assets amounted to Bs.F
70,637 million at the end of the six-month period, which accounts
for a reduction of Bs.F 733 million against the same period of the
previous year. Banesco Banco Universal, as a trustee, preserved its
leader position in relation to private banks, with a 21.7% market
share.

As for the trusts market, Banesco ranks third with a 9.91% market
share.

FOREIGN TRADE: CROSSING BORDERS

In 2007, we increased the number of requests and processed the
approval of above US$ 1,078 million in letters of credit. 36% of
this amount corresponded to imports carried out under the ALADI
Agreement and 64% to imports from countries not included in the
agreement or third countries.

These results fostered our growth in the sector which reached to a
14% market share in the foreign trade market among the banks
included in the financial system.

Operations that guarantee quality service

SUPPORTING THE CURRENCY RECONVERSION
AND UPDATING OUR PLATFORM

B The billing process was automated with the support of a securities
transportation company. This allowed the reduction from 21 days
to 5 days of the time required to process and cancel invoices.
This system allows the validation of the services receipts co-
rresponding to the transportation with a system named vault
effective management. This improvement makes easier the veri-
fication process, as it creates a file that allows the automatic in-
corporation in the SAP system for the corresponding payment.

M Big changes were applied to the technological platform's hardware
and software of the SwiftNet Service in order to replace the existent
infrastructure for a new one that will support the new functio-



nalities planned by Swift Corporation worldwide for 2008. The
final purpose is to strengthen the safety mechanisms in the sector
for the Administration of Certificates via PKI, elimination of the
smart cards for connectivity with the web and migration of the
current bilateral exchange of passwords to a new functionality for
the management of the relationship with correspondent banks.

INFORMATION SAFETY AND BUSINESS
CONTINUITY, WITH ARMORED OPERATIONS

In accordance with our commitment to preserve excellence and
achieve our improvement and innovation goals, during the second
half of 2007 we begun the alignment of a series of processes addressed
to optimize the management of the organization's losses, as well as
the reinforcement of key elements focused on the integration and
synergy among the processes, technology and human factor. This
allowed the consolidation of a structure with a pro-active vision,
adjusted to the new realities of the environment and business
demands, with initial benefits quite evident in the management
results of the organization, as well as in the improvement of the
response times to our customers.

Leveraging this management, we started the process of reinforcement
of the security channels and new products, along with a massive
awareness campaign addressed to our customers in order to develop
the culture of safety in the use of our services.

We also updated the mechanisms and processes which guarantee
that, in case of contingency, the critical activities of the business will
be preserved.

Edge Technology Available

M In October 2007, we implemented the worldwide Visa release,
aligning Banesco to the worldwide demands related to this
business.

ADMINISTRATION, FINANCE
AND REQUIREMENTS INTEGRATED SYSTEM

M Banesco has included a new stage in its administration and finance
processes with the implementation of the Administration and
Finance Integrated System (SIAP), which was achieved with the
maximum efficiency in terms of costs and budgets control.

Our Customers @

M In order to provide our customers with the functionalities
required to purchase Venezuelan Sovereign Bonds, we carried out
significant adjustments to the application of Third Parties
Securities Administration, which is used by the Treasury. In this
field, our presence was outstanding in terms of services and use
conveniences.

M In tune with the optimization of the business productivity and
leveraging the quality services that differentiate our bank from our
rivals, we implemented the Requirements Integrated System
(SIRWeb), through which Banesco follows an automated admi-
nistration of the requirements related to Credits, Mortgage
Release, Credit and Debit Cards and FAOV. We also have a
SIRWeb available in BanescOnline, which allows the self-ma-
nagement by our customers in order to make consultations of the
state of their requirements through electronic channels. This, in
turn, clears the branches and Phone Centers' workflow and favors
a higher flexibility and control over the requirements.

ELECTRONIC DOCUMENTATION
MANAGEMENT SYSTEM

B We integrated the workflow of the Web Commercial Credit with
the documentation electronic management system to obtain a
single digitalized electronic file of the customer. This minimizes
the use of paper in our business processes and speeds up the
procedures related to credits.

MORE TECHNOLOGICAL ENABLERS
TO OPTIMIZE THE PURCHASES MANAGEMENT

In 2007 we installed the new version of Conversations System
V6 (Predictive Benchmark of the Collection Management System
- iCS) and Collections Release System iCS 4.6.2.0, all this with
the purpose of adjusting our night processes and speed up the ma-
nagement.

An Efficient Growth of the I'T Infrastructure

B We have expanded our capacities in all the technological platform,
increasing the processing, storage and telecommunications links
with a minimum of interruptions of our banking services. We
replaced 2,000 work stations, 176 servers at branches and over
300 servers for our services and functionalities. This ratifies
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Banesco’s leadership in transactions and an improvement of the
appropriate capacity to establish new records in processed
operations.

B We have readied new technological environments in order to
optimize the proof of the systems that will enter operation,
assuring high-quality solutions for our customers.

THE FASTEST PLATFORMS, ALWAYS AVAILABLE

B We installed a new and modern Phone Station which allows a
higher flow of calls at our contact centers.

B We migrated the platforms supporting the BanescOnline service,
Points of Sale and ATMs in order to improve the response time
at the electronic channels.

OPTIMIZATION OF THE I'T QUALITY SERVICE

M The Monitoring Integral Center (CIM) increased the preventive
management of organizational critical services, curved the inte-
rruptions due to faults in the IT infrastructure and incorporated
new services to the monitoring management, such as Credicarro,
Compensation, Treasury and STAE.

M In order to enhance our capacity to provide a better service to our
internal customers, we established the Service Desk, a schema of
“7x24 attention”, 365 days of the year, 24 hours a day, and keeping
a 90% average level of calls at the Service Desk. The system also
offers 65% of the solution at the first contact. Likewise, Banesco
redefined the availability indicators for the main services in order
to provide detailed information about the behavior of the tech-
nological components that support the whole system.

MULTISOURCING SOFTWARE FACTORY (SWF)
INNOVATIVE MODELS

M In line with the international standards on the matter of out-
sourcing, we adopted an aggressive strategy to modify our way to
operate the development of systems.

M An alliance was established with the two most important players
in the world market of software factory (IBM and Accenture).

B We have proven capacity in Buenos Aires, Argentina, to develop
new systems under the best world standards. This year is a must

to mention the support given by the SWT to the Currency
Reconversion Program and the whole change of BanescOnline.

THE BEST OPTION IN INTERNET BANKING:
BANESCONLINE

B We introduced improvements to our Interne channel, from its
image and a friendly-user approach that turned out the site into
the most attractive one in the market, to the total updating of
the infrastructure, which allows us to support 255 million
transactions in 2007 and the growth recorded in December
(106%). This accounts for around 42 million transactions.
Besides, this is the support for the growth rate projected for the
following years.

M Likewise, we added new services, such as the consultation of
foreign currencies availability at CADIVI.

Corporate Architecture
in Tune with the last Trends

In order to support the technological innovation and be aligned with
the last managerial practices, Banesco implemented the processes of
the corporate architecture, which were later integrated to the budget
management and strategic planning processes. This led us to cost-
efficient components of the corporate architecture (processes, in-
formation, applications and technological infrastructure), as well as
efficiencies in terms of response to the business needs.

In this sense, we had the opportunity to be evaluated by Mr. Richard
Buchanans, a renowned advisor on research at Gartner. According
to Mr. Buchanans, we are one of the few companies in Latin America
that carries out with such a success this kind of projects.

THE BEST PERFORMANCE
IN BUSINESS PROCESSES IN THE MARKET

Aiming to approach the newest world trends in the matter of
Business processes, Quality Methodologies and Permanent
Improvement, Banesco embarked on the transformation of the
Executive VP of Quality Processes, hand in hand with Expertia
Consulting Group. This effort led us to achieve an innovating model
of activities that, no doubts, will continue positioning our orga-
nization as the leader in fast and effective business processes.



HIGH IMPACT REDESIGN OF BUSINESS
PROCESSES AND LAST GENERATION
METHODOLOGIES FOR MANAGING QUALITY

M Banesco carried out a high impact redesign of critical processes, all
of them aligned with the organizational strategic plan. For example,
in the areas of Credit, Trust, International, Community Banking,
branches and Specialized Banking, Electronic Channels,
Operations and Credit Cards we made reviews and important op-
timizations in order to provide our organization with balanced
business processes in terms of minimum risk exposure, high pro-
fitability, a higher value for our customers and high flexibility, so
as the bank could leverage its growth under an ideal and accelerated
approach.

M We continued our efforts with the innovating 6-sigma technology
and we were able to implement the best practices in permanent
improvement of quality services. This produced significant re-
ductions in costs and faster responses in processes related to the
branches, international and credit. In the same token, we en-
couraged and analyzed the transactional volume of our Sales
Network, ATMs and Self-Services in order to optimize the
decisions making process aiming to adjust the processing capacity
of these units. As a result, we recorded great benefits in costs for
the organization and an improved response time for the customers.
On the other hand, we updated our methodology to the Processes
Architecture that allows us to draw a clear map of relationships and
effective interventions in Banesco business processes.

M Banesco participated in more than 10 redesigns of organizational
architectures in order to provide the bank with the best standards
on organizational matters. Likewise, we redesigned the macro-
process of credit, through which we got significant high levels of
competitiveness. We also managed the underwriting of bonds and
shares with timely and efficient procedures, having as a result
quality standards unbeatable in the market. Last, but not the least,
in order to guarantee the quality of everything we do, we started
the implementation of the methodology to watch over the business
processes, which ensures that our processes create on a permanent
basis the best performance for the banking and the best quality
service for our customers.

Our Customers @

Innovation Macro-Process

The Vicepresidency of Innovation is the unit of the Banesco Group
in charge of promoting, renewing and delivering innovating
solutions that meet differentiated needs of our customers in relation
to the business of financial intermediation and payment means and
they are effective to produce growth and profitability.

Our team applies conceptual engineering methods, projects ma-
nagement and innovation creation to add value to its coordinating
role. All this is targeted to the achievement of excellence and the
creation of effective synergies between our supplying units and
customers, so as the Group could perceive us as a source of ma-
nagerial and technical talents.

At the end 0f 2010 we will have contributed to increase the economic
value of the Banesco Group, achieving a success rate of at least 90%
in terms of the performance of our launchings and renewal of
solutions focused on initiatives with a high impact for the business.
We will achieve satisfaction levels over 4.5 points and anticipate the
market with highly innovating products and business that will
guarantee the leadership in business of our Community Banking and
Payment Means. We will carry out these objectives having in mind
our intention to export services and products.

Innovation as a Corporate Core Capacity challenged us to redesign
the Macro-Process used for products development:

M Intelligence of “ideas” and identification of opportunities, trans-
formation of ideas into new products and packages with proven
success in terms of profitability, sales, customer satisfaction, time
to market, operational quality and excellent support from all the
involved areas.

The path to the Macro-Process Redesign included the identification
of opportunities to improve and rethink our enterprise as an in-
novation area:

M Strengths and weaknesses
M A new vision
B Processes redesign.

Among the methodologies currently in the market about innovation
models, Banesco decided to compile the best practices and build a
proprietary model.

These methodologies are the following:

W Stage-Gate: it’s a conceptual map/operational plan for the de-
velopment of new products. It divides the effort by separating it
into controlled stages.
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W Innovation Diamond: It is based on the Stage-Gate methodology.
The difference lies on the fact that the diamond incorporates factors
that make easier the success of the innovating processes (such as
the weather, organizational culture, the strategic environment and
portfolio management).

B Prototyping: At a very early stage, this methodology puts into
practice a work model or pilot in order to test several aspects of
the design and/or functionality, as well as to collect ideas or features
exposed by the early use of the pilot to introduce improvements
afterwards.

W Lead User (LU): it is a methodology that involves innovating
customers in the definition and validation process of new concepts.

For reformulating the new Macro-Process, the fundamental criteria
or design premises were the following:

M Cycle (speed in the development and launching of products)
M Frequency (annual launching of products)

M Alignment with customers (Value Added)

M Profitability

M Inter-Functional Integration (integration and coordination of all
the functional areas)

M Structuring (degree of structuring in the execution of tasks)
M Alignment with the core business

B Competitiveness (sustained differentiation, allowing a stronger
resistance to imitation)

M Variability (management of different versions for different contexts)

All the organization’s products or services are the result of market
research both, internal and external and, once launched, the product
is submitted to a follow-up to determine if it needs adjustments
according to the customer's expectations.

A multidisciplinary team from the organization works on the design
and creation of each product and service. This team evaluates in a
systematic way their risks and operational feasibility.

The VP of Innovation- Natural Persons carried out 10 focus groups
and 2 surveys during 2007, as detailed below:

| Dialogue with Stakeholder-Legal Persons

Focu grou | Amemss | Parsicipanms | Target Fopalation
Frocus Ginmeap Lisbilivies, aswrey mnd prodcn Sale muaragens and Vs newnrk
prmsrusken-Mashe segnem | &

Frocues Gooup Lishsiitics, mnees nd prodhacty Sprctatind Husking managen
umssaion - lankisg | ' | and ¥Ts
Fracuen Cissnap Mlsmive sl I L] SME sdviaan
Froces Cioourp Prodinon Ponflio [ [ Saley muaruggees and Wiy nomork
Tisesl ]

In turn, the VP of Innovation-Legal Persons carried out four focus
groups during the last half of 2007, which were distributed as follows:

| Dialogue with out Stakeholders- Natural Persons

Focus greup/Inserviews/Surveys | Amoan | Famicipants [ Segment
Fescus Giroayp Biranches Liskilities : | 1% Mashe
Feun Gresgp Preimdum Llabilliio 2 ] Peemniums
Pocus Gireeap Fies Class Liabilinies 2 i Privae
Fescus Giromsp Banking Lishilithes sl Assen 2 20 [¥E Segment
Fescua {]re-;ql Branches T 2 12 M aasive
Commimiry Banking Sarveys 1 Enil ¥E Segnuent
Saarvry Lashilivics Chullerge 1 13 Mawive
Toul 12 541

Listening to the Customer

During this period a series of information contributions were made
about the perceptions, needs and expectations of the customers.
These data were the base for decision making processes and the de-
finition of strategies such as the management evaluation through the
conduction of market research on customers' satisfaction, commu-
nications effectiveness, brand value and evaluation of offers and
products, among many other topics which allow the organization
to get aligned with our customers' needs.

“We are an organization of integrated financial services ...” So reads
our Mission, therefore our commitment to the permanent im-
provement of an integral offer to the customer and the general public.

To measure the performance of the actions and understand how they
are related and shape the image perceived by our stakeholders is a
part of Banesco management. This understanding is the source of a
high number of programs and follow-up indicators, aligning the intra
and supra areas information. The result is a customers' perspective
which describes the corporate balance.



ReDUCTION OF CONFLICTS AND CONSUMER’S
Lovarry

Banesco counts of a Web tool for the administration and follow-up of
the Requirements demanded by the bank's customers and the docu-
mentation needed to comply with those requirements (SIR-Web),
through which they are funneled to the internal areas in charge of
meeting the customers' needs (service or situation).

It's a communication channel through which the areas that serve
directly the customer know the status of the requirements that are on
the hands of the internal “solving” areas and can give an answer to the
customer about their consultations.

Year after year, the bank has been investing in the improvement of
this system. Very soon, the customer will see, among other things, the
status of his requirement at BanescOnline and some answers will be
automatically generated without the need of sending them to a solving
area, according to a decision tree. This, in turn, will allow faster
solutions and more reliability.

Banesco has a VP of Customers Attention devoted to funnel and
monitor the customers' needs in the bank and to improve on a
permanent basis the organization's attention model, with an integral
vision with all the actors involved in the organization.

PROGRAM OF SERVICES AUDIT IN
THE BRANCHES NETWORK

The ADS (Services Audit) is carried out each year at Banesco's
branches. This is a program to measure the quality service and to
watch over the fulfillment of the standards established by the orga-
nization in relation to the attention process at the branches.

The fundamental purpose of the ADS is to produce information

k Structure of Evaluation ADS Program

Demensions
ovaluated by ADS

W hysical aspeci
¥ Sevice Saff
¥ Exeernal servicns

Physseal Andic

=3
=

60%

Our Customers .‘

addressed to the internal suppliers of the organization, so that they
could apply certain indicators to the processes related to the service
provided at the branch.

The ADS program is a part of the System of Quality Management,
recently certified under the ISO 9001:2000 international standard,
which is based on the fulfillment of the requirements demanded by
the customer, through procedures developed and controlled under
a permanent improvement schema.

The Services Audit is composed of two processes which are simul-
taneously performed: the evaluation of the branches (physical audit)
and the Satisfaction Survey that seeks to know, among other things,
what is the customers' perception about the service offered by the
branches. These processes are carried out by the services auditors and
an external supplier, respectively.

The Satisfaction Survey is a questionnaire designed according specific
objectives and applied to 50 customers at each audited branch who
are randomly selected. The strategy is focused in getting the in-
formation relative to each contact made by the customer with the
organization during the visits he makes to the branch. It is annually
applied and its results are analyzed in two six-month stages.

EVALUATED DIMENSIONS

« PHYSICAL ASPECT

B Look of the branch
External Look
Internal Operating Assets
Hygienic Conditions

M Elements for Customers Service
Customer Service (public area)
Printers and tapes

Q-Matic
|, Indexes for Measuring Performance and Quality Service at Branches
Indicators f They measre .,
Efficiency found (EE)  Asmeibuse of services availsble st o beanch and ideal eondicions for the
developement of the sipentica process.
Manaperial Effciency | Portion ol weskneaes reported by the branchs iaff vo the intermal area
Performasee (EGJ of the eegantiation o cowee the imsge and sorvice peovision,
Satiifaction (E.5) Asseament reponted by the cuomen shout the different varihles
et asteibutey of service offerad 2t 3 beanch and cosaldermd
i an Influence on athfaction.
= | E.E{60%] + E.5. [40%)
ADS scores of branches ﬁ—-E
Il E.G.(50%) + E.5. (40%)
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Services Audit - Fulfillment
l of Quality Standards

Figures in percent

92,91
21,50

93.01

92,26

A Average Score 0.7 peins)

Services 2007 2006

Self-services (.08 5.88

) Telephone Banking Branches 593 5.80
CableBanesco 4.79 3.44
ATMs 591 .66
DLAC 6.37 .39
Rates Screen . .
Cashiers by shifis 6.09 .06
Fast Shift (Q-Maric) 5.51 5.84
Average Evaluation
Banesco Services (2) 5.81 5.87
Other evaluated services (muded from the munsgerial evsbustion]
Phone Banking .50 6.1l
BanescOnline 673 .65
Wieb page 6.82 6.63
Credit Cards 690 .69

(1} iy Stage 1 of the ADS 0748 Cyele
(21 Servicer considered for branch evaluation
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M Printed documents and Operative Forms
Stationary
Bankbooks, certificates and bank's checks
Checkbooks and forms

Operations forms

B Advertising Material
Merchandising/Shop windows
Brochures

SERVICES STAFF

M Image and look

M Behavior and attention

M Business Management

M Knowledge:
Institutional Information
Products/Plans
Technological procedures
Security procedures
Operational procedures

EXTERNAL SERVICES

B ATM

B Cashier by shifts

M Automatic checkbook dispensers
M Auto-Banco (Car Banking)

M Self-services

Structure of the Customer's Satisfaction Survey

ASPECTS CONSIDERED
FOR THE BRANCH EVALUATION

Current account (delivery of checkbooks)
Services

Customized attention

Look of the branch

Information provided

Operations made at cashiers

Operation made during promotions

Total Time



THE CUSTOMER SPEAKS

The Banesco Mystery Shopper program has been applied year after
year as a mechanism to assess the performance and willingness of the
network's staff to offer quality service. This program has also
produced quality information about some aspects linked to the
attention process, based on the result of a structured evaluation which
is conducted during the interaction of a “supposed customer” and a
financial promoter. The promoter is not aware that he is being
submitted to an evaluation during this interaction.

The Mystery Shopper program applied to the branches network shows
through its indicators a result that exceeds the score recorded during
the previous period. It was demonstrated the encouragement and
promotion of the integral offer by the service supplier, to both natural
and legal persons. Its strengths are outstanding in the treatment of the
customer, the management of the information and consultancy.

The general result of the program for 2007 was 74%, with an evident
improvement against 2006 when the network average was 71%.

\ Mystery Shopper Results
Treagment Informatian
1o the an products Sales
Customer l.nrp'u-mhm Assewiment | management
210} B2% 2% T [
27 Rt T T T
\ Time at branches
Minates
Region 2006 | M7
Capital-Crnser 4l il
Caphal-Esic % 52
CapinabWes i 5
Cemter-The Mains b} 5
Wesern-Andean R T
Eastern-South 4 a7
Lulla-Falode 7 65
Bamesco [7) “ 5
1} Vit somet v drutmck i qusctl s by salidivin o smaiving sévme
M e ik iy peam

Responsible products and advertising

The VP of Innovation is in charge of the promotion, renewal and
delivery of innovative solutions in order to meet the differentiated
needs of the customer in relation to financial intermediation business
and payment means, and that are effective in the creation of growth

and profitability.

This team applies methods of conceptual engineering, projects ma-
nagement and creation of innovation to add value as a coordinator

Our Customers .‘

agent. All these efforts are targeted to excellence and the effective
creation of synergies between our supplying units and customers, so
as the Group could perceive Banesco as a source of technical and ma-
nagerial talents.

MESSAGES

In Banesco we make our best efforts to ensure that the messages we
send can effectively reach the final customer/consumer. To do so,
we take into consideration the way we communicate with the
customer and guarantee that we comply with what we say, avoiding
false expectations.

The development of our communicational strategy is based on the
following steps:

M Review of the features attached to products/services/promotions
M Evaluation of the differentiating advantages: the “hook”

W Advantages and benefits for the customer and the organization
M Evaluation and distribution of human and financial resources

B Analysis of the media strategy/attention points

W Analysis of strengths and weaknesses

M Evaluation of social and legal environment

M Implementation and control

M Follow-up

Likewise, we are proud enforcers of the legal system in force in
relation to advertising and communication:

B Law of Social Responsibility in Radio and Television
B Law of Protection to Consumers and Users

B Reform of the Technical Rules Established by the National
Telecommunications Commission about Definitions, Time and
Conditions of Publicity, Advertising and Promotions in the
Services Provided by Radio, Television and Cable.

M Organic Law for the Protection of Children and Adolescents

Once the advertising product has been designed, we send all the in-
formation required by the Sudeban within the five following days
after the date when it is introduced in the market. This information

shall include:

1) Denomination, description and features of the new instruments
or financial products.

Banesco
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2) Type of modification of the previous product (if it is the case)

3) Analysis of the economic-financial impact on the promoting ins-
titution.

4) Benefits for the users

5) Detailed report of the risk analysis for depositors and investors of
the new financial instrument or product.

The advertising pieces employed for the introduction of products
in the market shall be clear as for its purpose, description and benefits
(interest rate, etc.) It shall be expressed in understandable terms and
be clearly readable. Otherwise, Sudeban will be entitled to suspend
or forbid the ads, according to the General Law for Banks. This, in
turn, can cause additional sanctions established by the same law.

Once sent the information, Sudeban takes up to 15 days to issue an
opinion. This institution is entitled to make observations or suspend
the products, according to the law.

In 2006, Sudeban made observation to the following products:
M Banesco Plans (1)

M 48-hour Multi-credits (2)

M Extra-Credit in Cash (2)

M Some other promotions

Also in 2006, we received a notification from Sudeban as a result of
a claim by another financial institution in relation to an advertising
piece alluding other banks. The problem was institutionally solved
by eliminating the portion under claim from the ad.

In 2007, we received observations to the following products:
M Banesco Community Banking

M Channels of Banesco Community Banking

M Points (locations) to withdraw cash

These cases were solved according to the rules established by

Sudeban.

Up to this date, Banesco has never been fined because of the afore-
mentioned observations. Sudeban has only applied its regulatory
capacity to these cases.

Additionally, we shall send information to the Central Bank of
Venezuela in case of requesting authorization to fix new fees or rates.
This implies a justification of the increase and/or fixing of the fee,
rate or additional charge; this information must be presented as
follows:

QUALITATIVE ASPECTS
M Description of the fee, rate or additional charge.
M Current and additional benefit (if applicable) for the customer.

B The bank’s opinion about the customer’s perception in relation
to the increase, which shall be classified as very sensitive, sensitive
or not very sensitive.

QUANTITATIVE ASPECTS

B Number of customers who pay or will pay the fee, rate or ad-
ditional charge.

B Number of monthly transactions with the bank's network and
inter-banks networks.

B Number of monthly transactions (when the Internet and other
channels are involved).

M Detailed cost structure for each fee, rate or additional charge,
identifying: direct and indirect costs, as well as any other cost).

B Comparative information against the market of the fee, rate or
additional charge.

All new products are designed according to the rules in force and,
in case of changes on the legal system, the product is adjusted. For
this purpose, our contracts and general conditions include a clause
that limits Banesco's responsibility in case of non-fulfillment in the
provision of the service or product as a result of changes in the rules.

According to the requirements established by the regulatory body, a
risk analysis of the new financial instrument or products for de-
positors and investors shall be always send. Banesco also prepares a
study of the risks that the bank could face as a result of the product
provision. Although this study cannot protect Banesco from the
risk involved, it helps to define mechanisms to reduce its impact.
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Main action lines in 2006
M Fostering bankarization in the D and E sectors of the population.

M Offering financial services to meet the economic needs of the low
income population.

M Developing a network of community branches and allies to
provide services to the low income population within their own
communities.

M Developing the potentialities of the Community Banking's
human capital, so that it could develop the skills and abilities
needed to provide efficient services to our customers.

M Supporting the improvement of the social fabric and the opti-
mization of the low income population's quality of life.

Management evolution against 2006
and main action lines in 2007

B BANKARIZATION: The number of people bankarized increased:
13,377 credits were granted, 52% of the beneficiaries received a
credit for the first time and 27% of them opened a bank account
for the first time.

B COMMUNITY BRANCHES: A number of new community branches
were opened at El Cementerio, Valles del Tuy, San Martin and
Guarenas, as well as in Los Roques.

B PRODUCTS AND SERVICES: We launched the Personal Loan and
the Integral Life Insurance.

B ATTENTION CHANNELS: We increased to 32 the number of
Attention Desks located at the affiliated outlets. The number of
PosWebs rose to 119.

B HuMAN CAPITAL: We closed the year with 215 employees.

B Our main action line in 2007 was the consolidation of Banesco
Community Banking.

Commitments made for 2008

M Bringing Community Banking to Puerto Cabello, Higuerote,
Maiquetia, Valencia and Santa Teresa.

M Offering new products to complement our services offer, such as
the Funerary Insurance Policy.

B Expanding our network of commercial allies. For 2008 we expect

Banking

to establish 72 new allies and install 40 PosWebs and 52 Attention
Desks.

M Keeping our quality service and our customers' satisfaction, an
indicator that will be measured with the Banesco Community
Banking Satisfaction study.

M Turning our organization into the Number 1 bank in the
Venezuelan micro-finance market.

M Starting a training program for micro-entrepreneurs.

M Conducting a study about the social impact of micro-credit on
the company, the family and the community. Developing a me-
thodology that could take roots on the Community Advisor's
work and allow the permanent evaluation of these indicators.

Our Policy

The concept of bankarization is directly related to the access and
massive use of financial services by the population, so that they could
carry out financial transactions, such as savings and deposits, credits,
transfers, payments through the banking network and the use of
electronic cards. In a word, bankarizing means to increase the
presence and social-economic action of the banking.

Whereas in the developed countries over 90% of the population is
bankarized, in Latin America only between 30% and 40% of the po-
pulation has access to the banking system. In Venezuela, 60% to
70% of the population is deprived of access to credit. Therefore, they
depend on moneylenders and usurers for help.
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To face this adverse situation, Banesco -leader in the field of
Corporate Social Responsibility- devoted more than three years to
study and research in order to articulate and design the project
previous to the launching, in July 2006, of Banesco Community
Banking. This initiative on the matter of micro-finance was specially
created for the low income sectors and includes a number of financial
services which were created thinking on their particular needs.
Among these services we can mention: “Loan to Work”, “Personal
Loan”, “Community Account”, “Saving Step by Step” and the
“Integral Life Policy”.

With these products, Banesco Community Banking fosters banka-
rization and the economic-social development of the country. It's
worthy of mention the fact that bankarizing not only means
providing products and services to a given sector. It is also about
educating people on financial matters and offer advice to the
customers on investment, proceedings, balance and requests as a part
of the work, and using a natural and simple language. Under this
approach, our relationship gets closer and the customer grows
according to his/hers potentialities. In 2007, our Community
Banking bankarized 52% of its credit customers.

A credit system adjusted to the micro-entrepreneurs’ needs allows
them to develop their own businesses, increase their income, make

BCB Organizational Sructare. ————————

savings and reinvest their revenues in the wellbeing of their families
or the expansion of their micro-companies. On the other hand, the
increase in financial transactions involves the reduction of its costs
per transaction, which in turn produces savings and encourages the
development of the country. As a conclusion, we could say that
bankarization represents a boundless set of benefits and the incor-
poration to the formal financial system of a sector that had been
excluded until very recently.

We are convinced that through a profitable business model we will
be able to offer financial products and services to the neediest, in
order to fight poverty and social exclusion.

Our Team

Banesco Community Banking (BCB) is a great team that bases its
actions on the fundamentals that guide our organizational values:
Corporate Social Responsibility, entrepreneurship, innovation and
quality service.

The main asset of BCB is represented in its human capital, composed
0f 215 employees. Most of them are young people, very engaged and
with a strong service vocation.
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Banesco Community @

They have the will, the motivation and the ability to support the
customers and micro-entrepreneurs to develop their plans and bu-
sinesses, and carry out actions aimed to produce substantial changes
on their quality of life.

The VP of Human Capital is in charge of training the whole staff
since its incorporation into the organization. Employees receive an
integral training that turns the team into a group strongly engaged
with the customers and society as a whole. In this sense, we make
efforts to preserve quality through the application of fundamental
principles such as communication, transparency and leadership.

The BCB task lies on three fundamental factors: the Community
Advisor, the Analyst and the Marketer. The Community Advisor
visits and offers individual guidance to micro-entrepreneurs at their
workplaces. After an economic-social evaluation, the advisor
estimates the micro-entrepreneur's potential and together they design

Banking

a business plan. The advisor has the ability to perceive and establish
an effective link with his customers' needs; he also has a strong en-
gagement with solidarity and his main feature is to be pro-active in
the search of solutions and investment options.

The Marketer is in charge of the Attention Desks located at the af-
filiated outlets. At these Desks the marketers open Community
Accounts, receive requests and liquidate Personal Loans. They also
make affiliations to “Step by Step Savings”, affiliations to the Integral
Life Insurance Policy, and manage deposits, withdrawals and balance
consultations. Likewise, they provide information about “Loans to
Work” and receive and funnel the visits requests introduced by the
customers.

Finally, the Analyst, located at the Community Branches, provides
information about the different products, opens Community
Accounts, liquidates “Loans to Work”, affiliates customers to “Step
by Step Savings”, carries out administrative proceedings and files the
customers' records, among other administrative duties.

\ Training
— All of them, together with the rest of the team, are an important part
Aspects W participants ‘ .
i of a mechanism that allows the proper operation of Banesco
Cursos 2006 | 2007 | % Variation . ; W )
T Community Banking and the consolidation of satisfied, engaged,
Development af supervisory abiitics . 12 . .
T P o empm ) 1 responsible and loyal customers.
Chuality Service - M
Developrsent of coenperences for sles . 1]
Time mamagement . 5
Total comrse . 5
‘Tutal participants : 267 Banesco Community Banking -
Certiications I N participants Total Workers per Region
Advinors, coordinasors and supervion Ley
waining program z 10 3037 | 2006 | 2007 | Varsion %
Markees and smalys maining pengram X ar 13448 Grezzer Carscn i 183 e
Toral cerfifications 3 ! : Valencls 5 M 8
Toeal participants 56 206 16?&‘5_ Los Roques 1] 1 NIA
Totalinvestment (BF] [ 07401 | 36896383 | 35693 Toul s 03
) Employees hired by branch
Community | Advance Cnuununh .l.thuu* Community Tatal
Branch advisors advisars | lupm1m |
Cati 7 | 7 I i 1 1 n
Antimana [ 1 & | 4 1 1 0
hﬁ'qd 3 L] 2 1 2 1 1 10
San Manin [ | 5 | 4 1 1 19
Lo Hoquas I 0 | I ] 0 0 3
Cementerio/
Valle Coche 1] 2 7 1] ] 1 1 i
Gusrenas 8 I 5 | ] 1 1 2
Tetare 1] 0 4 1 4 1 1 21
Cia L] | fi | 4 1 1 2
La laabelica 9 1 B 2 5 | 1 28
Tocal ] 1] 50 1] 35 9 10 193

Noor: Dara as of Thecember 31, 2007, Fxcludes maff at the Carscan beadquarsers (22 prople)
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\ Main Indicators
BCB Management o [
g Bankasization 50% of the cusomens ecerved s credis 52% uf the camomens reorived 2 credit
: ; : for the firr ime. for the firsz time.
B.anesco .Con?mumty Banking started operating as a o o e 4 it anting T A
pilot project in July 2006. At the end of 2007, BCB b it e P
launched “Integral Life”, a policy designed to meet the = Community branches 5 Comrmaniiy beanches: Catia, Atotal of 10 Community hranches.
needs of low income population sectors. Following this LaVioga, Animasa, Perare, Vikencia - The new branches were: B Cemensicrio,
: . Los o, Valls ol iy San Masiia
approach, BCB has become a profitable business with e e o
social responsibility and the aspiration of providing a  paucm snd services Losan 10 Wik, Comeuniry Accouss Two new prodhiscts were ereated: Persanal
continuous support for development, improvement of and Saep by Siep Saving Lon and [mtegral Life Insurance Policy
life conditions, education and more independence for ~ Anenion chanseh Kb A switiod B
. ’ o 51 Poa Wb 119 PostWea
the low income communities in our country. Human posourees 71 workens 215 workens
An Innovating Banking
Banesco Community Banking has developed an innovating model
that, through several attention channels, makes easier the customers' 1 Customers
access to services and products, tailor-made to their needs. 2006 l 2007 | b Variatian
1805 25543 566,05
BCB counts on 10 Community Branches located at the 14 main
popular zones of the Metropolitan Area and the Center-The Plains
region. At these branches, users can get information about the lﬁmm“ﬂi!)"'tm

different products and services and make their banking operations 4 | 2006 | 2007 | % Variation
at the Attention Desks. These are open spaces located at allied N of Comeruniey Aczoasts 189 5043 605
commercial outlets; all of them have been provided with a complete Aconumt Balance [BeF) 1,65, 1K 5,000,040 25563
banking platform and are operated by the marketers. The PosWebs
(commercial outlets with electronic points) are another important 5 :
attention channel that allows customers to make cash withdrawals, L P hf Step s“mp
deposits, balance and last movements consultations. [ 2006 | 2007 | % Vatiation
) N of Afliaton 758 12,800 [T
¢ Based on an innovating model, Banesco Community Banking = Totd Savings (BsF) 64,000 $04,000 115625
¢ reaches its customers with a simple and practical offer that allows
*  them to make their financial operations without leaving their com-
munities, as well as saving time and money. Banesco Community LI-DIII.I to work
Banking customers have access to Internet Banking through our | 2006 | 2007 | %Vasiation
Web page www.bancacomunitariabanesco.com. They can also enjoy :;:nwsnﬂfu: S . ‘1;-;:3'; 5 I |$ :::;3
the IVR, the traditional Banesco points of sales at commercial outlets & an"q]f;n L] L i .Emam oo

all over the country, the ATMs network, and self-service machines
at Banesco branches. Besides, our phone service center (0-500-

TUBANCO-0-500-8826226) is also available for Banesco LI'usonll Loans
Community Banking users. Period | No Loans gransed | Amount Liquidsted (BaF) | % Delinquency
07 | Pl 3 B0, 000 023

Our community branches are located at Catia, La Vega, Antimano,
San Martin, Petare, Guarenas, El Cementerio, Valles del Tuy, La
Isabelica and Los Roques.

Finally, it is worth mentioning that one of the main features of Banesco Community
Banking is the simplicity of all its requirements and proceedings to have access to its
products and services, as well as fast operations and short waiting times that ratify the
quality service offered to our customers.
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Strategic Alliances

The achievement of strategic alliances with important stores and
chains located at the low income areas has signified a determining
factor for BCB operations, and it's an added value which differentiates
our offers from similar business. Through the PosWebs and Attention
desks installed at our commercial allies' outlets, customers are able to
make financial transactions surrounded by the comfort and familiarity
of their own communities and avoiding the inconveniences of going
out to a banking branch. At the closing of 2007 this network counts
on 151 allies, 32 Attention Desks and 119 PosWebs.

Along the same lines, Banesco has established alliances with stores
such as Traki, the Ciao chain of perfume stores and telecommu-
nications centers, Saas Drugstores, and the supermarket chain
Practimercados Dia a Dia, among others. Particularly, the alliance
with Dia a Dia has allowed the introduction of Attention Desks and
PosWebs at their stores and the building of joint outlets. These
alliances have resulted in lower costs for the parties involved.

The alliance with Practimercados Dia a Dia clearly shows the im-
portance of team work. For Banesco Community Banking this re-
presents an innovating model in terms of novel channels and edge
technology, while for the allies it represents an added value for
providing their customers with banking services at their own stores.

Finally, the experience in 2007 revealed that working with good allies
results in the establishment of a win-win relationship that allows the
enhancement of both parties in terms of information exchange, good
practices, increase of the customers' base, cost reduction, increased
sales and, above all, the opening of a fast-track option towards the
fulfillment of goals and objectives.

Service Satisfaction

Committed to the customers and aiming to provide a better service,
in November 2007 we conducted a satisfaction study about Banesco
Community Banking.

The survey was conducted by Inmark Venezuela, among 450 active
customers of the Community Banking in 8 areas of attention.

According to the results:
H 50% of the BCB customers enjoy Banesco products.
B The Banesco brand capitalizes the higher recall level (92%)

M Good attention and customized treatment, quality service and
easy access are the main attributes associated to Banesco
Community Banking and, at the same time, they are highly ap-

Banesco Community @
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\, Community Branches and Attenion Points

Branch | Auention Desks | PosWebs
Caika 7 1]
Antimung 3 13
la Ve 1 4
San Manin 4 ]
Los Rioques . i
Cemenseniof/Valle . 14
Coche I ]
Giuarenss & ] 12
Petare 4 13
Walles del Tuy . 7
alencia & B
Totl 32 1ne

preciated by the customers. Customized attention is the main
advantage associated to BCB.

M Fast transactions, excellent prices and fees are features associated
with our brand. The offer of credits is the most important element
in terms of demand encouragement.

B The performance over the different service/channel and attention
offered to our customers has been qualified as highly positive. The
Community Account and Loans to Work are the most
outstanding products in this sense.

M In relation to the knowledge levels of the attention channels, the
branches concentrate the highest value (88%).

M The intention to purchase/repurchase BCB products amounted
to 60% among the surveyed subjects.

Some testimonies of our micro-entrepreneurs

BEACH SANDALS FACTORY, ALTA VISTA,
CATIA (CARACAS)

“When you see a person in the street who is
wearing the sandals that you created, you
made them, those sandals that you glued
with your own hands ... that's very

rewarding’.

All this started two years ago with a

0 UNIVERSAL
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machine to produce mifidn, a synthetic material used to make shoes.
Then, Jair Pefia, with his talent and determination, decided to cover
the whole manufacturing process.

His family also took the challenge, as his wife, mother and mother-
in-law joined Jair in this enterprise. Currently, Jair has six employees.

“The starting up was quite hard. We began with direct sales, but we failed
because we didn't receive payments on time to reinvest. We were through
very difficult times and only with patience we stayed in the business. That
is why we abandoned retail sales and now we sell to stores.”

“Some people have said to me that this is an export product and we are
thinking about this possibility for the future.”

MARTHA MONTILLA

LA FENIX MOTOR
GRINDING, PETARE
(CARACAS)

“I started this because I
had a food business, a
restaurant. But I had been
always attracted to the
mechanics

sector. My

landlady was also renting
a storehouse. When I
talked to her, and as she is a very enterprising person, she gave me
the idea.”

“The business was closed for several montbhs at the very beginning, because
I didn't know how to start. I even didn't know what a block was when
they talked about motors, I thoght it was a construction block...”

Martha entered the world of automotive mechanics and, with a little
help from her friends and family, she succeeded. Today she has two
employees, a workshop and has started work with 4 machines.

“I expect to expand the business, but to do so I need more machines and
a bigger storehouse to create jobs and give happiness and prosperity to
many.”

Excellence as a goal, together with a good and courageous attitude
and a high self-esteem have been the driving forces behind the success
of Rectificadora La Fénix, a model of commercial initiative that has
been successful but, above all, sustainable. This is because Martha
identifies her business as a life commitment and a personal and co-
llective responsibility.

MIRIAN DE LA CH
SEAMSTRESS, LA ISABELICA (VALENCIA)

“Work with enthusiasm and don 't lose your faith in the work you do. At
first I was ashamed of offering my merchandise. But Y have left that
behind, thanks to the support of
my elder daughter who told me:

'Come on mom! You can do it!”.

Mirian de La Ch Medina was
born in Carora (Lara State), but
. she has lived for a long time in
" Valencia. She earns her life
sewing clothes such as swim-

suits, pajamas and children
apparel. She personally sells the
clothes with the support of her family. Independence has not been
casy, as she was hit by some robbers. Nevertheless, she has been able
to progress and expand her business.

De La Ch Medina is a customer of Banesco Community Banking
in La Isabelica, Valencia. She underlines that thanks to the support
of this financial institution she has not only purchased machines,
but also learned accounting skills.

“Now I have a small clothes factory, I make swimsuits, children garment.

Today we live in a rented house, but thanks to the revenues of my business
1 have been able to save for the down payment to buy my own house. Of
course, I'm going to work under better conditions. I want to continue
growing.”

She emphasizes the support of her Community Advisor, who has

trained her for managing her business. “Thanks to her teachings now
1 can estimate costs, order my invoices and make my business accounting.

She always tells me that I am one of her preferred customers because I'm
a very organized person.”

“My whole family has worked hand in hand with me. My husband
puts the rivets and my younger children make the packing work. Now
my elder daughter cannot help me because she is a certified nurse and
she is working at a hospital.”

Awards and Acknowledgments

CITIBANK AWARD

Since 2005, the Citi Foundation together with International Action,



supports the acknowledgement program addressed at the innovating
action of Venezuelan micro-entrepreneurs, with the Citibank Award.

International Action is a private, non-profit organization well-known
worldwide by its pioneer management in the field of micro-finance.
The mission of this organization, founded in 1961, is to provide low
income sectors with the financial tools they need (micro-credit,
business training and other financial services) to overcome poverty.

The Citibank Award is a Citi Foundation's initiative, along with
allied non-governmental organizations, which points to the ackno-
wledgement of the efforts made by micro-entrepreneurs, as well as
to support their development. This prize is included in the
framework of the Citi Foundation programs that aim to encourage
and promote the world impact of micro-credit and micro-entrepre-
neurship.

Under this approach, Banesco Community Banking made a selection
of its outstanding micro-entrepreneurs and introduced, among
others, Mr. Jestis Suniaga's project, who is a customer and neighbor
of the Mamera community in Caracas. Mr. Suniaga was the winner
of the third prize (commerce category) with his project based on te-
lecommunications as a basic need.

The Commerce category of the Citibank Award includes the same
micro-entrepreneurs whose main activity is the sale of goods, both
manufactured and agricultural. The criteria to include Mr. Suniaga
took into the consideration the fact that his business not only
provides phone services, but it is also a retailer of other products.

Although the main reason to grant this acknowledgement is to
encourage and promote the good practices of micro-entrepreneurs
and take them as an example to be followed, the foundation es-
tablished a cash prize for the winners.

This acknowledgement, formally granted on October 25, 2007, was
a reason to be proud for our bank. Once again it was demonstrated
the importance of believing in people and provide them with the
required tools in order to help them to achieve their goals. Mr. Jests
Suniaga, our winner micro-entrepreneur, said that this ackno-
wledgement encourages him to work more and more, for himself,
for his family and for the community.

A Sustainable Banking

In line with the Millennium Goals, Banesco Community Banking
team is making efforts to carry out a sustainable work that could help
to build a society with improved and lasting economic and social
conditions.

Banesco Community @

Banking

Agreements with Social Development
Organizations
An additional support offered by Banesco Community Banking to the

most vulnerable communities is a series of agreements with non-profit
organizations located near our branches, pointing to create common
benefits which could be translated into win-win alliances. Besides the
fulfillment of their institutional mission, these Social Development
Organizations have rented spaces to Banesco Community Banking,
where we have placed Attention Desks to support the bankarization
process in low-income sectors. Banesco, on the other hand, provides
them with funds, so that they could solve some administrative com-
mitments. Among these cases we can mention:

Catia COMMUNITY CENTER (CECCA)

This organization supports the individual, family and community
development of the low income population. Through this association,
and according to Nattacha Jduregui, its director: “Banesco
Community Banking is reaching low income people who belong to
the most vulnerable communities around our branches, located at
the Sucre Parrish, one of the most populated parishes in the
Libertador Municipality. Thanks to BCB and for the first time, this
people has the opportunity to gain access to the benefits of the
commercial banking. Many of the individuals who enjoy the services
of Banesco Community Banking can also participate in the projects
and programs developed by CECCA, allowing us to complement our
mission as a space devoted to the development of the individual as a
citizen prepared to support the development of his community.”

COMMUNITY MANAGEMENT SCHOOL
(ANTIMANO, CARACAS)

The vision of this non-profit organization is to accompany the central
participation of the most excluded and impoverished sectors of our po-
pulation, so that they could build collective proposals for a sustainable
development that guarantees the full enforcement of human rights.

Raiza Bracho, administrative manager, comments that the alliance
between their organization and Banesco Community Banking has
allowed them to host 10 children without a family at their shelter
Casa Hogar Quebrada de la Virgen, located at El Junquito. Thanks to
this initiative, this organization can cover the expenses corresponding
to food, clothing and operational expenses.

FRIENDS OF THE ELDER FOUNDATION

This is a non-profit civil association devoted to the elder population
of La Vega, Caracas. The main services offered by this organization
are dancing sessions, bingos, courses and recreational workshops,
among others.

For Carmen Tovar, its director, “Counting on the Banesco
Community Banking presence in our spaces has allowed us to
maintain the foundation and pay the administrative expenses, as

this is our only income source.”

007 CORPORATE SOCIAL RESPONSIBILITY REPORT Banesco

—~
~

0 UNIVERSAL

BANC



" Our Environmental

Commitment

Main Action Lines in 2006

B We requested to Ciudad Banesco’s maintenance service company
to use biodegradable cleaning products.

B We conducted a feasibility study to reduce the electricity con-
sumption. As a result, it was agreed that to use saving light bulbs
at all major revamping and new spaces inaugurated.

Management evolution against 2006
and main action lines in 2007

B Ciudad Banesco adopted the use of biodegradable cleaning
products (toilette soap and floor disinfectant).

B The change from high consumption light bulbs to energy saving
units was started at branches of old morphology (35 in total).

B We requested the painting maintenance companies to use only
water-based paints at all our facilities.

B We classified Ciudad Banesco’s waste, separating the organic
waste produced at our kitchen from that produced by our offices.
The first portion is delivered to the municipal waste collection
company, while the second is reclassified, separating paper and
cardboard from the rest of the wastes. Paper and cardboard are
delivered to the Rebirth Foundation and the rest is discarded.

Commitments made for 2008

BANCO UNIVERSAL

B Demanding our air conditioning contractors their certification
of “Good Practices in refrigeration” standard issued by

FONDOIN.

M Training the Conservation managers in the management of

products that degrade the ozone layer, certified by FONDOIN.

Y e

M Fostering recycling campaigns for our branches. mﬂ||-ﬂH"“l"“@m‘““ﬂ“ﬂh ] iﬂ?lﬁﬂﬁlﬂ%\%\i\w%‘%‘mﬂh

W——
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B Using sewage waters to irrigate. —

B Incorporation of Gelecom to the Credit Cards file and to the

business area of Accounts Opening.
develop a series of actions that guide our behavior towards the en-

couragement of a sustainable development.

Our Policy

Our main purpose is to curve the impact produced by our activities

007 CORPORATE SOCIAL RESPONSIBILITY REPORT Banesco

In Banesco we are aware of the need to protect and preserve the on the environment throughout the diagnosis, evaluations, esta-
environment for the benefit of nature and future generations. From blishment of new indicators and goals favoring a better use of
the point of view of our business, we have committed ourselves to natural resources, energetic savings and wastes recycling.
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A Our Environmental Commitment
Consumption per capita Total Cansumption Unit
Exvironmental key indicatars lUnI Z‘Wﬁi m?l‘-ﬁ‘ﬁrilﬁw ZWE] Nl'ﬁ\'{mm Ml Wiﬁ"l’hiﬂiw
Tndicaroes of direst impart: Eco-chficiency
CO2 emiasions emplovess vehicles g 11094 01 {1337 1,128,571 1209416 7,18
02 emissions diesel equipmens p 1,66 146 (12.08) 16,584 15,455 930 .
Hearicity conuamed KwiH 9,301 B.56 7 MG00ATE 107781492 1393 M
Waies comissmed mi i3 5 (19200 318,352 sz (002 :
Taper consumed per employee kg 3 15 {103 12381 3.4 {275
Taper conaursed per astamens ig 0042 a7 A9 169,422 16544 974 - - -
Comgpuien Reoycled N - - - - - - 38 115 {63.53]
Fuminww N 703 2492 254,48
Iedicatoe of indirect impacy ™
Total environmental patronspe Th di BuF 0 142202
Iedicatons of emireamental management
Fanes, cham or legal von-fulhllment e 0 i
kmm We updated our indicators based on the increase of the Bank's
— payroll, the calculation of the hired staff's effects, the increase of
————— N Unies of Foendoare branches and expansion in square meters, the growth in the number
Instirurion/Crganizaiion recyaled of vehicles used in and for the Bank and the total of power plants
Air Suppar: Dezachment N° § o (15 units as of December 31, 2007).
Warks' Pensions Autoremous Special Fund Service.
Caracas Mermpalinan Mayoraly n The data corresponds to the whole financial institution, excluding
Police of General Rafied Lindancrs Muricipaity I CO2 emissions from the power plants located at our administrative
Anigas Conzmuniry Conter for Student Proection and Development 55 .
Andrés Belo Catholic Usiversity (UCAB) e headquarters in Caracas.
D, Julio Crioll Rives Hespizl 3]
Cenral niversty of Venezsels - Mediies Facahy -
Jout Maria Vrgas Scheol - Pyiopathology Chai 4 , _ , ,
Vemezuelan Association of Cachalic Educarice (AVEC) 3 Operatlons Wlth env1ronmental 1mpact
1PC Coune Free of Dregs {[14]
CEBJA Dr. Jost de Jevits Atocks i PRODUCTS AND SERVICES: In our feasibility studies about loans to the
Maris Hosa Medas Schoal & . .
ot o 5 constructor, we emphasize the following aspects related to the en-
Sari Betsiany Benots 3 vironment:
Ls Milagrons Private School n o ) .
Versesiobt's Maristas Beothers @ B The project is verified to ensure it counts on all permits granted
§15nd Beigade {Army) i3 by the corresponding authorities, particularly the environmental
g;mm mﬂﬂ:ﬂ&w L impact study required by law for all building projects: housing,
{Nssional Grard) d 19 industrial warehouses, hotels, factories, malls and others.
Total Usits of furnitare recycled 7
7
Fundabombesus 1]
Canaire School L]
Andrés Eloy Blanco Experimental
Tecknology Ensticute k]
Tomds Vicense Gonzdlez Nations] School 4
Ieibarren Municipality Firefighter (Barquisimeso) ET)
Maris Aumilladora Populae Technolagy School 53
Rehink Sheler 1353
CICPC Banking Securiry Division i
San Joié Communisy Couscil i
Tolicarpo Keaule School W
Meopolitan Firchghen )
Barguiimets Archdiocese %
Total Units of furniture reoveled LygL
% Yariation &mﬂﬂ!m’dﬂw 154,48
% Varkation lﬂiﬂlmﬂ!ﬁhibl Favared D006/ 2007 nn
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Commitment
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Institstiary Organization | N Computers Recycled Institation/ Organization | N Computers Recyeled
Year 2006 Nurtra Sefiora ded Carmen Parisd- Catmelitas Siuters
i Jimémer School (Mata de Madera) 4 Fuundation foe the Entrgration of Dissbled People
Rarinas Police General Commani 5 and Commsity Suppost 10
Gruayana [Hocese Media Bureau 5 Jost Alberto Velandia Narional Schoal i
513nd Brigadke (Army) I Ctizens’ Actinns Agaimae AIDS 4
N* § Support Detachmens 2 La Milsgoosa Private School 2
Mireya Vanega Schoal § Covil Ao, Dielin Amado Ledin ]
Center of Children Dievelopment, School Diseric N° 4 1 Barlovemis Black Themer 1
Marianal Gauard Division of Well-being and Soctal Secusity L WVirginia Gil de Hermoso Scheod :
Lesses Trajill Natineal School 1 Chril Assoc. Sabvian Ladies n
AVEL - Teachen' Howe b Wenenaclis Masistas Beothers m
IPC Chair Froe of Drugs 5 Weenesmelsy Aleheimer Auaciiion 2
San Judsn Taden School I Rafacl Marls Barah Pre-School 1
Andreés Bello Carhalic University (UCAB) N Veneraclah Soouts - San Jné de Calsane Group 1
I, Julin Crialls Rivas Chiildren Hosgpitad 0 Wencraela's Scous - General Directian 2
oAb Herndndes Parts Schooi 6 Robinicn Misioe |
Caracas for the Childron Foundation/Metmpolst Latgral Family Ceses Lulsa Amalia de Vega of the ADIC
Center of Education Lya lmher de Covanil L {Association of C icy Tnssgral Dievelopment) 15
T'edmn Nolascn Coldn Schoal of Musc 2 Rafaed Undameta General Workshop (school] i
Caroea Fircfighten 2 Coonlizating Commission of Secre Mission, Tichira Seare 2
Linda Loaiza Friends Fousdation L LINEFA - San Crimihal i
Prodescio Exl School of Music 2 E Junquite: Civil Registry I
Matsonal Parks Inatinsee — Fires Special Program 2 Wenezmel's Crea Shelrers — Cocomie localiny |
£l Avila Park Search and Rescoe 2 Saing Mary of Guana Missionasy Center 2
CEBJA Dr. José de Jesis Asncha 2 Conisselo Navas Tivar Seate Basic Schoal i
Cathouars Mathonal Pre-Scheol 1 E.B.E Dr. Humberta Feendnder Mordn 3
Teoeinte Amcha de Gallegm Pre-Schonl 2 Total of Computers Recycled 38
El Ve Evening Trade Insisute 6
Friend of the Child with AIDS Foundarion 1 Year 2007
L Viyea Parish Civil Regisery 1 [frastructuse and Seevice Ausonomsous Inarinste 4
Tadie Gulima Comunitasia (Foundation) 4 EFOFAC 4
Jome Amtonie Caleatn Marianal B School 2 Individual I
Trayoctn Dasea 4 The Chiild Diem Simda School ]
Juan Rodbigues Sairer 4 S Joud Parish Conincl 2
3 The Good Sheppend Sisters 4 Heart of Jesu Insticute - Augustisian Saters i
g Caricuao Prycho-ediscational Uit 4 Civil Assse, Club of the Elders [
B Miguel Antomio Car Bofivarian School 2 Cinil Assoc. Sam Fernanda Home-Shelzer i
E CEIC Gabriels Minzd 5 L Giassina Pycho-Fdbacationad Unic b
Caracss Mespopalitan Ausonoeo Imsinate for the Youth F] Macarao Civil Registry |
Lim Mangen Narioeul School 2 Secubsr Franciscan Ovder k1]
LB Gustrn H, Machado 1 Divina Pawoes Augustinias School 0
Venesucln fed Cros 5 B, Claret Schioal 0
Lusis Carderas Sasvedra Naviosul School N Wncher E. Jaramill Archdincessn School o
Paifre Mendinza Nationad Base School [ Li Roepaes Scientific Foundarion 5
Hally Tiniey Schoal 4 Metrepolitan Council for the Righe of the Childeen
CICPC Dévision Againi Robbery | and Adolescents 3
Jost Giomedle Navare 2 Micassds State Firchighten |
Febucacianal Zane Falcdn. School Diserice N° 01 2 Masia Auriadors Poprar Technalugy Schoal 5
Commistee of the Hospitalired Child, Faleda 2 Chchirada Seca Schosl i
WVicente Emilio Sojo National Basic School L Maria Terew Tom School 1
[, Paeor Cropeza VS5 (Social Security) 1 Tomis Vicente Gonzile School L
Authoriy of Scientific end Criminal brvestigation (CICPC), Cancaga Crestin Basic Scheol I
El Vigia Sub-Sazion 3
Lya lmber de Cocanil Pre-Schoal 1 Total Campusens 115
Asiodiation of Woekers with Hear Loss % Yarlation - Favored Insticutions 2006/2007 (71.05)
L Alten Miranidisess 2 % Varlation Equipment Recycled 200673007 (63.83)
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M In relation to the service of pipe water supply, it has to be ensured
that the project counts on the service capacities and the required
stability in terms of delivery. If the project cannot ensure the
public service delivery and the marketer proposes a deep well as
a solution, it has to be verified that the well has been previously
authorized by the Ministry of the Environment and that the water
is suitable for human consumption. Generally, the results are
requested after the diagnosis: purity and mineral composition,
among others.

M As for treatment plants, they have to possess the required permits
issued by the Ministry of the Environment. A series of inspections
are conducted to determine that the location will not cause future
environmental damages and verify that the condominium or field
agreements include maintenance commitments for deep wells
and treatment plants.

B Generally, we support traditional construction systems. When
receiving a project presented with non-traditional constructive
systems we verify that they have been previously tested and
adjusted to the Venezuelan rules. Technical suitability certificates
issued by recognized institutions (as the National Institute of
Structural Models, INME) or others are required. Likewise, cons-
tructive elements should not include high contents of polymers,
acetates or asbestos.

M Projects must comply with the standard distances in relation to
tributaries, high tension towers and protection zones, and at the
same time their compliance with equipment standards for a sane

habitat.

B When the projects locate over beaches, we verify their compliance
of the special norms for that type of initiatives, both for tourism
or for housing.
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|, Environmental Sponsorship

Osgasizasion/Tnstitution | Project | Amoant BaF
Lon Riejues Scieniifhe Eaccution of the Edacational Projec at the 1oL
Fomndution Les Heques Archipelago Bolivarian Educaen

Uniit and sireegrhening of the Dos Mosguises

|I|th_| e Seation

Fanuding of the Educatinnal-Envieaomental

program for the Academic yesr 20072008 17750

Tee-Haspanie Ascheology Watkahop at the

H Gan I:L'qu: Botivarian Edscation Unit S0

B Last, but not the least, we try to ensure that the financed projects
have their fitness certificate before beginning the sales process.

PRODUCTS TRANSPORTATION: Banesco does not cause measurable
environmental impact with this activity, as the products
transported by the bank to its nationwide agencies network are
office stationary, printed documents, as well as technology
equipment and consumables.

PERSONNEL TRANSPORTATION: Our staff uses their own vehicles as
transportation means to go to Banesco, return to their homes and
reach different administrative facilities in the capital region.
When the staff has to go to an event which has been organized
outside the organization, Banesco covers the expenses incurred
for that movement and, if necessary, hires transportation services.

BRANCHES OPENING: Banesco does not carry out previous envi-
ronmental impact studies in the areas where we open branches,
unless they are required by the municipal authorities. We do
design market feasibility analysis, as well as growth and takings
evolution studies at the geographical area where the point of
attention will be opened.

PAPER CONSUMPTION FOR PRINTED DOCUMENTS AND PHOTOCOPIES:
We integrate the Commercial Web Credit Workflow with the
Electronic Management of Documents system to obtain a single
electronic and digitalized file of the customer. This allows a
minimum use of paper in our business processes and a faster
response for our customers' credit requests.
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" Our Suppliers

Main Action Lines in 2006 \ Suppliers

B We evaluate the administrative and financial

N® of Suppliers 5 an Toul

L . L Servicio 2006 | 2007 | %Variation | 2006 | 2007

procedures with a view to implement within the or- :

nization tem that rts the envisaged TR, PR S

ganization a syste at supports the envisage s b s ” 16 i 572 &5
processes, covering in the process the whole chain of  §usjomy 17 1 {1621 153 i7
value in terms of budget and procurement. Oiffice equipment 14 14 - 085 079
Hanfware and sofrware 4 n {4.16) 146 1.30
B We select our suppliers according to the evaluation Faitnbtizre 8 1 115 AR 051
matrix of the administrative systems offered to cover ~ Foms and value papes L o - 121 .3
. Creedit and debiz cands 3 1 {3335 018 o1
the envisaged processes. Cleing anicles 3 3 . aia o1
Fimings ] B (.48 045
. . Frooud stamps . 2 . . L8]
Management evolution against 2006 Ouercquipmen L. o o4 09
. . . . el Estate 4 3 (25 024 017
and main action lines in 2007 Technology 0 4 02 3 24
Mlainrenance 193 151 (21.76) 1L73 B.51
B We carried out a 100% implementation of the SAP  Adveryising and Markering EL L 250 (347 15.77 14,09
system as a support to the administrative and financial L:{’:E‘""T]'iﬂ:ﬂ"ﬂil and couries “ #h 1-? ‘1;. 159
P and travel agencies i 10z 967 b 373
management of the organization. R e it 393 poss 034 1284 1Gic
B We updated our processes of procurement, payment, e Futate renting 13l I 85 .97 231
ion logistics. i fixed d Egaipment renting 7 13 85,71 042 074
transportation logistics, inventory, fixed assets, ad- - g sod e 1 2 : o ol
vancements, as well as budget and costs control. Natay and registry services I 1 = .66 062
Sunveillance 8 1 5 (.48 0,56
. Adfiiatiors and aibcriptions 12 18 0 0m 101
Commitments made for 2008 Tobophors sl ariersiusicaiod 8 10 5 048 0%
Cleaning 8 7 (k5] 0.4H 0.3
M Creating a Responsibility Center addressed to the Coodoeminhim and adminkerstorn 149 154 135 947 B.G8
Operational Excellence and aligned with Banesco's Traiming 61 &0 (1.63) in i
S i Pl . i “100% of Electricity M % kLo | (LR5 1.07
tratle.glc a.nt}zln.g program, so as 1 % o d(;ur e 2 & Srude 5 ik
suppliers with important transactions and/or 4 1642 1774 503 10000 10000

strategies could comply with the Procurement

Banco

Committee’s guidelines.”

B Developing the “Assessment Stage 17 project to determine the B Reducing the costs and response times of the service, both for
. L internal and external customers.
planning and execution in the second half of 2008 and the

following two years.

The goals of the Responsibility Center addresses to Operational Our p OllCY for contracting with supp liers

Excellence involve other commitments: All suppliers must consign the required documentation to be re-

B The Gelecom should be able to manage 100% of the files co gistered in our administrative system. Among these requirements are
o .

rresponding to commercial credits of the highest 500 debtors with
a balance over Bs.F 750 and Bs.F 500,000, 100% of the new B Commercial Registry
files of commercial credits and 30% of the new files of Credit

Cards.

the following:

B Audited financial statements

. . .. . . . M IRS statement
B Continuing with the training activities for the use of this tool in

the areas that are being incorporated to the Gelecom platform B Mandatory Social Security Clearance
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B CADIVI (foreign exchange government office)
documents

M Price list of services and products

Purchases over Bs.F 1 million go to the Procurement
Committee for evaluation and recommendations, after
being submitted to an analysis conducted by the Credit
Division and the review of the Operating Risk office.

To make a purchase, at least three different budgets
are required. Afterwards, these budgets are analyzed
and the Bank selects the best offer in term of price,
response time and quality product.

The analysis includes a visit to the factory or the
company, in order to assess its installed capacity and if
it counts on enough inventories and stocks.

Alliances

We join efforts with our suppliers in order to reinforce
our social action in the community. Our suppliers are
aware of the importance of creating alliances to
mitigate the community problems and offer a higher
quality of life for the citizens.

Together with them and our Social Partners, Banesco
held the following activities last year:

Our Suppliers

o
¢

A Amount paid to suppliers
Amount BoF % on Toaal

Service 2006 | 2007 | % Variation | 2006 | 2007 |
Hardware ssore, pams, marerial
and ather wpplics 1], 79L578 26,239,607 204 430 1RO
Seationary 609,724 15,359,288 0144 195 167
Ofice cquipment BI29HIE 29,122,865 38T 1 110
Hardware and sofiware 17,885,465 2, 105,043 45.95 360 17
Fusminure 18644 11,332,243 2,684,597 A L2l
Farms and value paper 19,701,716 14,011,931 4.3 397 L.5%
Credit and debit cands 1317918 3,701,981 178.77 .26 0.3
Cleaning articles 2329303 3,654, 166 550 (L4 039
Finings 984,927 4,735,195 B0.77 19 050
Food M 11,586,382 L13
Other equipment S0TT &, 198,677 00,85 02 045
Real Estare 1,033,670 21,520,680 1.581.%6 .20 119
Technology 51,971 441 &7.320 846 68,01 104 .50
Maintenance TATIR20S 142867986 SATT 4.8 1522
Advertiding and Marketing 55,062,382 75,551,565 793 (1N B0e
Tramipuoetation, mail and coariee 50,769,190 106,489 815 10975 10.24 11.35
Hueeks and travel agencies B.055,817 13,600,559 68,53 162 143
Fers and consudtancy 65436197 75,265,030 15,02 124 202
Real Estate renting 0678338 3328435 7943 5.98 547
Equipmenr renring TA57.267 55,129,107 49,31 48 5.87
Phestocopies and printed papers 6,726,351 T.000,468 17.60 1.55 01,84
MNotary and registry serviess 721174 1,566,777 1725 14 o7
Surveillance TX30.897 5,789,193 115.57 147 1.68
Alasions and sabscriptions 908,548 06,338 (3.22) 0.20 0,10
Telephone and redcnmmundcations 6143438 33,0698, 5% 438.58 1.1 153
Cleaning DABSSE) 12904361 35.98 191 137
Condominiuem and administmanors 10,517,286 13,326,150 26,70 Lld 142
Training 7081490 8,088,585 26,93 142 0.96
Hlecericiry B3B4.650 TASH, 185 [13.12) 1.73 o7
Other services 11,984,537 33,683, 168 MHo.60 141 5.74
Total A5 THLT07  B3BSTL055 89.32 100,00 100000

A Social Investment of our Suppliers
| 2006 | 007 |
Investment lavestment
Supplicr Alliance BoF  Alliance BaF |
Retovenide  Snacks for cveni Soacks for partic
Vemeruela a Fundama TIENG  offered by Fundana 51760
Receea Recrrational activities Tramportation and
Enverninment  ax Fundana eecreation for pares
5.500.00  offered by Fundana B0, 00
Indesir Evenes at Fandans 10, 20000
Total B F 1647276

13,176.04
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" Our Suppliers

\ Most Significant Suppliers in the Capital Region

% o Total
Ne Average Average
Type af Service Sappliers 2004 Hs.F 2007 Bs.F | % Varimion | 2006 | 2007
Courien i | S0, 00000 i, DN (0 I I M4
Pristing and Copics 2 (23, 00000 T12,000.00 1429 el B
Vilue Paper | 450,000,060 (00, 00N 0 2245 3 3002
Total 6 161300000  1,992,000,00 1350 100 100
) Most Significant Suppliers in the Mid-Western Region
% on Tol
Ne | Average | Average
Service Suppliers | 2006 B<F | 2007 BaF | % Varia | 2006| 2007
Hiarels and travel agencies 3 XNNLI6 2156636 [29.03) 831 438
Eleciciry 1  Bh,58R60  pEA3RD9 176 182 1359
Equapmens Maintenance 2 N4 62700 60,19 1072 1257
(fces cheaning
and conservatlon 4 2Z7TTAEG  MS005 51,72 87 62l
Tol 11 36578704 499,697.53 3661 100 100
A Most Significant Suppliers in the Zulia-Falcdn Region
% on Total
Nt | Average | Average
Service Sappliers | 2006 BaF | 2007 Bs.F % Variar | 2006 | 2007
Hatels and travel agencies | FATO00 1528800 4057 .84 48
Equipment Mainteramce 1 ITIT40 840900 11503 1451 1544
(fsces clesning and
3 conservazion 3 1250600 207.291.50 6575  ob4E 6512
E Tranportation, mai snd cousien 2 R0 3705800 1475 1717 11.64
; Total 8 1EB029.40 31833650 69.21 100 100
\ Most Significant Suppliers in the Eastern Region
% an Total
Me | Average | Averape
Type of Service Suppliers | 2006 Bs.F | 2007 BoF 006 | 2007
Real Estae Renting 6 15589300 118,600.00 40.1 3768
O cleaping and comservation 2 GO0 3850000 1542 124
Iranspetarion, mail and courier INF0000 2600000 15 B2

|

i JIA0000  blRNL00
Furnigure | 14000000 25.800.00 16 82
Fees and Consubtancy I 2360000 20,000.00 6l 635
Hotels and travel agencies 1 26200000 2400000 18.40) 73 742
Toeal 16 389,193.00 314.800.00 (19.01) 100 100

Equipenent Maimenunce 199 1943
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Procurement Committee

The Procurement Committee is an organizational body of coor-
dination that shall foster the ideal design of the procurement
operations that are the framework of any event involving goods ac-
quisitions, input and/or services or negotiation, even when it doesn’t
involve the immediate disbursement of funds.

ROLES AND MEMBERS OF THE PROCUREMENT
COMMITTEE

PRESIDENCY: Executive Vice Presidency of Administration and
Control

SECRETARY:  Legal Consultancy
APPLICANT:  An administrative or self-management area

DECISION MAKING TEAM

B Administrative Vice Presidency

B Executive VP of Electronic Channels

B VP of Physical and Operational Infrastructure Conservation
B Management of IT Administrative Division

SUPPORT TEAM

B VP of Legal Consultancy
B VP of Commercial Credit Analysis
M VP of Operating Risk

OBJECTIVE

Acting as a corporate mechanism of autonomy in the purchase
processes, in order to add value to them, so as the organization is
able to evaluate, endorse or question the design of the acquisition
operations for goods and services in order to help the areas with
self-management in purchases to optimize the value they deliver to
the organization.

IN THE SEARCH OF AN EFFICIENT MANAGEMENT OF OPERATIONS:

— Creation of the Electronic Folder “Procurement Committee
Operations”:

M Evaluation forms from the supplier and procurements operations
forms: models and results.

W Historic registry of the Committee’s resolutions.

[ | Management I‘CpOl‘tS

Our Suppliers .‘

— Creation of the Suppliers Corporate Registry

M Ensuring purchases consolidated by supplier, simultaneous
purchase in course, or even accumulated.

B Some suppliers create “consolidated risk” to place equal or
different staples in one and/or several areas. In such a case, the
analysis should be focused on the supplier rather than on the
operation.

— Review of all the important contracts non-analyzed during the
last year:

Bl Contracts that involve critical staples for the business continuity
shall be carefully analyzed.

M Involves selection and review by each contract holder together
with Legal Consultancy and Risk (to evaluate the impact on the
business in case of non-fulfillment by the supplier).

— Scope of the Committee’s purpose, which could be expand over
time:

B The committee can make strategic analysis to optimize costs and
propose ideas and initiatives.

B The committee must watch over, on a permanent basis and par-
ticularly, the critical services contracts or critical staples.

B The committee is entitled to establish guidelines based on the best
practices both in terms of know-how and its own experience.

COMMITTEE POWERS

B The committee will process, endorse or question any Procurement
Operation higher or equal to the minimum autonomy of the
Procurement Committee.

B The exceptions shall be agreed-upon by the same committee in
the case of high atomicity of suppliers or the specific market's
dynamic, among others.

M The operations endorsed which amount is higher than the
maximum autonomy of the committee will be validated by the
Directive Committee.

B The operations questioned shall be reformulated according to the
issues and shall be informed and evaluated by electronic means.

M Every supplier, true or potential billing party on year after the
minimal autonomy of the Procurement Committee, shall be

BANCO UNIVERSAL
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endorsed under the modality of Operation of Procurement, even
if none of the operations totalizes that amount and even if those
operations are distributed among several Responsibility Centers.

SELF-MANAGEMENT IN PURCHASES

B Administration-Purchases

M IT and Processes

B Marketing

M Physical Infrastructure

B Electronic channels (including requirements of Commercial Cards)
M Physical and Operational Infrastructure

B Card-Operations

B Human Capital

M Security

SUPPLIERS AND REQUIREMENTS

Previously to the activation of the Procurement Committee, the Self-
Management Areas in Purchase shall request to their suppliers the
following:

B Copies of the RIF and NIT documents

M Charter copy, including their corresponding amendments or in-
corporations, if any.

B Card Identity copies of the company’s binding parties

B Financial Statement closing the three last fiscal years, signed by a
Public Accountant.

M Trial Balance updated, if it has been issued after the six months
of its closing date

H Debt Table
B Workload Table, for those companies that work through contracts
B General information about the company's activity

The suppliers will be able to deliver or not the following docu-
mentation:

Bl Calculation of the revenues corresponding to one year, as of the
beginning of the process. If the supplier presents cyclical sales, it
shall indicate the quarterly sales percentage.

When analyzing procurement
requirements... —1
I the opercion uader
the amponosyy of the Munchases
Canmitnee
|
Include the nperstion ﬁn.l.n.m]
in the Procusemeni Pre-negotime and Valldaie supplion’
Commtcgnds | | diculipeniom | FEm
Espera | |
v
Suthmin belor the ¢ Repart s the
Procurcsnent Cantmitios By elecrronic Coritior
Lisl=tii]

o > e ..
[0 Mo the pperatinn
l‘l'n

I the operation under the
somperence of o bigher sutsaomy’ Yo

lN-u

lwhm

St the operstion
103 highes amoooamy

Bl Costs and expenses to be incurred for the present period, as well
as potential investment or acquisition plan of machinery and
equipment.

B Remodeling planned for the period

B Indicate the flow if the supplier is considering to cancel dividends
in cash.

M Projection of debts repayment with the banking system (capital
and interests)

W If the supplier does not have cash flow, it shall indicate the
following premises: sales estimated for the following year;
monthly percentage of sales, estimation of benefit margin for the
following year.

Optional documentation: Monthly projection of cash flow for a year,
from the starting date of the process, in order to apply for Banesco

supplier.

H As of 2008, the areas shall request this information to their
suppliers that have or cover the amount of Bs.F 1,000,000 and
send it to the Credit Area, addressed to Mr. Rafael Calles, who
will be in charge of the Financial Evaluation. They shall also attach
the Evaluation of Operational Risk.



Main action lines in 2006

M First steps of the National Systems of Payments” modernization,
according to what has been promoted by the BCV along with the

financial institutions.

B Fulfillment of the minimum levels legally established in relation
to the specialized credit portfolio.

M Fulfillment of the new regulation related to the so-called indexed
credits.

Management evolution against 2006
and main action lines in 2007

H Continuation of the BCV's initiatives to encourage the moder-
nization of the National System of Payments which marked the
beginning of the project second stage.

B Successful fulfillment of the Currency reconversion process.

M Fulfillment of the minimum levels legally established in relation
to the specialized credit portfolios.

Commitments made for 2008

B Strengthening our structure to solve our customers’ claims which
are remitted to the Bank by the Superintendence of Banks.

M Strengthening the areas that evaluate and analyze the different
bills with an impact on the financial sector which have been in-
troduced by the central government in the Enabling Law and
considered by the National Assembly.

Our Commitments @
to the Authorities

Our Policy

A fundamental factor of Banesco’s philosophy is the efficient encou-
ragement of social inclusion of the groups that remain outside the
financial system, as an instrument to foster the struggle against
poverty and to support the economic growth of the country. This,
in turn, helps to achieve the central governments goals which are
established in the Constitution.

We also work to be an active partner both for the central government
and regional and local governments, in order to encourage the de-

velopment and diversification of productive activities.

Banesco’s doctrine is based on a careful observation of its fiscal
obligations, not only to abide by the regulations in force but also as
an integral part of its social responsibility and institutional re-
putation.

Therefore, as corporate citizens we respectfully observe the laws on
fiscal and parafiscal matters, honor within the established period the
commitments and legal contributions, both the national and
regional ones, as well as the contributions to the banking sector re-
gulatory bodies.

Modernization of the National System
of Payments

The Phase Two of this project was implemented in January, as a part
of the initiatives launched by the Central Bank of Venezuela and
financial institutions towards the modernization of the National
System of Payments.
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to the Authorities

\ Taxes Paid for own Operations (Thousands Bs.F)
| 2006 2007 | %Variation
IRs ’ T 00 3
Tax on Economic Acsivitien 25,659 ALET 67,16
Fax on Fieancial Transacrions - 5,584 .
Viluz Added Tax 63,277 78,500 4.1
Conzributian Oeganic Law of Science. Techeology
and Insewation, . 31,705
Tecrology project . 19,919
Taking Projecs . 380
Comtributions . 2N 4
Corzmerciad Publicity and Urban Beilding 483 579 L1
DR Bl ‘ ‘
Lavw il Food Bor che Woakers 1296473 1639302 pT
k Parafiscal Contributions [housands Bs.F)
| 2006 | 2007 | % Variation
Law o Hoening and Habir 1,706 10472 mn
S50 (Soctal Sevutiey) 12,107 18602 siT0]
Emplovent Law 2570 4,104 568
INCE jan 5.1 i)
\ Contributions to SUDEBAN and FOGADE [Thoassnds BuF)
| 2006 | 2007 | % Variation
Eqminu'nlﬂmrnfﬁuﬁsmdulh:r Fnascial Instiugions. 200085 3036 160
Fund of Guarsntee of deponits and Banking Protectsan 65041  AT7.02 A8

Banesco adjusted its systems to send Payment Files to Third Parties
in accounts held by other banks, Credit Cards payments of other
banks and Transfers to Third Parties in other banks, which are li-
quidated during the same labor day of its reception.

Besides, the internal processes of control for Third Parties transfers
were automated, as well as those for the Management of Transfers
Operations for Corporate Customers managed by the Treasury. In
March we achieved the implementation of the Phase III of the CCE
Project, corresponding to the Domiciliation process in accounts held
by other banks. To achieve this it was necessary to make all the ad-
justments required for sending domiciliation files, Internet and
ATMs for domiciliation requests.

In June 2007 the Electronic Payment project was implanted, creating
important improvements in our Suppliers Payment Service. This
system allows companies to manage a payment schema that makes
easier its conciliation, the issuance of payment receipts with detailed
billing, electronic notification to the beneficiaries, and consultation
of operations via Internet by customers and beneficiaries.

Currency Reconversion

The VP of Operations was a key factor for the success of the Currency
Reconversion process. In this sense, the required tests were conducted
so as the systems supporting the operations could be active at the
beginning of 2008.

Likewise, before December 31, 2007 an amount of Bs.F 819 million
was distributed to support the launch of the Currency Reconversion
process in subsidiaries and ATMs.

We achieved the coordination, alignment of activities and processes
carried out by the project, guaranteeing the transaction synchro-
nization, versatility and success (deadline).

Additionally, and as an added value to the management, the Control
Center was designed and implemented, which allowed a careful
minute by minute follow-up of the transaction period and birth of
the so-called Bolivar Fuerte (“Hard Bolivar”), ensuring the detection
and immediate solution of potential adverse events and certifying
the project’s success.

During the second half of 2007, we continued with the process of
awareness of the Bank’s internal and external audiences about the
Currency Reconversion process and the adjustment of all the pro-
ceedings required for an ideal functioning, vis-a-vis the customer in
record time.

The importance and impact of the Currency Reconversion on our
business and Banesco’s permanent and firm belief that we must
fully enforce the laws and regulations imposed by the State, guided
us during the second half of 2007 to establish a 46-project work
program, over 390,316 m/h with 40,000 planned activities, the par-
ticipation of a multidisciplinary work team composed of 1,000
people, IBM support as Consultancy team and the hiring of 49
technology suppliers, detection of 196 impacted applications and
1,222 business processes to be redesigned, development of systems
at our software factory in Buenos Aires where 25% of the tech-
nological requirement were executed, use of the best-known me-
thodology for systems development and establishment of a control
and monitoring room.

We conducted 6 rehearsals with all the impacted systems of the bank,
made 3,185 visits to customers (1,552 specialized bankings and
1,633 SMEs) and gave 96 massive public lectures all over the country,
as well as the detection of operating risks and its mitigating actions,
an aggressive and appropriate communicational strategy, supporting
at the same time our human capital with training for over 10,000
employees. All this made possible the achievement of an impeccable



Informative Lectures
In 2006, Banesco

| Informative Lectures

begun a nationwide
cycle of lectures : Ne af Neof Ne
Y ’ Year Lectures | Participants | Target-Citses
opened to the general

. 2006 3 1,78 16
public, where experts 34 ta Bdsd 1
on this matter gave = % Vartatian 11428 {3330 50

detailed information

about credits of the specialized portfolios and how to get this kind
of financing. Due to the high impact of this initiative, in 2007 this
activity was underlined, with a significant expansion of the budget
portion devoted to these activities. This allowed an evident increase
of the geographic coverage. The number of lectures given mirrors
the increase of beneficiaries in terms of information and credits
granted.

We make available to the regulatory bodies all the information
related to the credits we offer, when they ask for this information.

. Specialized Credit Portfolios

Our Commitments @
to the Authorities

Specialized Credit Portfolio

Banesco has excelled in term of fulfillment of the minimum
levels legally established in relation to the specialized credit
portfolios (agriculture, tourism, micro-credit and mortgage
credit, and their different modalities, both in 2006 and 2007),
treating them as credit operations that create wealth and foster
the activities which directly support the productive development
of our country. We emphasize the timely attention to our
customers’ requests, providing them with services and products
adjusted to the specific needs of each economic sector and always
supporting the initiatives that involve the creation of direct and
indirect jobs.

On the matter of mortgage credits to acquire a principal home,
Banesco has achieved a progressive increase of our response level,
financing each year a growing number of families nationwide.
This means that many Venezuelans are able to materialize their
dreams of having a home property thanks to Banesco, while at
the same time we help to improve our customers” and their

families quality of life.

Portlulio 2006 2od7 00 2007 2006 2007
Toal Tonal

Ampis Amount L % % b L b %
Modadidad (MM BoF) | (MM BoF) | Vartation|  Required | Required | Yatiathon sned | Muintained L
Torathem L85 IT06794 142 15 3 b LG 305 4120
Micr-meprescuns 1925001 TS50 2990 3 3 . 5T 659 1381
J|.5r1u..l|:;rr WHATLS  LSALGM AT & i} 3135 1750 L4 BAS
L Momgage MLGB0E 4505007 L7z L] § (A 11 507 1335
CF Mormgage oo el 4158500 " 7 5 [28.5T) i d6R LE ]

Currency Reconversion process, with excellent results for our
customers, the regulatory bodies and our organization. Banesco
was the bank with the lower interruption time of its services, and
the higher availability of Bs.F in the market through our wide ATMs
network and subsidiaries, without incidents as a result of the
Currency Reconversion process. Thanks to this performance, the
BCV and the Superintendence of Banks congratulated and ack-
nowledged Banesco’s excellence, ratifying again our leadership in
terms of technological advance in the Venezuelan market.

EXTERNAL CAMPAIGNS

M In order to address our varied audiences, we develop the following
campaigns:

M Publication of 10 special editions on the national printed media.

B Merchandising at subsidiaries.
B Publications at Banesco’s sites.

M 0-500 FUETEL, phone attention center exclusive for Currency
Reconversion.

M Distribution of BCV leaflets related to the Currency reconversion.

INTERNAL CAMPAIGNS

M Internal communications campaigns with 75 different materials
(newsletters, boards, newspapers, etc.)

B Design of the Currency reconversion site.
M Existent relation with the regulatory body.

B Sudeban paid two visits to Banesco and made inspection reports.
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to the Authorities

Regulations

Banesco pioneered in the fulfillment of the following regulations:
Tax on Financial Transactions (ITF), Change of Time Zone,
Franchises Requirements Visa and Master Card and CADIVI.

B Banesco begun successfully and on record time the application
of the Tax on Financial Transactions, simultaneously with the
complex program of Currency Reconversion, adjusting its trans-
actional systems in order to comply with the collection of the new

tax.

B Banesco was N° 1 in the updating of all its systems and platforms
for the change of Venezuela’s Time Zone in a transparent manner
for our customers. We automated over 12,000 workstations and
more than 800 servers in just 45 minutes.

B We complied on time with the duties as Exchange Operator, in-
corporating to the CADIVI portal all the requests of foreign
currency (Internet, travel and cash) required by our customers in
the 2007 last quarter.

The review and renewal of CADIVI Module 2008 certificates
allowed our customers to continue using their credit cards abroad
after the change of the year, comply with the technical regulations
published and imposed, and maintain continuous conciliations
of the CADIVI and Banesco databases.

Banesco also fulfilled the provisions established by the Organic Law
of Science, Technology and Innovation, which fixes a 0.5% con-
tribution of the annual gross revenues obtained through innovation
projects. In 2007 the Bank devoted Bs.F 50,000 to Interciencias and,
additionally, Bs.F 7,797,000 to proprietary projects related to the
area of technological innovation.

Likewise, the institution complies with the Organic Law against
Illegal Trafficking and Consumption of Drugs and Narcotic
Substances (LOCTISEP) and the Article 96 linked to the corporate
responsibility in drugs prevention, according to which private and
public legal persons with 50 workers or more will allocate one per
cent (1%) of their annual net income to integral social prevention
programs against drug trafficking and consumption for their workers
and families; 0.5% out of this percentage shall be allocated to integral
protection programs for children and adolescents, who will be the
first and more important priority. The legal persons belonging to
economic groups will be consolidated in order to comply with this
provision.

In this way, Bs.F 53,370 were authorized for the Fundacuid, a
foundation that in turn allocated the resources for the contract of
professional technical assistance on the matter of drugs for the
community that hosts the Canaima School (AVEC) in La Vega,
Caracas.

Fines and non-fulfillment
During the years that ended on December 31, 2007 and 2006,

Banesco did not receive from the National Securities Commission,
Central Bank of Venezuela or FOGADE, any kind of sanction due
to non-fulfillment of the regulations established by these regulatory
bodies. Banesco did not receive any sanction for non-fulfillment of
the guidelines established by the rules in force in relation to free com-
petition or anti-trust rules. In relation to the communications
received from the Superintendence of Banks and Other Financial
Institutions, no events were recorded with a signiﬁcant impact on
the Bank's financial situation and patrimony.

Lawsuits, eventualities, contractual and fiscal commitments are half-
yearly showed in the Financial Statements audited by the Bank,
according to the requirements of the Regulatory Body and included
in the Commitments and Eventualities Notice. The bank does not
expect these lawsuits, eventualities, contractual and fiscal com-
mitments to produce any impact on the financial statement as a
whole, up to December 31, 2007 and December 31, 2006. These
audited financial statements can be seen at the Venezuelan Banking
Association Web page (www.asobanca.com.ve).

Likewise, we keep a close eye to the strict fulfillment of the legal
provisions to which Banesco is submitted as a financial institution,
such as: the Decree with Rank and Force of the General Law of Banks
and Other Financial Institutions, the regulations and instructions
established by the Superintendence of Banks and Other Financial
Institutions, through its instruction manuals, announcements and
official letters. It is worth mentioning that, due to the fast growth
rate experienced by the Bank during recent years, we have con-
siderably strengthened our organizational and functional structure,
the internal control systems, supported by cutting-edge technology
and a human capital committed to the Bank in order to face and
meet on time the demands of the regulatory bodies, our customers
and the general public.



The Making Process of the Corporate .‘

Social Responsibility Report 2007

Principles for the definition
of the report’s contents

Following the recommendation of the Guidelines for the Elaboration
of Sustainability Reports of the Global Reporting Initiative (GRI),
Banesco considered each one of the principles for the definition of
the report’s content and reserved several paragraphs to analyze and
apply them to our report.

Banesco evaluated organizational factors and strategies in order to
determine the materiality of the report’s information, and to this aim:

1. The review of the organization’s mission and vision led to the
following topics:

B Financial access and inclusion.
B Tailor-made innovation and offers for the customer.
B Quality service follow-up.

M Increase of the human capital’s competences as relevant aspects
of this report.

2. The expectations of employees, stockholders, suppliers and
customers were analyzed through an internal exchange with the
areas that maintain a continuous relation with them (Human
Capital, Innovation, Marketing, Sales, Administration, etc.). The
interest topics that emerged from this analysis were:

M Actions to improve the employees’ quality of life (for example,
the 7iu Casa con Banesco program).

M Training programs.
M Health and Safety campaigns for the employees.
M Fair wages over the minimum wage.

M Rules for the relation with suppliers in a Procurement
Commitment.

B Dialogue spaces (such as Words for Venezuela, lectures on
Currency Reconversion to the customers, regional visits by the
Bank’s president to the customers, among others).

B Mutual satisfaction (between employees and organization,
customers and organization, social partners and organization).

B More and better Access Infrastructure, with availability and
safety guaranteed.

B Jointactions to support the community through the Social Partners.
B Reduction of paper and energy consumption.

Bl Capital democratization through the issuance of preferred shares.

Banesco’s stakeholders groups are the axis of its CSR program.
Therefore, this report has been organized around them and devotes
a whole section to each one of them, where the reader is able to
observe the stakeholders’ mechanism of participation in 2007, with
the organization and the number of media used to inform and being
in touch with them.

First of all, the internal stakeholders are the stockholders and
employees. In the case of the employees, we have compiled in this
report the results of two of the follow-up instruments to measure
their satisfaction levels with the organization and actions to improve
their quality of life, as well as internal information and commu-
nication means.

The main external stakeholders are composed of the customers, the
suppliers and Banesco’s Social Partners, and along the report we show
the interactions made with them in 2007. The report particularly
reports our customers and social partners’ satisfaction surveys with
aspects related to their relations with Banesco.

Other external stakeholders also important for Banesco are the
Authorities and the Community, and as such they have a special
section in this report.

Banesco’s goal is to establish increasingly formal and systematic me-
chanisms to raise the expectations and reasonable interests of its sta-
keholders, with a view to build a formal process of participation of
the stakeholders in the creation of the report’s contents, and provide
a growing guidance for Banesco’s actions in the matter of CSR in
order to meet the reasonable priorities of its stakeholders and report
its performance in relation to those priorities.

With this report, Banesco adopts the premise of reporting its per-
formance in the framework of sustainability. That is, its purpose is
not only to inform about its individual performance, but also to
report its work within a wider context, including:

B The strategy of contributing with the future through the financial
inclusion as a tool to fight poverty and the actions already
underway in this sense, such as Community Banking and the
increase of the available infrastructure for this access.

M Support the cause of training free and productive citizens,
conscious about their role in the public scene, considering that
children and youths are the most relevant and strategic in-
vestment, and that the highest duty of the Venezuelan society is
to strengthen its educational system. For this reason, our efforts
have been focused on an alliance that has multiplied its potential
with more than 12,000 volunteers who work in Banesco, with
over four million customers, with committed businessmen and
suppliers, and with the social partners. In a word, the people

who day by day make things.
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The Making Process of the Corporate

Social Responsibility Report 2007

B The value attached to the organization’s human capital, which is
reflected on wages above the legal minimum, promotions,
continuous training, the support program for buying homes,
among others.

B The importance of dialogue to find solutions and exchange ideas
with social actors who have already found solutions, with spaces
such as Words for Venezuela.

B The organization’s impact on the creation of direct jobs at the
different regions of the country, indirect jobs through the regional
distribution of its suppliers, opportunities and regional services
for the customers and regional donations.

Finally, the content of this report was guided by the Principle of
Exhaustivity (comprehensiveness) in terms of scope, coverage and
time.

In relation to the scope, this report includes all the aspects that were
deduced as relevant for each stakeholders group, based on the internal
knowledge of them, as a formal consultation process was no opened.
However, as it has been previously mentioned, the organization has
plans to establish and put into practice more formal mechanisms to
raise these topics, so as we could focus on the stakeholders’ reasonable
priorities.

The coverage of this report only includes Banesco Banco Universal
in Venezuela, and specifies the organization’s regional results co-
rresponding to its performance on the matter of employees,
customers, suppliers and installed infrastructure.

It is worth mentioning that, in order to favor the comparison of the
data with their current use, in this report all investments and costs
are indicated in Bolivares Fuertes (Bs.F). To do so, all the figures
expressed in “old” bolivars were divided into 1000.

Principles to define the quality of the
report’s content

In order to ensure the quality of the information displayed in this
report, Banesco watched over the enforcement of the principles to
define the quality of the report elaboration, which are established in
the Guidelines for the Elaboration of the Sustainability Report of
the GRI. Fulfilling the principle of Balance, the report gives account
of the unfavorable aspects, such as:

B The actions and amounts of the investment in training were lower
against 2006. Due to the Currency Reconversion it was necessary
to make adjustments to the training programs. We only
maintained those programs that because of business strategy had
to be coordinated, as well as the training of new employees.

B We were unable to achieve at a 100% the training of new
employees on the matter of capital legitimation, basically in the
countryside, as a result of the Currency Reconversion process.
The suspended courses were reprogrammed for the first two
months of 2008.

B The health campaigns achieved lower results than those reported
in 2006. This activity was also affected by the Currency
Reconversion process.

M No training actions on the matter of Human Rights were

developed.
M As for the Code of Ethics, the writing of the new “Code of

Conduct of the Banesco Citizen”, which will replace the previous
one, was delayed for 2008. It will enter into force in 2009. The
Code of Ethics in force is available at our Web site
www.banesco.com.

B The satisfaction of our Social Partners decreased, particularly in
relation to the response time and projects’ results. We ratify our
commitment to evaluate this aspect together with the orga-
nizations that expressed less satisfaction, in order to identify we-
aknesses and take the required steps.

Most of the figures reported were displayed into detail for 2006 and
2007, with their respective variation rates. This allows a comparative
approach of the performance for the two periods. In this sense, it is
important to mention that the 2004 to 2006 reports did not include
the same indicators used in the present report. We also did an
important review exercise of the figures and homologation of the
sources affecting the compatibility of the indicators used in the
reports from 2006 and backwards.

The source of this lack of compatibility was the fact that the data of
one topic were obtained from different areas of the Bank and, in
some cases, there were differences in the method to classify the in-
formation.

To solve this problem, during the process of data recovery in 2007
Banesco established one representative per issue and then a res-
tructuring was applied for the purpose of comparing the figures
previously supplied for 2006.
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Some of the task we expect to tackle in depth in future reports in
order to fulfill this standard is the comparison with the results
obtained by other financial institutions in the variables of public
nature (Benchmarking), as this report has only offered an incipient
treatment in this sense.

With a view to guaranteeing the Precision of the Information, this
report has used the technical protocols of the GRI’s guidelines in
order to understand and formulate the quantitative and qualitative
indicators presented. In general terms, the quantitative indicators are
reported together with the variables that allow their calculation. This,
in turn, makes easier the understanding of how they were obtained.

The data reported correspond to the organization’s registries at their
different systems of information management or internal registry
mechanisms. In general terms, the data corresponds to public in-
formation published and reported to the regulatory organizations,
so they are perfectly verifiable.

The Frequency of the report in annual, as it is clearly established.
The report is published during the second half of the year following
to the year reported. In this sense, Banesco intends to publish the
report of the next year (2008) during the first half of the following
year (2009). Another advantage to improve the report is the noti-
fication about when will be the next updating of the report. This in-
formation has not been included as a part of the information

supplied.

.

\ Adjustments made to 2006 data

Organization/Instisution | Project

Fey Alegria Beilding and procusement of Higher Education
Latition

Panotama Noechooks

Leousse Encyclopedia

Sevmal worka

43N
45.153
400,000

Passosrares Newspaper
El Nacional Newspager
Inveatment im Colina
de Bello Monte, Caracan 11596
Totad BeF 1. 366482

darrrrmran sl b SO0 and weclasgliod v be anclieded v sl crreripanding mapl jm oy S0 Savcial Reperr

Another premise of this report was Clarity. For this reason, the
2007 report includes the most relevant elements in a readable
document in terms of language simplicity, the visualization of figures
and graphic expressions of the management and the volume of pages.

In order to guarantee the Reliability of the information displayed
and the procedures followed for the elaboration of this report, it has
documented all its internal sources for each aspect reported, and they
has been submitted to the verification of External Auditors before
its publication.

As this report excluded information about subsidiaries and joint
business, it was not necessary a base to consolidate information
different to Banesco Banco Universal’s information.

Additionally, other changes included in this report in comparison
with those published in previous years are: the inclusion of the
inventory of 2006 main action lines, the 2007 actions and the 2008
commitments for each chapter of the report, as well as the sections
titled Description of the main impacts, risks and opportunities and
Making Process of the Report.

For the year ended on December 31, 2007, the Performance
Indicators included in the Guidelines for the elaboration of the
Sustainability Report, version 3.0, have been submitted to the review
of our external auditors: De la Vega, Mdrquez, Perdomo & Asociados
(Horwarth Venezuela), who also act as external auditors for the Bank
and the companies of our financial group.

-
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2.8 Dimensions of the informant organization, incloding: 5,132,
Mumber of employeess 5

Met sales (for private secoor organiztions) or nex reveniees (for public sector organizations).

~Total capitalration distirguithed in terma of debt and ner patrimany (public secor arganizations),

~Amoant of products o services provided

1.9 Significans changes during the pericd covered In the repart sbous size, strucrure and propeny of the ceganizarion, including: 7.8
« Location of the activitics ar changes produsced o the activities, openings, closures and expansion of facilitie.

- Changes on the social capiral smacrure and other fypes of capind, cpitl maintrance and smendment operaions (peivase soctor arganizasions).

210 Awards and acknewledpements eooeived during the pesiod cavered in the report. 14
3. Report's REPORT PROFILE
Parameters 3.1 Period covered by the informaricn concsined in the report (for example, fiscal year, narural vear), 593
3.2 Diste of the latest repoet made (if any) 5,93
1.3 Cycle of repore prosentarion {yearly, bicnnial, ere.). 5,93
3.4 Congacy persan to pose questions shout the report o i content. i
REPORT SCOPE AND COVERAGE
3.5 The definition process of the mpart’s content includes: 9193
- Dietermination of material aspects

- Priarity of the aspects included in the report
« Identification of stikehokders that are expected to use the repont, acconting w the arganization

3.6 Conerage of the reposy {for example, councries, divisions, subsidiaries, renaed facilivies, joing vennares, suppiers). 9293
37 Indicate the exisence of [imitstions of the reparts scope or coverage. 9293
3.8 The base to include infarmation in the case of joint venmres, subsidiaries, rented facilities, activities provided by sub-coniractons
and ather entities that could have significans impacy over the compatibiliy berween periods and/or srganduarions. 293
) 3.9 Data buse messirement pechniues 1o make calculations, including the hypothests and underlying rechniques 10 the estimations applied
8§ for the compilarion of indicanrs and all the information conmined in the repart, 90293
8:’ 310 Deescripeion of the potenetal effect produced by the refoemisdation of Enfarmatian included in previows repants, slong with the reswns explalning
c’ such refarmulation (for eample, mergers and acquisitions, change of the informarion periods, nature of the basiness or ascsment methads), 92,93, 46
8 311 Significant changes in relarion to previous periods in terms of scope, coverage or assessment methods applied 1o the repare 9393
o 3,02 Table indicating the location of the report’s basde contents. 9496
§ 3,13 Dolicy and currens practice for the extermal verificaion of the repore. If the verification repoet in the sussainability repont does
= nod include this, the scope shall be explained, a5 well as the base of any other eenal verification. iFany, The relation berwoen the infornune
= arganization and the verification's supplaerds) shall also be explained. 9%
5 4. Governmenr, _ GOVERNMENT
Z cammitment 4.1 The government serucnare of the oqganization, incduding the commirees of the highest government body in change of dutics such 25
g and stakeholders’  the definition of the sratcgy o organizational supervision. 16-21
% participation 4.2 I shall be indicared if the president of the highest government bedy aos simultscouly x an excowive (if s, indicate hiuher funcrion
= in the onganiztion’ Basnd of Directors and add justificstion), 17
S 4.3 For organizazions with a unitary ruling seraceire, ir shall be indicated the rumber of independent or nan-cvecurive members
'% of the highest povernment body. 17,18
=} 4.4 Employess and siockholiders' mechanisms m communicate mcommendaions and indicisions i the highest government body, 16,22
S 4.5 Relation among the resibution of the members of the highes government body, high directors and evecucives (induding the agreement
E af job sbandonment] und sogantzation performance (inchiding s social and envirannsental performance), 17
IS
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and social performance, and the sze of their implementazion, 7
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COMMITMENT TO EXTERNAL INITIATIVES
411 Deescriptian of bow the arganieation has adopted a precautlonary appeoach ar sesement. 8.9, 1811
4.12 Social, environmental and economic principles or programs externally developed. as well as any other initiative supponied or approved 3752, 7281,
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STAKEHOLDERS PARTICIPATION
4,14 Relation of stakeholders inclsded by the arganization 9,10,91
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4,16 Approaches sdopeed for stakeholders inchuion, including the frequency of their participation by rypes and casegories, 9,10, 18,22, M-
35, 40, 41, 66
68, 7717
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IN GOOD NEWS

SociAL BALANCE 2007

2007 Accumulated 1998-2007
l SOCIAL INVESTMENT (Bs) (Bs.F) (Bs.) (Bs.F)
APPLICATION THIRD PARTIES
RESOURCES AND BANESCO 20,559,136,683 20,559,137 72,063,841,464 72,063,841
* Solidarity (Capital and Regional) — - 1,792,017,000 1,792,017
* Words for Venezuela 493,258,001 493,258 3,307,401,000 3,307.401
* Fey Alegria 3,500,004,000 3,500,004 13,445,350,000 13,445,350
* State Foundation for the Venezuelan System
of Children and Youth Orchestras 250,000,000 250,000 3,342,969,000 3,342,969
* Venezuelan Assoc. of Catholic Education (AVEC) 1,017,000,000 1,017,000 2,288,260,000 2,288,260
¢ Higher Education Universities and Institutes 475,395,000 475,395 4,474,676,000 4,474,676
* Banesco Life Scholarships and Other
Academic Scholarships 112,334,375 112,334 538,337,375 538,337
* Other Education Institutes and Organizations 433,212,000 433,212 620,167,000 620,167
* Venezuelan Foundation against Infantile Paralysis 160,557,000 160,557 487,919,000 487,919
* San Juan de Dios Hospital 11,592,000 11,592 213,326,000 213,326
* Red Cross 103,011,000 103,011 341,262,000 341,262
¢ Other Health and Medical Care Organizations 105,938,000 105,938 579,737,000 579,737
* FUNDANA 173,532,000 173,532 1,144,114,000 1,144,114
* Civil Assoc. Don Bosco Houses Network 370,159,044 370,159 530,159,044 530,159
* Salesian Ladies Association 226,443,000 226,443 533,916,000 533,916
* Assistance to Abandoned Children
and People with Special Needs 560,640,000 560,640 1,482,402,000 1,482,402
* Toys donation to the communities 548,498,000 548,498 2,260,674,000 2,260,674
* Editorial Projects and Publications 1,918,582,909 1,918,583 3,363,231,690 3,363,232
* Computers donations 6,207,000 6,207 397,585,000 397,585
¢ Other contributions 3,003,756,751 3,003,757 5,567,062,751 5,567,063
* Investment in work at Colinas de Bello Monte = = 1,482,402,000 1,482,402
* Social work of the Church 100,000,000 100,000 801,711,000 801,711
* Mayoraltics, regional governments and other
State organizations 142,634,000 142,634 667,947,000 667,947
Non-contractual social benefits
for Banesco employees 6,794,655,266 6,794,655  22,446,528,266 22,446,528
Contribution Corporate Volunteering 51,727,337 51,727 105,134,337 105,134
Application Article 96 LOCTICSEP 3,029,586,492 3,029,586  17,466,951,492 17,466,951
® Venezuelan Assoc. for catholic Education (AVEC) - - 4,434,352,000 4,434,352
* Children Museum - - 300,000,000 300,000
* FUNDANA = S 110,000,000 110,000
* Alliance for Venezuela Free of Drugs - - 100,000,000 100,000
 ABC PRODEIN (School Santa Marfa City,
Petare. CISAMA) S o 276,000,000 276,000
« Educational Foundation Canaima Schools - - 571,950,000 571,950
* Civil Assoc. Don Bosco Houses Network = — 508,217,000 508,217
* Education (Campaign against drugs and sports events) 3,029,586,492 3,029,586 11,166,432,492 11,166,432
L TOTAL SOCIAL INVESTMENT 23,588,723,175 23,588,723  89,530,792,956 89,530,793
l COMMITMENTS MADE 10,532,161,956 10,532,162 10,532,161,956 10,532,162
Fey Alegria 10,124,987,000 10,124,987 10,124,987,000 10,124,987
Civil Assoc. Don Bosco Houses Network 407,174,956 407,175 407,174,956 407,175
l TOTAL COMMITMENTS MADE 10,532,161,956 10,532,162 10,532,161,956 10,532,162
l GENERAL TOTAL SOCIAL INVESTMENT PLUS
34,120,885,131 34,120,885  100,062,954,912 100,062,955

COMMITMENTS MADE

Data expresed in Bs and BsF

For Banesco it is a pleasure to publish our Social Balance
corresponding to the closing of 2007, in an exercise of
transparent management with all our stakeholders. This
is the summary of Banesco's efforts during the year in the
social and environmental fields, which account our con-
tribution to sustainable development.

Banesco closed 2007 with excellent news for all the
Venezuelan people. During that year we invested 3% of
our profits in the development of several initiatives and
projects focused on the education and health of each
Venezuelan citizen, through our Corporate Social
Responsibility Program.

These achievements are the result of a hard work co-
ordinated together with our Social Partners Fe y Alegria,
Don Bosco Houses Network Civil Assoc., Foundation of
the Child in Need of Protection, Andrés Bello Catholic
University, Salesian Ladies Assoc., Children's Museum,
Venezuelan Red Cross, Venezuelan Foundation against
Infantile Paralysis, Venezuelan Anti-Cancer Foundation,
Venezuelan Assoc. for Catholic Education, Apoye
Institute Civil Assoc., State Foundation for the
Venezuelan System of Children and Youth Orchestras,
Venezuela without Boundaries Civil Assoc., and A
Friendly Hand Civil Assoc.

To be responsible means for us to recognize and respect
each person and community with which we are
connected. What is essential is to recognize ourselves as
an organization of people for people. To be responsible
is always to build the country, to support Venezuela.

With this report, we intend to go deeper into our dialogue
with the community, exchange experiences and learn
constantly from everyone who has a daily interaction with
our organization. We ratify our commitment to sustain
this effort and the perseverance that has guided our work
for over a decade for the benefit of all Venezuelan citizens.

DIRECTORS: Nelson Becerra Méndez
Juan Carlos Escotet Gonzalo Clemente Rincén
Luis Xavier Lujin Fernando Crespo Sufier

Miguel Angel M Salvador Cores Gonzal
Maria Josefina Ferndndez ~Carlos Acosta Lépez

Banesco

MORE THAN A DECADE
OF CORPORATE SOCIAL RESPONSIBILITY

RIF J-OPONI0-3
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" Auditors’ Report

Banesco Banco Universal, C.A.

Report on procedures previously agreed for the verification
of the Performance Indicators included in the 2007 Corporate Social Responsibility Report.
Year finished on December 31, 2007

Horwath Venezuela Tom St Apaiod

De la Vaga, Marquez, Perdomo & Caracan 10104 - Vinezuela
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Report on Applying Agreed-Upon Procedures for the Verification of
the Social Responsibifity Report Performance Indicators included in
Banesco Banco Universal, C.A. 2007 Corporate Social Responsibility Report

To the Board of Directors and Stockholders of
BANESCO BANCO UNIVERSAL, C.A.

1. We have applied the procedures listed in the third paragraph, agreed-upon with the Board
of Directors of Banesco Banco Universal, C.A. with the sole purpose of helping you
evaluate the accompanying performance indicators for the year ended December 31,
2007, provided by the Bank in report identified as Attachment | - “Banesco Banco
Universal, C.A. 2007 Corporate Social Responsibility Report”. The preparation af
“Banesco Banco Universal, C.A. 2007 Corporate Social Responsibility Report” as
well as the design, implementation and maintenance of its elaboration processes and the
basis and criteria for s submission is the exclusive responsibility of the bank's
management. Our responsibility is to express an opinion on the Performance indicators,
based on the procedures applied in our limited review

2. This agreed-upon procedures engagement was conducted in accordance with the
generally accepted audit standards and the Sustainability Repaorting Guidelines issued by
“Global Reporting Initiative (GRI) version 37, as well as the review standards issued by the
International Federation of Accountants for warks of reviewing ISAE 3000 (International

] Standard on Assurance Engagements 3000) in regard to limited assurance. Such

a standard requests that planning and performance of our work allow for obfain a limited

assurance grade on the information subject to review.

3. Following are the procedures applied and agreed upon with you during aur review;

=« Meetings with Banesco Banco Universal, C. As, staff parlicipating in the
compilation of infermation recorded in the report named “Banesco Banco Universal,
C.A. 2007 Corporate Soclal Responsibility Report” and in the elaboration of
indicators which are the object of our review in order o gather the required
infarmation far its verification

= Apalysis of the processes carried oul by the Bank to obtain and validate the data
submitted in “Banesco Banco Universal, C.A. 2007 Corporate Social
Responsibility Report”,

007 CORPORATE SOCIAL RESPONSIBILITY REPORT Banesco
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/N Horwath Venezuela

s« \erification that the indicators provided by the Bank consider the aspecis
suggested by (GRI) in the Sustainability Repbriing Guidelines issued by “Global
Reporting Initiative (GRI) Version 3°, and assure the importance of the information
presented in regard o the Bank's situation.

« A verfication process, throughout verification tests based on the selection of a
sample of the calculation of quantitative and qualitative indicators included in
“Banesco Banco Universal, C.A. 2007 Corporate Social Responsibility
Repert”, corresponding to the year ending in December 31, 2007 and its
appropriate compilation from the data provided by the Bank’s information sources.

« \Verification of qualitative information on indicators of the "Global Reporting
Inttiative” (GRI-G3) included in “Banesco Banco Universal, C.A. 2007
Corporate Social Responsibility Report”™.

s« Review through the analysis of the submitied internal information on updates
carried out by the interested parties throughout the year regarding Identification,
collecting information. and existing relationships

4, Based on the obtained results, from applying the procedures described in paragraph 3,
agreed upon with the Bank's management, to the effects of review of Performance
indicators of the year 2007, provided by the Bank to be reviewed and included in
“Banesco Banco Universal, C.A. 2007 Corporate Social Responsibility Report”,
significant deviations nor omissions have been found in the reviewed information, neither
other circumstances indicating that the procedures to obtain social information carried out
by the Bank had not been properly described in the presentation of indicators included in
“Banesco Banco Universal, C.A. 2007 Corporate Social Responsibility Report”
Therefore, we establish a B level rating based on the application levels established in the
Sustainability Reporting Guidelines Version 3.0, prepared by Global Reporting Initiative
Should a different approach been applied, other matters would have been identified and
reported

C.NV.N®B82-2003

Movember 18, 2008

B
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Banesco Banco Universal C.A.

Performance Indicators

GRI 3.0 INDICATOR INDICATOR Wm

a:! Ganeratsd and distributed direct sconamic value, including revenues, Main Ventied 11-33
development costs, employees’ retribution, donations and ather imvestments
in the community, non-distributed benefits and capital payments 1o suppliers
end govemment.

EC3 Coverage of the organization's liabilities caused by social benefit Main Verified 30-34, T1-77
prograsms.

EC4 wmmmmm

o hﬂ-

EC5 ECS Rank of ihe relationships between the standard Initial wage and the  Additional Veried 26
minimum local wage in places whene significant operations ane under

ECE  Policy, practices and panses proportion comesponding io local suppliers.—— Main Visrifiad 11,82-84
n places where significant operations are under development. !

ECT Proceedings for local hiring and proportion of high officers coming from  Main Verified B5-B6
fhe local community In places where significant operations are under
development.

ECB  Dovelopment and impact of the investments on infrastructures and the Main Verilied 37-41, 4349
-services suppled, mainly for the public benedit wough commercial
mﬁmmhmrhm

ECH Mmmunmmm Additional Verilied £-12
impacts, including the scape af thase impacts.

GRI 3.0 INDICATOR INDICATOR VERIFICATION m

EN1 mmmnuﬁnum
ENZ Percentage of materials used which are market value materials.

ECONOMIC PERFORMANCE INDICATORS

ANCO UNIVERSAL

I3

EN3 Direct consumption of energy detailed by primary scurces. Main Verified 78
ENS Energy savings due fo conservation and efficiency Additional Verified 78

----------------------------------------------------------------------------------------------------------------------------------------------------

ENB mmamwm Main Vrifiad 75-81
ENS  Water sources that show significant impacts due to water taking. Additlonal 2 —

EN11 Description of nelghbosing lands or located within natural places Main 3 o
protected or non-protected high blodiversity areas. indicate the
location and size of the lands owned, rented or managed considored
u#hﬂﬁmhmﬂhﬁm

EN12 mthWMNMhM Main 4 ==
natural locations or non-protected high diversity places, produced
by the activitles, products and services In protocted areas, high
blodiversity areas and non-protected amas,

ENVIRONMENTAL PERFORMANCE INDICATORS

007 CORPORATE SOCIAL RESPONSIBILITY REPORT Banesco
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Banesco Banco Universal C.A.

Performance Indicators

GRI 3.0 INDICATOR INDICATOR VERIFICATION m

Aspect: Biodiversity
EN13 Protected or restored habitat Additional
EN14 mmmmmmwﬁum Additional 4 =
of impacts on biodiversity.
Additional

EN1S mumm in terms of their extinction risk level,
included in the Red List of the IUCN and national lsts and with
habitats located in areas affected by the operations according
1o the danger degree of the species.

....................................................................................................................................................

EN1G Eumwmmmm“mmm Main
EN17 Other Indirect pas emissions of green hoise effects, by weight Wain
EN19 Emissions of dangerous substances for the ozone layer, by weight. Main
EN20 NO, 50 and other significant aerial emissions, by type and weight. Main
ENZ1 Total dumpings of sewage walers, according o nature and destination. ~ Main
EM23 Total number and volume of the most significant accidental spills. Main

EN24 Weight of the waste transported, imported, exported or Irsated Aditional 5 -
which are considered as dangerous, according fo the Basel
Agreements, attachments |, I, il and IV and percentage of waste
internationally transported.

EN25 Identification, size, protection status and biodiversity value of water Addstional 5 —-.
and habitat resources related or significantly atfected by water
dumping or water runoffs of the informant organization.

....................................................................................................................................................

EN26 Initiatives to mitigate the enviranmental impact of products and Main Verified 78
services and reduction degree of that Impact.

EN27 Parcentage of the products dumped and their packing materials which  Main 3 =
ara racovered at the mummmmmm

EM28 muwmmmmmm Main Verified 79,81
due o vickation of the environmental regulations.

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr

ENVIRONMENTAL PERFORMANCE INDICATORS (CONTINUATION]

Bance

EN29 Significant environmantal impacts from products, goods, and Additional Verified 81
matertals transportation that are used for the organization's activities,
as well as staff transportation.

....................................................................................................................................................

EM30 Classification by type of total expenses and environmental investment.  Additional Verified 79-81
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Performance Indicators

GRI 3.0 INDICATOR INDICATOR wm
Employment

LABOR PRACTICES AND LABOR ETHICS PERFORMANCE INDICATORS

" Aspect: Labor / Management Relations

Mdlnrul,_mlndm

Social banefits for full-time workers, not offered
ta temparary o hatf-fime workers, classified
by meain activty,

(T
LAz Tﬁmﬁmmwmdm
LA3

LA4  Percentage of employees covened by a collective
tiargain.

L L L L L R TR e ]

LAS mwumﬂmmm

LAB  Percentage of total of workers represanted in direction-employees
hasalth and safety commitiees established to support the control
and consuftancy for health and safety programs
at the workplace.

programs applied to the workers, their families or the commiunity
mhmﬁmhmm

Lag mwmmwwuﬂm
with unipns.

, prevention and risk contral

LATO Average hours devoted fo training per year and per employes,
classified by employee category.

LA11 abilities management program and continuous training to foster
nmummwwuum
dHMm

LA12 Percentage of employees submitted to requiar performance
ﬁmmm

MMﬂmw

LA13 Composition of the corporate government bodies and payroll,
classified by gender, age. minority groups and other diversity

LA14 Relationship between men and women base wage, classified
by professional categories.

£

Vertfiod 24-25
Verified 23-26
Verifiad 32-34
Venfied 31-32
Verified 26

Additional Verifiad 30-311
Main Verifiod -2
Aditional Verified 30-31
Main Vierifiod 77
- e
Additional Verified 26, 30
Main Venfiod 17- 20, 24
Main Verifis 2%



Banesco Banco Universal C.A. @

Performance Indicators

GRI 3.0 INDICATOR INDICATOR VERIFICATION m

HUMAN RIGHTS PERFORMANCE INDICATORS

GRI 3.0 INDICATOR INDICATOR VERIFICATION | PAGES

SOCIETY 'ERFORMANCE INDICATORS

Aspect: Non-discrimination
HAR4  Tatal number of discrimination incidents and steps taken. Main Vesifiod 26

D e R E R T E T T ]

Aspect: Freedom of Association and Collective Bargain

HRS Company's activities where the right of association and collective Main Verified a-32
bargain could be under significant risk, &s wall &s steps taken
to support these rights,

HRE  Activities identified as involving a potential risk of children Main Vesified 24,26
exploitation incidents and steps taken to encourage
their elimination.

HRT Operations identified &s involving significant risk to be the source Main Verified 28
of forced of non-agreed upan work and steps taken o encourage
their elimination.

......................................................... R R R RN 5 BB S AR RS S S AR E R R R SR E A AR R

Aspact: Security Practices

HRS  Total number of incidents retated to vialations of the indlgenous Additianal 7
peaple rights and steps taken.

Aspect: Community

S01  MNature, scope and effectiveness of programs and practices fo evaluate  Main Verifiod 40-52
and manage tha impacts caused by the oparations at the communities,
including entrance, operation and exit of the company.

502 Percentage and member of business units anatyzed against risks Main Verifiad 26-28
redated to cormuption,

503 Percentage of employses trained in the organization’s Main Verified 28-28
ml. Mﬂmulmhmm Main Verified 32

505 Position before public pelicies and participation in thair development Main Verifed 18
and lobbying activities,

506 Total valuss of finencial contributions or in kind contributions to political Additicnal 8 -
parties or retoted institutions, classified by countries.

frae competition and their results.

508 Monptary value of sanctions or significant fines and total mamber Main Virifiad a0
ol non-maonetary sanctions due to the viokstion of laws and requistions.

-

1
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" Banesco Banco Universal C.A.

Performance Indicators

Aspect: Customer Health and Safety

PA1  Phases of the life cycle of products and services where are evaluated  Main Vestfiod 55-70
thae impacts of thosa products snd services on the customer’s health
and safaty in order to be Improved and; percentages of significant
products and sarvices categories submitied to such evaluation
procedures.

PR2 Total number of incidents due to lagal or reguiatory violations Additional Verified B8-70
or the veluntary codes retated to the products and services impacts
on health and safety during their life cyche, distributed acconding
ihe type of result of such incidents.

B T T T T T T T TP PR T Y T e e e T T T

Aspect: Labeling of Products and Services

PR3 Types of information about products and sevices requined Main Vextfind 55-70
by the procedures and rules in forca and, percantage of products.
and services submitied to such information requirements.

PRA  Total number of regulations and voluntary codes violations related  Additional
1o the information and labeding of products and services, distributed
according the type of result of such incidents

|

69-70

PRS Practices related 1o the customers' satisfaction, including results Additional Verified 6870, 75-77
of tha customers’ safisfaction studies.

Aspect: Marketing Communications -

FRE mmmwmum Main Vertfied 55-T0

PRT Total number of incidents due to the violation of regulations Additional Vexifiad 69, 70
redated fo marketing communications, including pubdicity,
promotion and sponsarship, distributed according the type
of result of such Incidents.

T T R R R R R TR R T IR R YR AR AR A rA AR R R R AR R A RT AR R

Aspect: Customer's Privacy

PRE  Total number of claims dully based in relation to privacy respect Additional Vesifind &7
and customers” personal data drain.

B T TP RS TP E B L P R e P samerraann sanen

Aspect Compliance

PRI Costs of those significant fines due to regulatory viokations Main Vesified 70
in relation to the supply and use of products and services
of the organization.

FRODUCT RESPONSIBILITY PERFORMANCE INDICATORS

BANCO UNIVERSAL

Pages: location of the indicator in the Corporate Social responsibility Report 2007, Banesco Banco Universal, C.A.

(1) During the period covered in this report, no financial contributions granted by the government have been recorded.

(2) All the organization’s headquarters are located at urban lands. Therefore, the water taken is dumped through the urban network.

(3) All the organization’s headquarters are located at urban lands. Therefore, they do not affect protected natural places or with a high biodiversity value.
(4

(5) The organization’s activities do not produce significant emissions or spills of dangerous substances.

All the organization’s headquarters are located at urban lands. Therefore, they do not affect protected or restored areas.

(6) The organization’s activities do not create products that should be recovered at the end of their life cycle.

007 CORPORATE SOCIAL RESPONSIBILITY REPORT Banesco

(7) The organization’s activities are limited to areas free of incidents related to the rights of indigenous people.
102 (8) The organization does not grant this kind of contributions.



Banesco Banco Universal C.A. @

Performance Indicators

Banesco Banco Universal C.A. has prepared this 2007 Corporate

Social Responsibility Report according to the protocols

established by the Global Reporting Initiative, version 3.0 (GRI G3).

The aforementioned report has been submitted to an external verification process
conducted by the audit firm De La Vega, Mdrquez, Perdomo & Asociados
(HORWATH VENEZUELA), which verified that it fulfills the requirements

associated with the Application Level B+.

2002 C C+ B B+ A A+

In Accordance

> 1 1
o 1 1
= Self : !
2~ [ ]
R Declared Vs 5 B
= ! 3 ! 3
. < 2—
Third = =
[
Party E §
EER  Checked = ; £
S — = —
> 5 GB £
Checked :

Banesco is the first Venezuelan organization that obtains

a certification of the Global Reporting Initiative, the schema

of economic, environmental and social sustainability reports most
frequently used in the world. GRI has certified that the

present report meets the requirements of the Application Level B+.

-
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Banesco Social Action Nationwide 2007 (Bs.F)

» Andis Bells Cosbolic Unéveridy (UEAB), Corecs

= Salesion Ledies Assoc.

* Dlon Berscn Houses Netwerk Civil Asot.

= fundenn

» Apoys Cvil Ausac. (Down Syndeome)

* Venervelon Red Cress

* Yaneruelos Feundation Agaimt nbontile Porohyais

* Festefiv

# (hildren’s Museum Foadation

= Yenervelon Assex. for Dowa Syndrome

» ways Friends vl Assac

* San Antosio de Pedug Aot

= frignds of the Elder Foundation

* Auftum Aoed Foundation

o A Frisndly Hond (o Asser.

» 1ML do Lis Bis Hospitl

* San Juse de Dies Haspital

® friends of Chidren with Conter Feundation
[!ﬁnﬂqmm

wmm
 Contral University of Yenezvelo (U0V)
* Gmin Balivor Untvessity (US8)
= |54
= AB Prodein

. Hﬁmhﬂdm
. M;Hh?aph?m fot Indigenoes Peapley

-mmm.ﬂnm

* [nsfitue of the Spocn oad Imoge Aty
* Sanin Cruz Kickingbell Club

* Venezuelon Special Dbympic Gomes Foundatien
= Yenervelm-Portuguess Folk Group
* |0, Hsiorioders

* Bolives Film

* Ematerio bomaz

* Joraba Borges

* Diario 2001 [newpaper}

* Saphardic Meseom

* Bl Manie Neighbors dssec.

* Yeneruelon Commivion of Seciol Service, Cotie Community Center
(ompetitivaness

# Neional Center for

* H Nosiosal [mrwipaper]

* Stap by Sep Foundaiion

* |ndivideal

. Greup

* B Universel [newigoper}

* (isor (ertey

* The Goed Samatitan Foendeion —Chikdren with AIDS
* Fugetin Uariejo

* Saniingn de Lada de Comce Privae Schosl

* (ulturel ogends of Cedod Baneico

* Project Coeniry Foendation

= Nafionel Goard

* Rural outpatient depariment “Dic. Jelio Villolobos™
* Teriim TronsporteSion (neperative

1) oo R Copol i, W o Vargs i) 3
r

9%, 500.00
726,443.00
370,155.00
198,489.00

34.400.00
103,011.00
164.557.00

257,125.88 |

1,000.00
10,000.00
§3,334.00

7.000.00

168, 383.00

§9,062.00

150,000.00
4,142.00
11,5900
106,011.00
10,000.00
111441
405000
4,248
1514586
§1,600.00
100,000.00
1347100
101,000.00
10,000.00
192,153.12
38,550

=2 Los Monjes

N ¥

1) e Reon ape i, il d Vegs i)
* WL Schools in Miroeda 107, 265.00
» Sanewco Life Scholorships 5,404
» WEC Schoaks, Copitel Disrict 158,417.85
» Arignio Fembeldi University 43,532.00
» indhvidusl 75,800.00
» Minonds Siooe Regional Gavarnment 364813
» Juost Abdela Aredemic Foundation 10,000,00
« Qur Symbok Schoel 1,953.00
* Aete y Parte Produrcionss 1,5%0.00

Total:
P S 4175,177.68

-

2 ) Certer ol The Phaies Rogom [Corabebs, Cojedes, Arogon, Gudrien nd Apere siute

» ‘ounieer Dividend for the Commusity 1B80.00
* Hogares (rna Morousy [shelter for women) 1,200.00
* Hatisnol Guerd, Regienol Command I 7 0.070.00
* MEC Schooks in Cojedes siole 78,161.00
* MVEC Schools in Cerabobs siate 135,000.00

Total:
HJ 237,311.00

g

T a
L fves




L Lo Blenquille 2,
a
CAEIBREAN SEM

"""“"' Q{@hm

:.u...a .;,Lm.

Z

) HORTH-WESTERN,
IHSULAR AND
GUAYANA REGIONS

ATLARTIC
0 CEAN

B Conter-Western Region (Lore, Folodn, Yorotwy cod Porfugeesa states)

* WEC Schoaks in Lorg

- mmmﬂmfﬂ
* lndividual

» Sentg Rmalis ond Turén Perrithes
= AVEC Schoaks in Falein

= Total:

45,000.00
20,533
14450

12,8625

81,418.27

166,058.32

) Bl

* Tulia Usiversity [LUT) 100,000.00
= D, Refoel Bellows Chain Usiversity 2400.00
* (orporlin 3648.00
* Sevings Fund and Sotial Prevention for the warkers

of £ Zulia Universty 1,000.00
* Industriel Chember of Tulia State 1,080.00
« (ot Rofser Union of E Rirsario de Perifé Musicipality 704.00
* KNEC Scheo in El Tufin 106,000.00
* Sen Fromisen [Fe y Alegria] Higher Eduration lestitute 3,500,004.00
* Banascs Life Scholarships #,055.00
* Regionel (smmond I 3 500,00
* Snrigua Ranch 4,000.00
* Inversionss livoide 150.00
* Antonia German Blance Sthool 300.00

Total:
ﬁ: 3,722,937.00

"5 ) Loa Andes Region (Tchir, Trojlla, Mérido and Bariso states)

# Log Arefes University (LA} #9,800.3
* Mitonda State Regiosal Goversment 1,551.00
= (opoge, {oproades ond Coypecaiods §6.00
* Workers' Savings and Social Provention Fued,
Los Andes University 500.00 =

* WEC Schaok in Tachirn stote 79,608.25
= AVEC Schooks in Mérida state T8199.02
* Linerature Hosse “Mariano Fiin Selm” 30,000.00

| Total:

249,893.64

(6) mmuwmmm
Maeoge, Huev E T -

* Oriestsl Usiverity [UD0) 27,988.00
L] m.hilﬁiﬂﬁkhwim 3.000.00
« Cantaurs fair foendatian 30,000.00
* VEC Schsah in Mansgas tate 45,000.00
* AEC Scheols i Belivar scte #4,000.00
* Banesca Life Schoarships 40,219.00
* Capuckin Brfiery Siters Ol Anat, 13,900.00

Total:
b 124,107.00

D Notional Territory (other activities)

* IVEC Projecs 25,247.85
« Chiistmas loys 54849743

Total:
F — 573,745.28

1
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